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This Report on Form 6-K contains a news release dated 13 November 2012 entitled Vodafone announces results for the six
months ended 30 September 2012
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news release

Vodafone announces results for the six months ended 30 September 2012

13 November 2012

e H1 Group organic service revenue growth -0.4%*; N. Europe +1.5%*, S. Europe -9.8%*, AMAP +5.2%*

e Q2 Group organic service revenue growth -1.4%*; N. Europe +0.7%*, S. Europe -11.3%*, AMAP +4.1%*

e H1 EBITDA down -2.9%* to £6.6 billion; EBITDA margin down 1.0* percentage point

e Adjusted operating profit £6.2 billion, up 8.5%*; expected to be in the upper half of the guidance range for the full year

o Impairments totalling £5.9 billion for Spain and Italy as a result of challenging market conditions and changes to discount rates
o Free cash flow £2.2 billion; expected to be in the lower half of the guidance range for the full year

o Interim dividend per share of 3.27 pence, up 7.2%

e  £2.4 billion dividend due from Verizon Wireless by the end of 2012; £1.5 billion buyback to commence after receipt

Financial highlights1

Six months ended Change year-on-year
30 September 2012 Reported Organic
£m % %
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Group revenue 21,780 (7.4) +0.2
Group service revenue 20,157 (7.9) (0.4)
Northern and Central Europe ( N. Europe ) 9,051 (2.0) +1.5
Southern Europe ( S. Europe ) 4,978 (18.1) (9.8)
Africa, Middle East and Asia Pacific ( AMAP ) 6,053 (5.1) +5.2
Loss for the financial period (1,886)

Adjusted operating profit 6,170 +2.2 +8.5
Free cash flow 2,178 (16.7)

Loss per share (4.01p)

Adjusted earnings per share 7.86p +1.4

e  Continued strong growth in data +13.7%* and emerging markets2 (India +11.0%*, Vodacom +4.6%*, Turkey +18.0%*) in Q2

e Smartphone penetration in Europe now 30.7%, with 45.5% of European mobile service revenue now in-bundle; new tariff
plans launched across major European markets since September

. Enterprise revenue declined -0.4%*; continued strong growth in Vodafone Global Enterprise, M2M and Vodafone One Net
offset by macroeconomic challenges in country-level enterprise units

e  Continued execution of efficiency programme, with £300 million absolute reduction in European opex targeted in the 2014
financial year

Vodafone Group Plc

Vodafone House, The Connection, Newbury, Berkshire RG14 2FN, England

www.vodafone.com

Investor Relations Media Relations
Telephone: +44 7919 990230 Telephone: +44 1635 664444
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Vittorio Colao, Group Chief Executive, commented:

We have continued to make progress on our strategic priorities over the last six months, with good growth in data and emerging
markets in particular. In the short-term, however, our results reflect tougher market conditions, mainly in Southern Europe.

We remain very positive about the longer-term opportunities, and our Vodafone 2015 strategy reflects our confidence in the future.
This is based on a new strategic approach to our consumer offer and pricing in Europe now being rolled out, an increasing focus on
unified communications in enterprise, and an attractive and growing exposure to emerging markets. Fundamental to the success of
this strategy will be an ongoing enhancement of the consumer and enterprise customer experience through continuous investment
in high speed data networks, and an increased drive towards standardisation and simplification across the Group to maximise cost
efficiency and accelerate execution.
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Notes:

All amounts in this document marked with an * represent organic growth which presents performance on a comparable basis, both in terms of
merger and acquisition activity and movements in foreign exchange rates. From 1 October 2011 the Group revised its intra-group roaming
charges. Whilst neutral to Group revenue and profitability, these changes have had an impact on reported service revenue by country and
regionally since 1 October 2011. Whilst prior period reported revenue has not been restated, to ensure comparability in organic growth rates,
country and regional revenue in the prior financial period have been recalculated based on the new pricing structure to form the basis for our
organic calculations.

1 More information on non-GAAP measures can be found on page 41.

Emerging markets comprise India, Vodacom, Egypt, Turkey, Ghana, Qatar and Fiji.
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CHIEF EXECUTIVE S STATEMENT

Financial review

Group

Group revenue was up 0.2%* on an organic basis but down -7.4% to £21.8 billion on a reported basis. Organic service revenue
declined -0.4%* in the first half of the financial year, and -1.4%* in Q2. Excluding the impact of mobile termination rate ( MTR ) cuts,
service revenue growth in the first half was 1.4%*. We achieved good growth in our emerging market operations and from the
continued uptake of data across the Group, but this was offset by macroeconomic pressures in Southern Europe.

Group EBITDA was down -2.9%* on an organic basis, but down -11.7% to £6.6 billion on a reported basis, mainly due to adverse
foreign exchange rate movements. EBITDA margin was down 1.0* percentage points year-on-year primarily as a consequence of
the revenue decline in Italy, ongoing weakness in brand perception in Australia and restructuring costs in Germany, partly offset by
margin improvements in South Africa and India.

Adjusted operating profit was £6.2 billion (H1 2012: £6.0 billion). On an organic basis, adjusted operating profit was up
8.5%* year-on-year, driven by a strong performance from Verizon Wireless ( VZW ).

The Group incurred a total impairment charge of £5.9 billion in relation to the carrying value of goodwill of its operations in Spain
and ltaly as a result of challenging market conditions and adverse movements in discount rates.

Reported loss per share was -4.01 pence, impacted by the impairments outlined above. Adjusted earnings per share of 7.86 pence
grew 1.4% year-on-year, reflecting the strong adjusted operating profit performance and the reduction in shares outstanding
resulting from the share buyback programme, partially offset by a higher effective tax rate.

Free cash flow for the first half of the 2013 financial year was £2.2 billion (H1 2012: £2.6 billion). This year-on-year decline is mainly
the result of a weaker euro in the reporting period and the non-recurrence of a £0.2 billion dividend after the disposal of our 44%
interest in SFR in June 2011. Capex for the period was £2.5 billion (H1 2012: £2.6 billion). Net debt at 30 September 2012 was
£26.0 billion (31 March 2012: £24.4 billion). The movement in net debt since 31 March 2012 has been driven by underlying cash
generation and the receipt of the £1.5 billion final tranche of the SoftBank consideration, offset by £1.1 billion of share buybacks,
equity dividend payments of £3.2 billion and the £1.3 billion consideration paid for Cable & Wireless Worldwide plc ( CWW ).

The Board has agreed an interim dividend per share of 3.27 pence, an increase of 7.2% year-on-yeatr, in line with our dividend per
share growth target of at least 7% per annum until March 2013.



Edgar Filing: VODAFONE GROUP PUBLIC LTD CO - Form 6-K

Northern and Central Europe

In Northern and Central Europe, service revenue was up 1.5%* in H1, with growth of 0.7%* in Q2. The growth drivers in Q2 were
Germany (+1.8%*) and Turkey (+18.0%*), while the UK and the Netherlands deteriorated by -3.2%* and -2.3%* respectively.

EBITDA for the region was -3.3%* down year-on-year at £2.8 billion, with reported EBITDA margin down -2.4 percentage points
year-on-year. This decline was driven by Germany and the UK, as well as the inclusion of CWW for the first time. The margin in
Turkey continued to improve.

Southern Europe

Service revenue in Southern Europe fell -9.8%* in H1, with service revenue in Q2 down -11.3%*. Italy worsened significantly in Q2

(-12.8%*), reflecting a cut in MTRs on 1 July 2012, as well as ongoing competitive and macroeconomic pressures. Spain also
continued to be weak (Q2: -12.0%*).

Southern Europe EBITDA was down -15.1%* year-on-year to £1.9 billion, as a result of the weak revenue performance in all
markets, and margin erosion in ltaly, Greece and Portugal. Margins in Spain were stable year-on-year.

10
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CHIEF EXECUTIVE S STATEMENT

Africa, Middle East and Asia Pacific ( AMAP )

AMAP service revenue was up 5.2%* in H1, with year-on-year growth of 4.1%* in Q2. In India, service revenue growth slowed to
11.0%* in Q2, reflecting the impact of regulatory changes, the recognition of SMS termination revenue for the first time in the prior

financial year and a less active market for new customer acquisitions. Growth at Vodacom slowed slightly to 4.6%* in Q2 primarily
due to pricing pressure. In Australia, service revenue fell by -14.4%* in Q2, as the business continued to focus on network
improvements and arresting weakness in brand perception.

AMAP EBITDA was up 10.6%* on an organic basis, with EBITDA margin increasing by 1.4* percentage points. Margins at
Vodacom and in India made excellent progress as a result of focused cost control and increasing scale benefits, although this was
partially offset at the regional level by weaker margins in Australia.

Verizon Wireless

VZW, our US associate, achieved organic service revenue growth of 8.0%* in H1 and 7.8%* in Q2. Our share of profits from VZW
was £3.2 billion, up 27.4%* year-on-year. VZW s net debt declined from US$6.4 billion at 31 March 2012 to US$1.9 billion at 30
September 2012, despite spending US$3.7 billion (net) on the acquisition of spectrum in H1.

On 12 November 2012 VZW declared a dividend of US$8.5 billion (£5.3 billion), of which Vodafone s share is US$3.8 billion (£2.4
billion). The dividend is due by the end of the 2012 calendar year. The Group intends to commence a £1.5 billion share buyback
programme after receipt of the dividend.

Strategy update

A more valuable Vodafone

In November 2010 we announced our strategy to build a more valuable Vodafone. The key elements were to focus on the core
growth areas of data, enterprise and emerging markets; to deliver value and efficiency from scale; and to generate liquidity or free
cash flow from non-controlled interests. At the same time, we reinforced our commitment to rigorous capital discipline with regard to
investment decisions.

In the last two financial years, the proportion of our revenue deriving from non-voice services and emerging markets has risen from
56% of service revenue in H1 of the 2011 financial year, to 65% in H1 of the current financial year, thus reducing our dependence
on voice revenue in mature markets. Data revenue in the financial year ended 31 March 2012 was £6.2 billion, an increase of £2.2
billion over the financial year ended 31 March 2010. 30.7% of our European customers now use smartphones, compared to 14.5%
at September 2010.

11
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In the enterprise business, we have consolidated our position as a market leader in our core national enterprise operations, whilst
also broadening our reach across a wide spectrum of businesses, from SoHo up to the largest multinational corporations.
Enterprise revenue growth has consistently outstripped consumer revenue growth in Europe over the last two years.

Our emerging markets operations have continued to grow strongly, led by Vodacom, India and Turkey. We have sustained a
significant level of investment in emerging markets, which has translated into strong market share gains and improving margins in
many of these businesses.

At the same time, we have made significant progress in simplifying our portfolio of assets, allowing management to focus on
controlled operations and free up capital for reinvestment in the business and distribution to shareholders.

Since September 2010, our disposal programme has raised £14.8 billion, of which £6.8 billion has been returned to shareholders
by way of share buybacks. In addition, in January 2012 we received a £2.9 billion dividend from VZW, of which £2.0 billion was
immediately distributed to Vodafone shareholders as a special dividend. Including the interim dividend declared today and the
share buyback announced today, we have returned a total of £21.2 billion to shareholders since September 2010, equivalent to

approximately 25% of our market capitalisation at that time.

12
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CHIEF EXECUTIVE S STATEMENT

Vodafone 2015

While the macroeconomic and regulatory environment in Europe presents significant short-term challenges, we see a number of
positive developments. We expect smartphone adoption to accelerate in all markets over the next three years, with mobile
applications and low cost smartphone availability increasing in mature and emerging markets alike. With the broad deployment of
high speed data networks, we expect customers appetite for data to increase significantly. At the same time, the evolution of
network and IT platforms should enable lower cost and more standardised approaches as commercial and technology planning are
integrated.

As a result, we believe that the long-term prospects for the mobile market are highly attractive for those that make scale,
standardisation and the customer data experience fundamental to how they operate. Our strategy is to be:

. A scale data company;

. A strong player in enterprise;

. A leader in emerging markets;

. A selective innovator in services; and
. A cost efficient organisation.
Consumer 2015

We are adopting a new strategic approach to consumer pricing and bundling in Europe, in order to offer customers worry-free
usage and, at the same time, stabilise ARPU. We are launching new tariffs including unlimited voice and SMS, and much larger
data allowances than before. Pricing will be radically simplified as a result, giving clear visibility of the cost of ownership and,
thereby, lower complexity for IT and billing. The value proposition will be progressively enhanced through the introduction of a
number of additional features, including improved access to technical support, attractive roaming packages, shared data plans,
early handset upgrades, storage and back-up in the cloud, and device security, to increase the breadth of service and, over time,
ARPU.

In emerging markets, our goal is to build on our success to date to become a clear leader, increasing the value of these markets to
the Group through market growth, improving margins, share gains and stronger cash generation. These markets offer very
attractive long-term opportunities from sustained GDP growth, the scope for widespread mobile data adoption and the fulfillment of
unmet needs such as basic financial services. We aim to maximise these opportunities through smart data pricing, the
development of low-cost smartphones and selective innovation in areas in which we can truly differentiate.

13
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Enterprise 2015

We plan to strengthen our leading position in enterprise, enhancing our product offering to large and medium-sized businesses and
creating a dedicated enterprise operational structure, following the market success of Vodafone Global Enterprise ( VGE ) and the
CWW acquisition.

VGE, serving the biggest multi-national accounts, will continue to expand its remit, driven by an increasing appetite among
customers to consolidate telecoms procurement cross-border and bring mobility into the heart of their business strategies. In
converged services, we will continue to develop Vodafone One Net for small- and medium-sized companies, and increasingly
provide total communications services to our larger customers. In M2M, we will leverage our new business unit organisation, global
technical platform and vertical sector competences to exploit the current wave of adoption of M2M solutions across many industry
and service sectors. In addition, we will develop our product offering in high growth segments, such as cloud and hosting, thereby
leveraging the expertise acquired with CWW.

14
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Network 2015

Our network strategy continues to focus on supporting higher speed data in both mature and emerging markets, and delivering a
consistently excellent data experience to our customers through the widespread deployment of HSPA+, LTE and high capacity
backhaul. We will continue our consistent level of investment so that Vodafone customers can be assured of a video-standard data
service across our footprint in Europe and we can successfully manage the high growth in data volumes anticipated.

Operations 2015

As a result of our new approach to consumer and enterprise data product catalogues and pricing, over the next three years we will
further simplify our business model both across and within countries, eliminating legacy structures, reducing non customer-facing
costs and moving towards more standardised offerings. This will enable us to maximise the benefits of our scale and share
commercial, technical and support functions across geographies in Europe, and to speed up and co-ordinate our time to market for
new propositions and services. We see a significant opportunity in unifying network and IT management across multiple markets, in
further centralising and standardising procurement, and in offshoring more business functions to shared service centres of
expertise. We are targeting an absolute reduction in European operating expenses from these and other programmes of £300
million in the 2014 financial year.

Outlook and guidance1

Overall performance in our controlled operations in the first half of the 2013 financial year has been slightly below our expectations,
mainly as a result of a further weakening in the macroeconomic environment. However, this has been offset by a very strong
performance by VZW. We expect the environment to be similar in the second half of the 2013 financial year.

We now expect adjusted operating profit for the full year to be in the upper half of the range of £11.1 billion to £11.9 billion indicated
in May 2012 and free cash flow to be in the lower half of the range of £5.3 billion to £5.8 billion indicated in May 2012. We expect
the Group EBITDA full year margin decline to continue its improving trend year-on-year, excluding the impact of M&A and
restructuring costs.
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See Guidance on page 8.
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GROUP FINANCIAL HIGHLIGHTS

Six months ended 30

September
2012 2011 % change
Page £m £m Reported Organic
Financial information1
Revenue 27 21,780 23,520 (7.4) 0.2
Operating profit 27 274 8,999 (97.0)
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