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Suk Heo
LG Twin Towers, 128 Yeoui-daero, Yeongdeungpo-gu, Seoul 150-721, Republic of Korea
Telephone No.: +82-2-3777-1010
Facsimile No.: +82-2-3777-0797
(Name, telephone, e-mail and/or facsimile number and address of company contact person)

Securities registered or to be registered pursuant to Section 12(b) of the Act.

Title of each class Name of each exchange on which registered
American Depositary Shares, each representing New York Stock Exchange
one-half

of one share of Common Stock
Common Stock, par value 5,000 per share New York Stock Exchange*

* Not for trading, but only in connection with the registration of the American Depositary Shares.
Securities registered or to be registered pursuant to Section 12(g) of the Act.
None
Securities for which there is a reporting obligation pursuant to Section 15(d) of the Act.

None

Indicate the number of outstanding shares of each of the issuer s classes of capital or common stock as of the close of
the period covered by the annual report.

357,815,700 shares of common stock, par value 5,000 per share

Indicate by check mark if the registrant is a well-known seasoned issuer, as defined in Rule 405 of the Securities
Act. x Yes ~ No

Note Checking the box above will not relieve any registrant required to file reports pursuant to Section 13 or 15(d) of
the Securities Exchange Act of 1934.

If this report is an annual or transition report, indicate by check mark if the registrant is not required to file reports
pursuant to Section 13 or 15 (d) of the Securities Exchange Act of 1934. ~ Yes x No
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Indicate by check mark whether the registrant (1) has filed all reports required to be filed by Section 13 or 15(d) of the
Securities Exchange Act of 1934 during the preceding 12 months (or for such shorter period that the registrant was
required to file such reports), and (2) has been subject to such filing requirements for the past 90 days. x Yes = No

Indicate by check mark whether the registrant has submitted electronically and posted on its Web site, if any, every
Interactive Data File required to be submitted and posted pursuant to Rule 405 of Regulation S-T (§232.405 of this
chapter) during the preceding 12 months (or for such shorter period that the registrant was required to submit and post
such files). ~ Yes = No

Indicate by check mark whether the registrant is a large accelerated filer, an accelerated filer, or a non-accelerated
filer. See definition of accelerated filer and large accelerated filer in Rule 12b-2 of the Exchange Act. (Check one):

Large accelerated filer x Accelerated filer ~ Non-accelerated filer ~
Indicate by check mark which basis of accounting the registrant has used to prepare the financial statements included
in this filing:

U.S. GAAP ~ International Financial Reporting Other ~
Standards as issued by the International
Accounting Standards Board x
If Other has been checked in response to the previous question, indicate by check mark which financial statement item
the registrant has elected to follow. ~ Item 17 ~ Item 18

If this is an annual report, indicate by check mark whether the registrant is a shell company (as defined in Rule 12b-2
of the Exchange Act). ~ Yes x No
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PRESENTATION OF FINANCIAL AND OTHER INFORMATION

In this annual report, the terms we, us, our and LG Display refer to LG Display Co., Ltd. and, unless otherwise
indicated or required by context, our consolidated subsidiaries. Notwithstanding the foregoing, in the context of any

legal proceedings or governmental investigations, LG Display refers to LG Display Co., Ltd. and does not include any
of its subsidiaries, or any other entities or persons.

The financial statements included in this annual report are prepared in accordance with International Financial
Reporting Standards, or IFRS, as issued by the International Accounting Standards Board, or IASB. As such, we make
an explicit and unreserved statement of compliance with IFRS, as issued by the IASB, with respect to our
consolidated financial statements as of December 31, 2012 and 2013 and for each of the years ended in the three-year
period ended December 31, 2013 included in this annual report.

In accordance with rule amendments adopted by the U.S. Securities and Exchange Commission, or the SEC, which
became effective on March 4, 2008, we are not required to provide a reconciliation to generally accepted accounting
principles in the United States, or U.S. GAAP.

The consolidated financial statements included in our annual reports on Form 20-F previously filed with the SEC in
respect of the years ended December 31, 2009, 2008, 2007, 2006, 2005 and 2004 were prepared in accordance with
U.S. GAAP. For additional information, please refer to our annual reports on Form 20-F previously filed with the
SEC.

Unless expressly stated otherwise, all financial data included in this annual report are presented on a consolidated
basis.

All references to Korean Won, Won or in this annual report are to the currency of the Republic of Korea, all
references to  U.S. dollars or US$ are to the currency of the United States, all references to Japanese Yen, Yen or !
to the currency of Japan, all references to RMB or Chinese Renminbi are to the currency of the People s Republic of
China, all references to NT$ are to the currency of Taiwan, all references to Euro or are to the official currency of tt
European Economic and Monetary Union, all references to PLN are to the currency of the Republic of Poland, all
references to  MXN are to the currency of Mexico, and all references to SG$ are to the currency of Singapore.

Any discrepancies in any table between the totals and the sums of the amounts listed are due to rounding.
For your convenience, this annual report contains translations of Won amounts into U.S. dollars at the noon buying

rate in New York City for cable transfers in Korean Won as certified by the Federal Reserve Bank of New York for
customs purposes in effect on December 31, 2013, which was  1,055.25 = US$1.00.
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FORWARD-LOOKING STATEMENTS

We have made forward-looking statements in this annual report. Our forward-looking statements contain information
regarding, among other things, our financial condition, future plans and business strategy. Words such as contemplate,

seek to, anticipate, believe, estimate, expect, intend, plan and similar expressions, as they relate to us, are
identify a number of these forward-looking statements. These forward-looking statements reflect management s
present expectations and projections about future events and are not a guarantee of future performance. Although we
believe that these expectations and projections are reasonable, such forward-looking statements are inherently subject
to risks, uncertainties and assumptions about us, including, among other things:

the cyclical nature of our industry;

our dependence on introducing new products on a timely basis;

our dependence on growth in the demand for our products;

our ability to compete effectively;

our dependence on a select group of key customers;

our ability to successfully manage our capacity expansion and allocation in response to changing
industry and market conditions;

our dependence on key personnel;

general economic and political conditions, including those related to the display panel industry;

possible disruptions in commercial activities caused by events such as natural disasters, terrorist
activity and armed conflict;

fluctuations in foreign currency exchange rates; and

those other risks identified in the Risk Factors section of this annual report.
Except as required by law, we undertake no obligation to publicly update or revise any forward-looking statements,
whether as a result of new information, future events or otherwise. In light of these risks, uncertainties and
assumptions, the events discussed in the forward-looking statements in this annual report might not occur and our
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actual results could differ materially from those anticipated in these forward-looking statements.

All subsequent forward-looking statements attributable to us or any person acting on our behalf are expressly qualified
in their entirety by the cautionary statements contained or referred to in this section.
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PART I

Item 1. IDENTITY OF DIRECTORS, SENIOR MANAGEMENT AND ADVISERS
Not applicable.

Item 2. OFFER STATISTICS AND EXPECTED TIMETABLE
Not applicable.

Item 3. KEY INFORMATION

Item 3.A. Selected Financial Data

The selected consolidated financial data set forth below as of and for the years ended December 31, 2009, 2010, 2011,
2012 and 2013 have been derived from our consolidated financial statements and the related notes, which have been
prepared under IFRS as issued by the IASB. Our audited consolidated financial statements as of December 31, 2012
and 2013 and for each of the years in the three-year period ended December 31, 2013 and the related notes are
included in this annual report.

The information set forth below is not necessarily indicative of the results of future operations and should be read in
conjunction with Item 5. Operating and Financial Review and Prospects and our consolidated financial statements and
related notes included in this annual report.

In addition to preparing financial statements in accordance with IFRS as issued by the IASB included in this annual
report, we also prepare financial statements in accordance with Korean International Financial Reporting Standards, or
K-IFRS, as adopted by the Korean Accounting Standards Board, or KASB, which we are required to file with the
Financial Services Commission and the Korea Exchange under the Financial Investment Services and Capital Markets
Act of Korea. See Item 10.B. Memorandum and Articles of Association Business Report. English translations of such
financial statements are furnished to the SEC on Form 6-K, which are not incorporated by reference to this or any of
our previous annual reports on Form 20-F. The operating profit or loss presented in the consolidated statements of
comprehensive income or loss prepared in accordance with K-IFRS for the years ended December 31, 2012 and 2013
included in the Form 6-K furnished to the SEC on February 27, 2014 is a profit of 912 billion and 1,163 billion,
respectively. For further information, please see the Form 6-K furnished to the SEC on February 27, 2014, which is
not incorporated by reference to this annual report.

Pursuant to the IFRS as issued by IASB, we are not required to separately present operating profit or loss in our
consolidated statements of comprehensive income or loss prepared in accordance with IFRS. Therefore, the financial
statements included in this annual report, which are prepared in accordance with IFRS as issued by IASB, do not

present operating profit or loss as a separate line item.

Consolidated statements of comprehensive income (loss) data

Table of Contents 11
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Year Ended December 31,
2009 2010 2011 2012 2013 2013 @D
(in millions of US$, except
for per share
(in billions of Won, except for per share data) data)
Revenue 20,038 25,512 24,291 29,430 27,033 US$ 25,618
Cost of sales (17,477) (21,781) (23,081) (26,425) (23,525) (22,293)
Gross profit 2,561 3,731 1,210 3,005 3,508 3,324
Selling expenses (713) (846) (728) (814) (732) (694)
Administrative expenses @ (305) (428) (430) (494) (518) (491)
Research and development
expenses (@ (428) (768) (816) (785) (1,096) (1,039)
Profit (loss) before income
tax 1,013 1,266 (1,081) 459 830 787
Income tax expense
(benefit) (105) 106 (293) 222 411 389
Profit (loss) for the period 1,118 1,159 (788) 237 419 397
Total comprehensive
income (loss) for the period 1,051 1,178 (757) 97 397 376
Basic earnings (loss) per
share 3,124 3,232 (2,155) 652 1,191 1.13
Diluted earnings (loss) per
share 3,124 3,152 (2,155) 652 1,191 1.13
3
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Consolidated statements of financial position data

As of December 31,
2009 2010 2011 2012 2013 2013 M
(in billions of Won) (in millions of US$)
Cash and cash equivalents 818 1,631 1,518 2,339 1,022 US$ 968
Deposits in banks 2,500 1,503 815 315 1,302 1,234
Trade accounts and notes receivable,
net 2,950 3,001 2,740 3,334 3,129 2,965
Inventories 1,668 2,215 2,317 2,390 1,933 1,832
Total current assets 8,226 8,840 7,858 8,915 7,732 7,327
Property, plant and equipment, net 9,596 12,815 14,697 13,108 11,808 11,190
Total assets 19,703 23,858 25,163 24,456 21,715 20,578
Trade accounts and notes payable 2,031 2,962 3,783 4,147 3,000 2,843
Current financial liabilities 2,007 2,101 895 1,015 908 860
Other accounts payable 1,596 2,593 3,993 2,811 1,454 1,378
Total current liabilities 6,495 8,882 9,911 9,206 6,789 6,434
Non-current financial liabilities 2,076 2,543 3,722 3,441 2,995 2,838
Long-term advance received 584 945 669 1,050 427 405
Total liabilities 9,663 12,797 15,032 14,215 10,918 10,346
Share capital and share premium 4,040 4,040 4,040 4,040 4,040 3,828
Retained earnings 6,051 7,031 6,063 6,239 6,663 6,314
Total equity 10,040 11,061 10,131 10,240 10,797 10,232
Other financial data
Year Ended December 31,
2009 2010 2011 2012 2013 2013 M
(in millions of US$, except
for per share
(in billions of Won, except for percentages) data)
Gross margin ) 12.8% 14.6% 5.0% 10.2% 13.0% 13.0%
Net margin ¥ 5.6% 4.5% (3.2)% 0.8% 1.5% 1.5%
EBITDA © 3,845 4,200 2,657 5,087 4,784 US$ 4,534
Capital expenditures 3,761 4,942 4,063 3,972 3,473 3,291
Depreciation and
amortization (©) 2,842 2,926 3,651 4,469 3,834 3,633
Net cash provided by
operating activities 4,153 4,884 3,666 4,570 3,585 3,397
Net cash used in investing
activities (4,564) (4,515) (3,494) (3,688) (4,504) (4,268)
Net cash provided by (used
in) financing activities (117) 408 (278) (48) (391) (371)
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(1) For convenience, the Korean Won amounts are expressed in U.S. dollars at the rate of 1,055.25 to US$1.00, the
noon buying rate in effect on December 31, 2013 as certified by the Federal Reserve Bank of New York for
customs purposes. This translation should not be construed as a representation that the Korean Won amounts
represent, have been or could be converted to U.S. dollars at that rate or any other rate.

(2) Amortization expenses related to certain research and development activities included in administrative expenses
for the years ended December 31, 2009, 2010 and 2011 have been reclassified as research and development
expenses to conform to the criteria of classification for the years ended December 31, 2012 and 2013.

(3) Gross margin represents gross profit divided by revenue.

(4) Net margin represents profit (loss) for the period divided by revenue.

(5) EBITDA is defined as profit (loss) for the period excluding interest expense, income tax expense (benefit),
depreciation and amortization of intangible assets and interest income. EBITDA is a key financial measure used by
our senior management to internally evaluate the performance of our business and for other required or
discretionary purposes. Specifically, our significant capital assets are in different stages of depreciation, and
because we do not have separate operating divisions, our senior management uses EBITDA internally to measure
the performance of these assets on a comparable basis. We also believe that the presentation of EBITDA will
enhance an investor s understanding of our operating performance as we believe it is commonly reported and
widely used by analysts and investors in our industry. It also provides useful information for comparison on a
more comparable basis of our operating performance and those of our competitors, who follow different
accounting policies. For example, depreciation on most of our equipment is made based on a four-year useful life
while most of our competitors use different depreciation schedules from our own. EBITDA is not a measure
determined in accordance with IFRS. EBITDA should not be considered as an alternative to gross profit, cash
flows from operating activities or profit (loss) for the period, as determined in accordance with IFRS. Our
calculation of EBITDA may not be comparable to similarly titled measures reported by other companies. A
reconciliation of profit (loss) for the period to EBITDA is as follows:
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Year Ended December 31,
2009 2010 2011 2012 2013 2013 ™
(in billions of Won) (in millions of US$)
Profit (loss) for the period 1,118 1,159 (788) 237 419 US$ 397
Interest income (123) 91) (58) (29) 39) 37
Interest expense 113 100 145 188 159 151
Income tax expense (benefit) (105) 106 (293) 222 411 389
Depreciation 2,779 2,757 3,413 4,196 3,598 3,410
Amortization of intangible assets 63 169 238 273 236 224
EBITDA 3,845 4,200 2,657 5,087 4,784  US$ 4,534
(6) Includes amortization of intangible assets.
Operating data
Year Ended December 31,
2009 2010 2011 2012 2013

(in thousands)
Number of panels sold by product category:

Televisions (1) 35,316 51,184 53,084 56,490 53,797
Notebook computers (2 50,577 58,854 62,923 69,559 55,559
Desktop monitors 3) 43,384 49,336 50,247 51,819 49,986
Tablet computers () 9 11,875 35,640 56,526 63,840
Mobile and other applications ) 161,850 188,193 164,702 164,409 162,011
Total 291,136 359,442 366,596 398,803 385,193

(1) For the years ended December 31, 2010, 2011 and 2012, includes television sets manufactured and sold by our
joint venture company L&T Display Technology (Xiamen) Limited.

(2) For the years ended December 31, 2011, 2012 and 2013, includes semi-finished products manufactured by our
joint venture company LUCOM Display Technology (Kunshan) Ltd.

(3) For the years ended December 31, 2010, 2011, 2012 and 2013, includes desktop monitors manufactured and sold
by our joint venture company L&T Display Technology (Fujian) Limited.

(4) We established tablet computers as a new product category in our audited consolidated financial statements for the
three-year period ended December 31, 2013 included in this annual report. Previously, tablet computer panels were
reported in the notebook computer and mobile and other application product categories. For comparison purposes,
we have restated the number of notebook computer, tablet computer and mobile and other application panels sold
for the years ended December 31, 2009 and 2010.

(5) Includes, among others, panels for mobile devices, including smartphones and other types of mobile phones, and
industrial and other applications, including entertainment systems, automotive displays, portable navigation
devices and medical diagnostic equipment.
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Revenue by product category:
Televisions ()

Notebook computers 2

Desktop monitors )

Tablet computers )

Mobile and other applications )

Total sales of goods
Royalties
Others

Revenue

Edgar Filing: LG Display Co., Ltd. - Form 20-F

2009

10,965
3,565
4,640

1
818

19,989
22
27

20,038

Year Ended December 31,

2010 2011 2012 2013

(in billions of Won)

14,079 11,579 13,512 11,795
3,621 3,246 3,667 2,819
5,390 4,975 5,039 5,256

824 2,224 3,714 3,575
1,554 2,190 3,371 3,537
25,468 24214 29,303 26,982
23 61 38 19

21 16 89 32
25,512 24,291 29,430 27,033

2013©

(in millions of US$)

US$ 11,177
2,671
4,981
3,388
3,352

US$ 25,569
18
31

US$ 25,618

(1) For the years ended December 31, 2010, 2011 and 2012, includes television sets manufactured and sold by our
joint venture company L&T Display Technology (Xiamen) Limited.
(2) For the years ended December 31, 2011, 2012 and 2013, includes semi-finished products manufactured by our
joint venture company LUCOM Display Technology (Kunshan) Ltd.
(3) For the years ended December 31, 2010, 2011, 2012 and 2013, includes desktop monitors manufactured and sold

by our joint venture company L&T Display Technology (Fujian) Limited.

(4) We established tablet computers as a new product category in our audited consolidated financial statements for the
three-year period ended December 31, 2013 included in this annual report. Previously, tablet computer panels were
reported in the notebook computer and mobile and other application product categories. For comparison purposes,
we have restated revenue derived from the notebook computer, tablet computer and mobile and other application
product categories for the years ended December 31, 2009 and 2010.
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(5) Includes, among others, panels for mobile devices, including smartphones and other types of mobile phones, and
industrial and other applications, including entertainment systems, automotive displays, portable navigation
devices and medical diagnostic equipment.

(6) For convenience, the Korean Won amounts are expressed in U.S. dollars at the rate of 1,055.25 to US$1.00, the
noon buying rate in effect on December 31, 2013 as certified by the Federal Reserve Bank of New York for
customs purposes. This translation should not be construed as a representation that the Korean Won amounts
represent, have been or could be converted to U.S. dollars at that rate or any other rate.

Exchange Rates

The table below sets forth, for the periods and dates indicated, information concerning the noon buying rate for

Korean Won, expressed in Korean Won per one U.S. dollar. The noon buying rate is the rate in New York City for
cable transfers in foreign currencies as certified for customs purposes by the Federal Reserve Bank of New York.
Unless otherwise stated, translations of Korean Won amounts into U.S. dollars in this annual report were made at the
noon buying rate in effect on December 31, 2013, which was 1,055.25 to US$1.00. We do not intend to imply that the
Korean Won or U.S. dollar amounts referred to herein could have been or could be converted into U.S. dollars or
Korean Won, as the case may be, at any particular rate, or at all. On April 25, 2014, the noon buying rate was 1,041.0
= US$1.00.

Fluctuation in the exchange rate between the Korean Won and the U.S. dollar will affect the amount of U.S. dollars
received in respect of cash dividends or other distributions paid in Korean Won by us on, and the Korean Won
proceeds received from any sales of, our common stock.

Year Ended December 31, At End of PeriodAverage Rate 1) High Low
(Korean Won per US$1.00)

2009 1,163.7 1,270.0 1,570.1 1,149.0
2010 1,130.6 1,158.7 1,253.2 1,104.0
2011 1,158.5 1,105.2 1,197.5 1,049.2
2012 1,063.2 1,119.6 1,185.0 1,063.2
2013 1,055.3 1,094.7 1,161.3 1,050.1
October 1,060.8 1,065.9 1,075.5 1,057.5
November 1,057.8 1,061.6 1,072.7 1,054.8
December 1,055.3 1,055.6 1,061.4 1,050.1
2014 (through April 25) 1,041.0 1,063.6 1,084.3 1,035.4
January 1,080.4 1,067.1 1,083.7 1,050.3
February 1,066.0 1,071.3 1,084.3 1,062.1
March 1,064.7 1,070.5 1,079.6 1,064.1
April (through April 25) 1,041.0 1,044.2 1,058.3 1,035.4

(1) The average rate for each full year is calculated as the average of the noon buying rates on the last business
day of each month during the relevant year. The average rate for a full month (or portion thereof) is
calculated as the average of the noon buying rates on each business day during the relevant month (or portion
thereof).

Item 3.B. Capitalization and Indebtedness

Table of Contents 17



Edgar Filing: LG Display Co., Ltd. - Form 20-F

Not applicable.

Item 3.C. Reasons for the Offer and Use of Proceeds
Not applicable.

Item 3.D. Risk Factors
You should carefully consider the risks described below.

Risks Relating to Our Industry

Our industry is subject to cyclical fluctuations, including recurring periods of capacity increases, that may
adversely affect our results of operations.

Display panel manufacturers are vulnerable to cyclical market conditions. Intense competition and expectations of
growth in demand across the industry may cause display panel manufacturers to make additional investments in
manufacturing capacity on similar schedules, resulting in a surge in capacity when production is ramped up at new
fabrication facilities. During such surges in capacity growth, as evidenced by past experiences, customers can exert
strong downward pricing pressure, resulting in sharp declines in average selling prices and significant fluctuations in
the panel manufacturers gross margins. Conversely, demand surges and fluctuations in the supply chain can lead to
price increases.
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In recent years, we have been affected by overcapacity in the industry relative to the general demand for TFT-LCD
panels which, together with lingering uncertainties in the global economic environment, has resulted in a general
decline in the average selling prices of a number of our TFT-LCD products. We attempt to counteract, at least in part,
the effects of overcapacity in the industry by increasing the proportion of high margin, differentiated specialty
products based on newer technologies in our product mix, which are relatively less affected by the industry-wide
overcapacity problems affecting TFT-LCD products using older technologies. Due in part to these efforts, our average
revenue per square meter of net display area, which is derived by dividing our total revenue by total square meters of
net display area shipped, increased by 13.5% from US$679 in 2011 to US$771 to 2012. However, our average
revenue per square meter of net display area decreased by 6.2% to US$723 in 2013 as the operation of new fabrication
facilities by our competitors coupled with inventory adjustments by our customers of television panels in particular,
which was partly in response to the expiration of a Chinese government sponsored consumer rebate program for
purchases of energy efficient televisions in May 2013, resulted in downward pricing pressure.

While we believe that overcapacity and other cyclical issues in the industry are best addressed by increasing the
proportion of high margin, differentiated specialty products based on newer technologies in our product mix that are
tailored to our customers evolving needs, we also address overcapacity issues by, in the short-term, adjusting the
utilization rates of our existing fabrication facilities based on our assessment of industry inventory levels and demand
for our products and, in the mid- to long-term, by fine-tuning our investment strategies relating to capacity growth in
light of our assessment of future market conditions.

However, we cannot provide any assurance that an increase in demand, which helped to mitigate the impact of
industry-wide overcapacity in the past, can be sustained in future periods. We will therefore continue to closely
monitor the overcapacity issues in the industry and respond accordingly. However, construction of new fabrication
facilities and other capacity expansion projects in the display panel industry are undertaken with a multiple-year time
horizon based on expectations of future market trends. Therefore, even if overcapacity issues persist in the industry,
there may be continued capacity expansion in the near future due to pre-committed capacity expansion projects in the
industry that were undertaken in past years. Any significant industry-wide capacity increases that are not accompanied
by a sufficient increase in demand could further drive down the average selling price of our panels, which would
negatively affect our gross margin. Any decline in prices may be further compounded by a seasonal weakening in
demand growth for end products such as personal computer products, consumer electronics products and mobile and
other application products. Furthermore, once the differentiated products that had a positive impact on our
performance mature in their technology cycle, if we are not able to develop and commercialize newer products to
offset the price erosion of such maturing products in a timely manner, our ability to counter the impact of cyclical
market conditions on our gross margins would be further limited. We cannot provide assurance that any future
downturns resulting from any large increases in capacity or other factors affecting the industry would not have a
material adverse effect on our business, financial condition and results of operations.

A global economic downturn may result in reduced demand for our products and adversely affect our profitability.

In recent years, difficulties affecting the global financial sectors, adverse conditions and volatility in the worldwide
credit and financial markets, fluctuations in oil and commodity prices and the general weakness of the global economy
have increased the uncertainty of global economic prospects in general and have adversely affected the global and
Korean economies. The recent global economic downturn has adversely affected demand for consumer products
manufactured by our customers in Korea and overseas, including televisions, notebook computers, desktop monitors,
tablet computers and mobile and other application products utilizing TFT-LCD panels, which in turn led them to
reduce or plan reductions of their production. Even though we saw an increase in demand for our products since the
end of 2011, initially due in part to channel inventory replenishment and then, especially in the second half of 2012,
due in large part to increasing demand for our differentiated specialty products used in certain types of televisions,
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tablet computers and smartphones, demand for our products decreased in 2013 due in part to inventory adjustments by
our customers in light of lingering uncertainties in the global economic environment.

We cannot provide any assurance that demand for our products can be sustained at current levels in future periods or
that the demand for our products will not decrease again in the future due to another such economic downturn which
may adversely affect our profitability. We may decide to adjust our production levels in the future subject to market
demand for our products, the production outlook of the global display panel industry, in particular, the TFT-LCD
industry, and global economic conditions in general. Any decline in demand for display panel products may adversely
affect our business, results of operations and/or financial condition.
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Our industry continues to experience steady declines in the average selling prices of display panels irrespective of
cyclical fluctuations in the industry, and our margins would be adversely impacted if prices decrease faster than we
are able to reduce our costs.

The average selling prices of display panels have declined in general and are expected to continually decline with time
irrespective of industry-wide cyclical fluctuations as a result of, among other factors, technological advancements and
cost reductions. Although we may be able to take advantage of the higher selling prices typically associated with new
products and technologies when they are first introduced in the market, such prices decline over time, and in certain
cases, very rapidly, as a result of market competition or otherwise. If we are unable to effectively anticipate and
counter the price erosion that accompanies our products, or if the average selling prices of our display panels decrease
faster than the speed at which we are able to reduce our manufacturing costs, our gross margin would decrease and our
results of operations and financial condition may be materially and adversely affected.

We operate in a highly competitive environment and we may not be able to sustain our current market position.

The display panel industry is highly competitive. We have experienced pressure on the prices and margins of our
major products due largely to additional capacity from panel makers in Korea, Taiwan, China and Japan. Our main
competitors in the industry include Samsung Display (which was spun off from Samsung Electronics in 2012), Hydis
Technologies, AU Optronics, Innolux, Chunghwa Picture Tubes, HannStar Display, BOE, China Star Optolectronics
Technology, Japan Display (which was founded in 2011 by integrating the TFT-LCD panel businesses of Hitachi and
TMDisplay, as well as certain businesses of Sony Mobile Display), Sharp and Panasonic LCD. Some of our
competitors may currently, or at some point in the future, have greater financial, sales and marketing, manufacturing,
research and development or technological resources than we do. In addition, our competitors may be able to
manufacture panels on a larger scale or with greater cost efficiencies than we do and we anticipate increases in
production capacity in the future by other display panel manufacturers using similar display panel technologies as us.
Any price erosion resulting from strong global competition or additional industry capacity may materially adversely
affect our financial condition and results of operations.

In addition, industry consolidation among our competitors may result in increased competition as the entities
emerging from such consolidation may have greater financial, manufacturing, research and development and other
resources than we do, especially if such mergers or consolidations are sponsored by a government entity. Recently,
certain of our competitors have pursued strategic alternatives such as mergers or formation of new alliances, resulting
in, for example, the creation of Japan Display in 2011. Increased competition resulting from such mergers or
consolidations may lead to decreased margins, which may have a material adverse effect on our financial condition
and results of operations.

We and our competitors each seek to establish our own products and technologies as the industry standards. For
example, in the large-sized television panel market, we currently manufacture primarily 32-inch, 42-inch, 47-inch,
49-inch and 55-inch television panels and utilize FPR and white RGB, or WRGB, technologies for our 3D and organic
light-emitting diode, or OLED, television panels, respectively. Other display panel manufacturers produce competing
large-sized television panels in slightly different dimensions, such as 39-inch, 40-inch, 46-inch, 48-inch and 50-inch
panels and utilize competing display panel technologies such as shutter glass and direct emission technologies for
their 3D and OLED television panels, respectively. If our competitors panels or the technologies they adopt become
the market standard, we may lose market share and may not realize the expected return on our investments in the
technologies we utilize in our display panels, which may have a material adverse effect on our financial condition and
results of operations.
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Our ability to compete successfully also depends on factors both within and outside our control, including product
pricing, performance and reliability, our relationship with customers, successful and timely investment and product
development, success or failure of our end-brand customers in marketing their brands and products, component and
raw material supply costs, and general economic and industry conditions. We cannot provide assurance that we will be
able to maintain a competitive edge with respect to all these factors and, as a result, we may be unable to sustain our
current market position.
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Our operating results fluctuate from period to period, so you should not rely on period-to-period comparisons to
predict our future performance.

Our industry is affected by market conditions that are often outside the control of manufacturers. Our results of
operations may fluctuate significantly from period to period due to a number of factors, including seasonal variations
in consumer demand, capacity ramp-up by competitors, industry-wide technological changes, the loss of a key
customer and the postponement, rescheduling or cancellation of large orders by a key customer, any of which may or
may not reflect a continued trend from one period to the next. As a result of these factors and other risks discussed in
this section, you should not rely on period-to-period comparisons to predict our future performance.

Risks Relating to Our Company

Our financial condition may be adversely affected if we cannot introduce new products to adapt to rapidly evolving
customer needs on a timely basis.

Our success will depend greatly on our ability to respond quickly to rapidly evolving customer requirements and to
develop new and differentiated products in anticipation of future demand. A failure or delay on our part to develop
products of such quality and technical specifications that meet our customers evolving needs may adversely affect our
business.

Close cooperation with our customers to gain insights into their product needs and to understand general trends in the
end-product market is a key component of our strategy to produce successful products. In addition, when developing
new products, we often work closely with equipment suppliers to design equipment that will make our production
processes for such new products more efficient. If we are unable to work together with our customers and equipment
suppliers, or to sufficiently understand their respective needs and capabilities or general market trends, we may not be
able to introduce new products in a timely manner, which may have a material adverse effect on our financial
situation.

In addition, product differentiation, especially the ability to develop and market differentiated specialty products that
command higher premiums in a timely manner, has become a key competitive strategy in the display panel market.
This is in part due to trends in consumer electronics and other markets, such as televisions, tablet computers and
mobile devices, where the growth in demand is led by end products employing newer technologies with specifications
tailored to deliver enhanced performance, convenience and user experience in a cost-efficient manner. Accordingly,
we have focused our efforts on developing and marketing differentiated specialty products, including our television
panels utilizing FPR 3D and ultra-high definition, or Ultra HD, technologies, Advanced High-Performance In-Place
Switching or, AH-IPS, panels for tablet computers, mobile devices, notebook computers and desktop monitors, curved
OLED television panels utilizing WRGB OLED technology, smartphone panels utilizing flexible plastic OLED
technology and ultra-large displays for television, public display and interactive whiteboard panels. In addition, we
have developed differentiated sales and marketing strategies to promote our panels for such products as part of our
strategy to grow our operations to meet increasing demand for new applications in consumer electronics and other
markets. However, we cannot provide assurance that the differentiated products we develop and market will be
responsive to our end customers needs nor that our products will be successfully incorporated into end products or
new applications that lead market growth in consumer electronics or other markets.

Problems with product quality, including defects, in our products could result in a decrease in customers and sales,
unexpected expenses and loss of market share.
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Our products are manufactured using advanced, and often new, technology and must meet stringent quality
requirements. Products manufactured using advanced and new technology such as ours may contain undetected errors
or defects, especially when first introduced. For example, our latest display panels may contain defects that are not
detected until after they are shipped or installed because we cannot test for all possible scenarios. Such defects could
cause us to incur significant re-designing costs, divert the attention of our technology personnel from product
development efforts and significantly affect our customer relations and business reputation. In addition, future product
failures could cause us to incur substantial expense to repair or replace defective products. We recognize a provision
for warranty obligations based on the estimated costs that we expect to incur under our basic limited warranty for our
products, which covers defective products and is normally valid for eighteen months from the date of purchase. The
warranty provision is largely based on historical and anticipated rates of warranty claims, and therefore we cannot
provide assurance that the provision would be sufficient to cover any surge in future warranty expenses that
significantly exceed historical and anticipated rates of warranty claims. In addition, if we deliver products with errors
or defects, or if there is a perception that our products contain errors or defects, our credibility and the market
acceptance and sales of our products could be harmed. Widespread product failures may damage our market
reputation and reduce our market share and cause our sales to decline.
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We sell our products to a select group of key customers, including our largest shareholder, and any significant
decrease in their order levels will negatively affect our financial condition and results of operations.

A substantial portion of our sales is attributable to a limited group of end-brand customers and their designated system
integrators. Sales attributed to our end-brand customers are for their end-brand products and do not include sales to
these customers for their system integration activities for other end-brand products, if any. Our top ten end-brand
customers, including LG Electronics Inc., our largest shareholder, together accounted for approximately 71% of our
sales in 2011, 71% in 2012 and 76% in 2013.

We benefit from the strong collaborative relationships we maintain with our end-brand customers by participating in
the development of their products and gaining insights about levels of future demand for our products and other
industry trends. Customers look to us for a dependable supply of quality products, even during downturns in the
industry, and we benefit from the brand recognition of our customers end products. The loss of these end-brand
customers, as a result of their entering into strategic supplier arrangements with our competitors or otherwise, would
thus result not only in reduced sales, but also in the loss of these benefits. We cannot provide assurance that a select
group of key end-brand customers, including our largest shareholder, will continue to place orders with us in the
future at the same levels as in prior periods, or at all.

We engage in related party transactions with LG Electronics and its affiliates:

Sales to LG Electronics sales to LG Electronics and its subsidiaries, which include sales to LG
Electronics both as an end-brand customer and a system integrator, amounted to 21.4%, 21.0% and
22.9% of our sales in 2011, 2012 and 2013, respectively.

Sales to LG International sales to LG International Corp., our affiliated trading company, and its
subsidiaries amounted to 6.3%, 5.0% and 5.4% of our sales in 2011, 2012 and 2013, respectively.
We expect that we will continue to be dependent upon LG Electronics and its affiliates for a significant portion of our
revenue for the foreseeable future. See Item 7.B. Related Party Transactions for a description of these related party
transactions with LG Electronics and its affiliates. Our results of operations and financial condition could therefore be
affected by the overall performance of LG Electronics and its affiliates.

Any material deterioration in the financial condition of our key end-brand customers, their system integrators or
our affiliated trading company will have an adverse effect on our results of operations.

Our top ten end-brand customers together accounted for approximately 71% of our sales in 2011, 71% in 2012 and
76% in 2013. Although we negotiate directly with our end-brand customers concerning the price and quantity of the
sales, for some sales transactions we invoice the end-brand customers designated system integrators. In addition, a
portion of our sales to end-brand customers and their system integrators located in certain regions are sold through our
affiliated trading company, LG International and its subsidiaries. Our credit policy typically requires payment within
30 to 90 days, and payments on the vast majority of our sales have typically been collected within 60 days. Although
we have not experienced any material problems relating to customer payments to date, as a result of our significant
dependence on a concentrated group of end-brand customers and their designated system integrators, as well as the
sales we make to our affiliated trading company and its subsidiaries, we are exposed to credit risks associated with
these entities.
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Consolidation and other changes at our end-brand customers could cause sales of our products to decline.

Mergers, acquisitions, divestments or consolidations involving our end-brand customers can present risks to our
business, as management at the new entity may change the way they do business, including their transactions with us,
or may decide not to use us as one of their suppliers of TFT-LCD or other products. In addition, we cannot provide
assurance that a combined entity resulting from a merger, acquisition or consolidation or a newly formed entity
resulting from a divestment will continue to purchase TFT-LCD or other panels from us at the same level, if at all, as
each entity purchased in the aggregate when they were separate companies or that a divested company will purchase
panels from us at the same level, if at all, as prior to the divestment.

Our results of operations depend on our ability to keep pace with changes in technology.

Advances in technology typically lead to rapid declines in sales volumes for products made with older technologies
and may lead to these products becoming less competitive in the marketplace, or even obsolete. As a result, we will
likely be required to make significant expenditures to develop or acquire new process and product technologies. For
example, the rapidly expanding mobile display market for smart devices such as smartphones and certain tablet
computers has resulted in increased demand for display panels using new energy-efficient technologies that provide
for greater resolutions, wider viewing angles, high light transmittance and stability of images even when used on a
touchscreen device. We have introduced mobile display products based on AH-IPS, which have helped us quickly
secure a leading role in this market.
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While the TFT-LCD technology undergoes continued innovation, we and our competitors are also developing new
display technologies that depart from TFT-LCD technology, such as OLED technology. In particular, we and some of
our competitors have already commenced commercial production of OLED products. We commenced limited
production of glass OLED panels for mobile devices for a number of our strategic customers in September 2011 and
commenced mass production of flexible plastic OLED panels for smartphones in the fourth quarter of 2013 at our
AP2 and E2 fabrication facilities. In addition, we started production of OLED television panels toward the end of
2012 and are in the process of converting a second set of production lines in our P8 fabrication facility, our first
eighth-generation fabrication facility, for the production of OLED television panels. We expect to commence mass
production on the second set of lines sometime in the second half of 2014, subject to market conditions and any
changes in our investment timetable. With the launch of retail sales of flat and curved 55-inch OLED televisions by
certain of our customers starting in the first and third quarters of 2013, respectively, we intend to deploy greater
resources into expanding our large-sized OLED panel fabrication capabilities with the aim of establishing an early
competitive edge in the market. Our ability to develop differentiated products with new display technologies and
utilize advanced manufacturing processes to increase production yields while lowering production cost will be critical
to our sustained competitiveness. However, we cannot provide assurance that we will be able to continue to
successfully develop new products or manufacturing processes through our research and development efforts or
through obtaining technology licenses, or that we will keep pace with technological changes in the marketplace.

Our revenue depends on continuing demand for televisions, notebook computers, desktop monitors, tablet
computers and mobile and other application products with panels of the type we produce. Our sales may not grow
at the rate we expect if consumers do not purchase these products.

Currently, our total sales are derived principally from customers who use our products in televisions, notebook
computers, desktop monitors, tablet computers and mobile and other application products with display devices. In
particular, a substantial percentage of our sales is derived from end-brand customers, or their designated system
integrators, who use our panels in their televisions, which accounted for 47.7%, 45.9% and 43.6% of our total revenue
in 2011, 2012 and 2013, respectively. A substantial portion of our sales is also derived from end-brand customers, or
their designated system integrators, who use our panels in their notebook computers, which accounted for 13.4%,
12.5% and 10.4% of our total revenue in 2011, 2012 and 2013, respectively, those who use our panels in their desktop
monitors, which accounted for 20.5%, 17.1% and 19.4% of our total revenue in 2011, 2012 and 2013, respectively,
those who use our panels in their tablet computers, which accounted for 9.2%, 12.6% and 13.2% of our total revenue
in 2011, 2012 and 2013, respectively, and those who use our panels in their mobile and other applications, which
accounted for 9.0%, 11.5% and 13.1% of our total revenue in 2011, 2012 and 2013, respectively. Although sales of
our television panels decreased in 2012 and 2013 as compared to previous years, television panels remain our largest
product category in terms of revenue and we will therefore continue to be dependent on continuing demand from the
television industry. In addition, we will continue to be dependent on continuing demand from the personal computer
industry, the tablet computer industry and the mobile device industry for a substantial portion of our sales. Any
downturn in any of those industries in which our customers operate would result in reduced demand for our products,
which may in turn result in reduced revenue, lower average selling prices and/or reduced margins.

The introduction of alternative display panel technologies, including those currently under development by our
competitors and us, may erode future sales of TFT-LCD panels, which may have a material adverse effect on our
financial condition and results of operations.

New display technologies, such as OLED technology, which are at various stages of development and production by
us and other display panel makers, may gain wider market acceptance than TFT-LCD technology for use in certain
consumer products, such as televisions, smartphones and tablet computers, and industrial and other applications,
including public displays, interactive whiteboards, entertainment systems, automotive displays, portable navigation
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devices and medical diagnostic equipment. If consumers do not purchase products utilizing TFT-LCD panels as we
expect, or if TFT-LCD technology itself is rendered obsolete, or if we are unable to develop and commercialize OLED
and other technologies in a commercially viable and timely manner, or if consumers prefer products manufactured by
our competitors utilizing competing technologies we have not adopted, this would have a material adverse effect on
our financial condition and results of operations to the extent we cannot offset such loss in demand for TFT-LCD
products by selling products using other display technologies.
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We will have significant capital requirements in connection with our business strategy and if capital resources are
not available we may not be able to implement our strategy and future plans.

In connection with our strategy to further enhance the diversity and capacity of our display panel production, we
estimate that we will continue to incur significant capital expenditures for the enhancement of existing production
facilities, including the construction of additional production lines, and the construction of new production facilities.
In March 2011, we commenced mass production at the second expansion to our P8 fabrication facility. In June 2012,
we also commenced mass production at P9, our newest eighth-generation panel fabrication facility located in our Paju
Display Cluster in Paju, Korea. In December 2013, we commenced mass production at our E2 fabrication facility. In
addition, in May 2012, we held a groundbreaking ceremony for the construction of an eighth-generation fabrication
facility in Guangzhou, China. We expect mass production to commence at the Guangzhou fabrication facility in the
middle of 2014, subject to market conditions and any changes in our investment timetable. In January 2011, we signed
a memorandum of understanding with Gumi City regarding its administrative support for our 1.35 trillion investment
to expand our module production facilities in Gumi City, Korea, over a five-year period starting in 2011, and in July
2012, we entered into an agreement with Gumi City and North Gyeongsang Province for their administrative
assistance in connection with our 1.20 trillion investment to convert existing production lines in our P61 fabrication
facility located in Gumi City that produced amorphous silicon, or a-Si, based TFT backplanes into production lines
that produce low temperature polycrystalline silicon, or LTPS, based TFT backplanes. Mass production on the
converted LTPS production lines commenced in the first quarter of 2014. In September 2013, we entered into another
memorandum of understanding with Gumi City and North Gyeongsang Province for their administrative assistance in
connection with our additional 0.83 trillion investment to convert additional a-Si production lines into LTPS
production lines in our P61 fabrication facility. We expect mass production to commence at the additional converted
LTPS production lines in the second half of 2014, subject to market conditions and any changes in our investment
timetable. In addition, starting in the first quarter of 2013, we began expanding our large-sized OLED television panel
production capacity at our P8 fabrication facility, for which we expect to invest 0.71 trillion. Mass production is
expected to commence at the new large-sized OLED panel production lines in the second half of 2014, subject to
market conditions and any changes in our investment timetable.

In 2013, our total capital expenditure on a cash out basis amounted to 3.5 trillion. In 2014, we currently expect that
our total capital expenditures on a cash out basis will be similar to that of 2013, primarily to fund the construction of
our eighth-generation fabrication facility in Guangzhou, China and expansion of our OLED panel and LTPS
backplane technology-based panel production capacities, as well as other expansions and improvements to our
existing facilities. This amount is subject to periodic assessment, and we cannot provide any assurance that this
amount may not change materially after assessment.

These capital expenditures will be made well in advance of any additional sales that will be generated from these
expenditures. However, in the event of adverse market conditions, or if our actual expenditures far exceed our planned
expenditures, our external financing activities combined with our internal sources of liquidity may not be sufficient to
effect our current and future operational plans, and we may decide not to expand the capacity of certain of our
facilities or construct new production facilities as scheduled or at all. Our ability to obtain additional financing will
depend upon a number of factors outside our control, including general economic, financial, competitive, regulatory
and other considerations.

In recent years, difficulties affecting the global financial sectors, adverse conditions and volatility in the worldwide
credit and financial markets, fluctuations in oil and commodity prices and the general weakness of the global economy
have increased the uncertainty of global economic prospects in general and have adversely affected the global and
Korean economies. Because we rely on financing both within and outside of Korea from time to time, the difficulties
affecting the global and Korean economies, including any increase in market volatility and their lingering effects,
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could adversely affect our ability to obtain sufficient financing on commercially reasonable terms. The failure to
obtain sufficient financing on commercially reasonable terms to complete our expansion plans could delay or impair
our ability to pursue our business strategy, which could materially and adversely affect our business and results of
operations.

Our manufacturing processes are complex and periodic improvements to increase efficiency can expose us to
potential disruptions in operations.

The manufacturing processes for TFT-LCD, OLED and other display products are highly complex, requiring
sophisticated and costly equipment that is periodically modified and upgraded to improve manufacturing yields and
product performance, and reduce unit manufacturing costs. These updates expose us to the risk that from time to time
production difficulties will arise that could cause delivery delays, reduced output or both. We cannot provide
assurance that we will not experience manufacturing problems in achieving acceptable output, product delivery delays
or both as a result of, among other factors, construction delays, difficulties in upgrading or modifying existing
production lines or building new plants, difficulties in modifying existing or adopting new manufacturing line
technologies or processes or delays in equipment deliveries, any of which could constrain our capacity and adversely
affect our results of operations.
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We may be unable to successfully execute our growth strategy or manage and sustain our growth on a timely basis,
if at all, and, as a result, our business may be harmed.

We have experienced, and expect to continue to experience, rapid growth in the scope and complexity of our

operations due to building new fabrication facilities and the expansion and conversion of existing fabrication facilities
to meet the evolving demands of our customers. For example, we increased our capacity at our Korean facilities by
commencing mass production at the second expansion to our P8 fabrication facility in March 2011, P9 in June 2012

and E2 in December 2013. In addition, we converted a number of production lines in our P61 fabrication facility,

which originally produced a-Si based display panels, to produce LTPS based display panels for mobile devices and
commenced mass production in the first quarter of 2014. In addition, we converted a number of production lines in

our P8 fabrication facility to produce OLED panels for televisions and commenced production in the fourth quarter of
2012. We are currently converting additional production lines to expand our LTPS and OLED production capacities,
and we expect to commence mass production on the additional LTPS and OLED lines in the second half of 2014,
subject to market conditions and any changes in our investment timetable. See Item 4.D. Property, Plants and
Equipment Expansion Projects. With respect to our overseas facilities in recent years, we commenced mass production
at our module production plant in Reynosa, Mexico in March 2012, and we commenced construction of an
eighth-generation fabrication facility in Guangzhou, China, in May 2012. We expect mass production to commence at
the Guangzhou fabrication facility in the middle of 2014, subject to market conditions and any changes in our
investment timetable. See also  We will have significant capital requirements in connection with our business strategy
and if capital resources are not available we may not be able to implement our strategy and future plans above.

Sustained growth in the scope and complexity of our operations may strain our managerial, financial, manufacturing
and other resources. We may experience manufacturing difficulties in starting new production lines, upgrading
existing facilities or building new plants as a result of cost overruns, construction delays or shortages of, or quality
problems with, materials, labor or equipment, any of which could result in a loss of future revenue. In addition, failure
to keep up with our competitors in future investments in next-generation panel fabrication facilities or in the
upgrading of manufacturing capacity of existing facilities would impair our ability to effectively compete within the
display panel industry. Failure to obtain intended economic benefits from expansion projects could adversely affect
our business, financial condition and results of operations.

If we cannot maintain high capacity utilization rates, our profitability will be adversely affected.

The production of TFT-LCD and OLED panels entails high fixed costs resulting from considerable expenditures for
the construction of complex fabrication and assembly facilities and the purchase of costly equipment. We aim to
maintain high capacity utilization rates so that we can allocate these fixed costs over a greater number of panels
produced and realize a higher gross margin. However, due to any number of reasons, including fluctuating demand for
our products or overcapacity in the display industry, we may need to reduce production, resulting in
lower-than-optimal capacity utilization rates. As such, we cannot provide assurance that we will be able to sustain our
capacity utilization rates in the future nor can we provide assurance that we will not reduce our utilization rates in the
future as market and industry conditions change.

Limited availability of raw materials, components and manufacturing equipment could materially and adversely
affect our business, results of operations or financial condition.

Our production operations depend on obtaining adequate supplies of quality raw materials and components on a
timely basis. As a result, it is important for us to control our raw material and component costs and reduce the effects
of fluctuations in price and availability. In general, we source most of our raw materials as well as key components,
such as glass substrates, driver integrated circuits, polarizers and color filters used in both our TFT-LCD and OLED
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products, backlight units and liquid crystal materials used in our TFT-LCD products and hole transport materials and
emission materials used in our OLED products, from two or more suppliers for each key component. However, we
may establish a working relationship with a single supplier if we believe it is advantageous to do so due to
performance, quality, support, delivery, capacity, price or other considerations. We may experience shortages in the
supply of these key components, as well as other components or raw materials, as a result of, among other things,
anticipated capacity expansion in the display industry or our dependence on a limited number of suppliers. Our results
of operations would be adversely affected if we were unable to obtain adequate supplies of high-quality raw materials
or components in a timely manner or make alternative arrangements for such supplies in a timely manner.

13

Table of Contents 32



Edgar Filing: LG Display Co., Ltd. - Form 20-F

Table of Conten

Furthermore, we may be limited in our ability to pass on increases in the cost of raw materials and components to our
customers. We do not typically enter into binding long-term contracts with our customers, and even in those cases
where we do enter into long-term agreements with certain of our major end-brand customers, the price terms are
contained in the purchase orders which are generally placed by them one month in advance of delivery. Except under
certain special circumstances, the price terms in the purchase orders are not subject to change. Prices for our products
are generally determined through negotiations with our customers, based generally on the complexity of the product
specifications and the labor and technology involved in the design or production processes. However, if we become
subject to any significant increase in the cost of raw materials or components that were not anticipated when
negotiating the price terms after the purchase orders have been placed, we may be unable to pass on such cost
increases to our customers.

We have purchased, and expect to purchase, a substantial portion of our equipment from a limited number of qualified
foreign and local suppliers. From time to time, increased demand for new equipment may cause lead times to extend
beyond those normally required by the equipment vendors. The unavailability of equipment, delays in the delivery of
equipment, or the delivery of equipment that does not meet our specifications, could delay implementation of our
expansion plans and impair our ability to meet customer orders. This could result in a loss of revenue and cause
financial stress on our operations.

Earthquakes, tsunamis, floods and other natural calamities could materially adversely affect our business, results
of operations or financial condition.

If earthquakes, tsunamis, floods or any other natural calamities were to occur in the future in any area where any of
our assets, suppliers or customers are located, our business, results of operations or financial condition could be
adversely affected. A number of suppliers of our raw materials, components and manufacturing equipment, as well as
customers of our products, are located in Japan, which suffered an earthquake and tsunami in March 2011, which also
resulted in the release of radioactive materials from a nuclear plant that had been damaged by the earthquake. While
we believe the impact was not material to our financial condition or operating results, any future recurrence of such
natural calamities in Japan or any other countries where our suppliers are located may lead to shortages or delays in
the supply of raw materials, components or manufacturing equipment. In addition, natural calamities in areas where
our customers are located, including Japan, may cause disruptions in their businesses, which in turn could adversely
impact their demand for our products.

Purchase orders from our customers, which are placed generally one month in advance of delivery, vary in volume
Jfrom period to period, and we operate with a modest inventory, which may make it difficult for us to efficiently
allocate capacity on a timely basis in response to changes in demand.

Our major customers and their designated system integrators provide us with three- to six-month rolling forecasts of
their product requirements. However, firm orders are not placed until one month before delivery when negotiations on
purchase prices are also finalized. Firm orders may be less than anticipated based on these three- to six-month
forecasts. Due to the cyclicality of the display industry, purchase order levels from our customers have varied from
period to period. Although we typically operate with a two- to four-week inventory, it may be difficult for us to adjust
production costs or to allocate production capacity in a timely manner to compensate for any such volatility in order
volumes. Our inability to respond quickly to changes in overall demand for display products as well as changes in
product mix and specifications may result in lost revenue, which would adversely affect our results of operations.

We may experience losses on inventories.
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Frequent new product introductions in the computer and consumer electronics industries can result in a decline in the
average selling prices of our TFT-LCD and other panels and the obsolescence of our existing TFT-LCD or other panel
inventory. This can result in a decrease in the stated value of our panel inventory, which we value at the lower of cost
or market value.

We manage our inventory based on our customers and our own forecasts and typically operate with a two- to
four-week inventory. Although adjustments are regularly made based on market conditions, we typically deliver our
goods to the customers one month after a firm order has been placed. While we maintain open channels of
communication with our major customers to avoid unexpected decreases in firm orders or subsequent changes to
placed orders, and try to minimize our inventory levels, such actions by our customers may have an adverse effect on
our inventory management.
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Sanctions or judgments against us and other TFT-LCD panel producers for possible anti-competitive activities may
have a direct and indirect material impact on our operations.

In December 2006, LG Display received notices of investigation by the U.S. Department of Justice, the European
Commission, the Korea Fair Trade Commission and the Japan Fair Trade Commission with respect to possible
anti-competitive activities in the TFT-LCD industry. Subsequently, the Competition Bureau of Canada, the Secretariat
of Economic Law of Brazil, the Taiwan Fair Trade Commission and the Federal Competition Commission of Mexico
announced investigations regarding the same.

In November 2008, LG Display executed an agreement with the U.S. Department of Justice whereby LG Display and
LG Display America pleaded guilty to a Sherman Antitrust Act violation and agreed to pay a single total fine of
US$400 million. In December 2008, the U.S. District Court for the Northern District of California accepted the terms
of the plea agreement and entered a judgment against LG Display and LG Display America and ordered the payment
of US$400 million. The agreement resolved all federal criminal charges against LG Display and LG Display America
in the United States in connection with this matter, provided that LG Display continues to cooperate with the U.S.
Department of Justice in connection with the ongoing proceedings.

In December 2010, the European Commission issued a decision finding that LG Display engaged in anti-competitive
activities in the TFT-LCD industry in violation of European Union competition laws, and imposed a fine of 215
million. In February 2011, LG Display filed with the European Union General Court an application for partial
annulment and reduction of the fine imposed by the European Commission. In November 2011, LG Display received
a request for information from the European Commission relating to certain alleged anti-competitive activities in the
TFT-LCD industry and has responded to the request. In February 2014, the European Union General Court reduced
the fine to 210 million. We plan to appeal the European Union General Court s decision to the European Court of
Justice.

In November 2009, the Taiwan Fair Trade Commission terminated its investigation without any finding of violations
or levying of fines. Also, in February 2012, the Competition Bureau of Canada terminated its investigation without
any finding of violations or levying of fines. As of April 29, 2014, no decision has been issued by the Japan Fair Trade
Commission, and we believe the statutory time period by which the Commission was required to have issued a
decision has already lapsed. As of April 29, 2014, the investigation by the Secretariat of Economic Law of Brazil is
ongoing, and LG Display filed its defense to the Secretariat of Economic Law of Brazil in February 2014.

In December 2011, the Korea Fair Trade Commission imposed a fine of 31.4 billion after finding that LG Display and
certain of its subsidiaries engaged in anti-competitive activities in violation of Korean fair trade laws. In December
2011, LG Display filed an appeal of the decision with the Seoul High Court. In February 2014, the Seoul High Court
annulled the decision of the Korea Fair Trade Commission. In March 2014, the Korea Fair Trade Commission filed an
appeal of the Seoul High Court decision with the Supreme Court of Korea. As of April 29, 2014, no decision has been
issued by the Supreme Court of Korea.

After the commencement of the U.S. Department of Justice investigation, a number of class action complaints were
filed against LG Display, LG Display America and other TFT-LCD panel manufacturers in the United States and
Canada alleging violation of respective antitrust laws and related laws. In a series of decisions in 2007 and 2008, the
class action lawsuits in the United States were transferred to the Northern District of California for pretrial
proceedings, which we refer to as the MDL Proceedings. In March 2010, the federal district court granted the class
certification motion filed by the indirect purchaser plaintiffs, and granted in part and denied in part the class
certification motion filed by the direct purchaser plaintiffs. In January 2011, 78 entities (including groups of affiliated
entities) submitted requests for exclusion from the direct purchaser class. In April 2012, ten entities (including groups
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of affiliated companies) submitted requests for exclusion from the indirect purchaser class. In addition, since 2010, the
attorneys general of Arkansas, California, Florida, Illinois, Michigan, Mississippi, Missouri, New York, Oklahoma,
Oregon, South Carolina, Washington, West Virginia and Wisconsin filed complaints against LG Display, alleging
similar antitrust violations as alleged in the MDL Proceedings.

In June 2011, LG Display reached a settlement with the direct purchaser class, which the federal district court
approved in December 2011. In July 2012, LG Display reached a settlement with the indirect purchaser class plaintiffs
and with the state attorneys general of Arkansas, California, Florida, Michigan, Missouri, New York, West Virginia
and Wisconsin, which was approved by the federal district court in April 2013 and, in the case of the state attorneys
general actions, by their respective state governments. In March 2013, the attorney general of Oklahoma dismissed its
action as to LG Display pursuant to a separate settlement agreement. In February 2014, the attorneys general of
Mississippi and South Carolina dismissed their actions as to LG Display pursuant to settlement. As of April 29, 2014,
the Illinois, Oregon and Washington attorneys general actions remain pending. While the Oregon attorney general
action is pending in the MDL Proceedings, the Illinois and Washington attorneys general actions are pending in their
respective state courts.
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In addition, in relation to the MDL Proceedings, in 2009, ATS Claim, LLC (assignee of Ricoh Electronics, Inc.),
AT&T Corp. and its affiliates, Motorola Mobility, Inc., and Electrograph Technologies Corp. and its subsidiary filed
separate claims in the United States, and all of the actions were subsequently consolidated into the MDL Proceedings.
In November 2010, ATS Claim, LLC dismissed its action as to LG Display pursuant to a settlement agreement. In
addition, in 2010, TracFone Wireless Inc., Best Buy Co., Inc. and its affiliates, Target Corp., Sears, Roebuck and Co.,
Kmart Corp., Old Comp Inc., Good Guys, 