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THE YEAR IN REVIEW

Major new product launches, burgeoning global sales and investment in new facilities were the highlights of 2012/13.

JAGUAR LAND ROVER // 2012/13
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HEADLINE FIGURES FOR 2013 FINANCIAL YEAR

REVENUE

£15,784m £13,512m £9,871m

Revenue 2013 Revenue 2012 Revenue 2011

PROFIT BEFORE TAX

£1,675m £1,507m £1,115m

Profit before tax 2013 Profit before tax 2012 Profit before tax 2011

2013 375 2012 306 2011 241

Retail volume (units, 000s) 2013 2,847 2012 2,430 2011 1,028

Cash (£m) 2013 1,215 2012 1,481 2011 1,036

Profit after tax (£m) 2013 24,913 2012 20,887 2011 17,255

Average number of employees 2013 2,167 2012 1,974 2011 1,382

Debt (£m) 2013 595 2012 958 2011 876

Free cash flow (£m) 2013 2,402 2012 2,027 2011 1,502

EBITDA (£m) 2013 680 2012 456 2011 (354)

Net cash (debt) (£m) 2013 2,048 2012 1,560 2011 900

Product Investment (£m)

ANNUAL REPORT // 03
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CHAIRMAN�S

STATEMENT

THIS YEAR I HAD THE GREAT PLEASURE

to assume the role of Chairman of Jaguar Land Rover Automotive PLC. Under the enlightened and inspirational leadership of Mr Ratan Tata, it has evolved from
being a large business group operating primarily in India into an even larger institution with a global footprint. Strong foundations have been laid for a culture
committed to innovation, quality and collaboration. And thanks to Mr Tata�s uncompromising adherence to a resilient value system, a platform has been created
which we can cherish and that evokes pride in all of us.

Jaguar Land Rover is making good progress and is a flagship asset for the Tata Group. As we approach five years of ownership of these iconic British car brands,
Jaguar Land Rover has reaffirmed our confidence in the premium car market � and rewarded our commitment to its expansion � by harnessing the opportunities
created by rising overall demand for high-performance and luxury off-road vehicles across the world.

In this pursuit of global excellence, Jaguar Land Rover like other Tata Group companies must stay true to its tenets, traditions and heritage. We must harness the
collective strength of our Group and continue to recognise the invaluable contribution made by our employees as we look to celebrate even greater success in the
future.

Cyrus Mistry Chairman

Jaguar Land Rover Automotive PLC

JAGUAR LAND ROVER // 2012/13
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�Strong foundations have been laid for a culture committed to innovation, quality and collaboration.�

ANNUAL REPORT // 07
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�Jaguar Land Rover is on a path to sustainable growth, we have the necessary building blocks in place to shape our future.�

JAGUAR LAND ROVER // 2012/13
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JAGUAR LAND ROVER

is at an exciting juncture in its rich history. During five years of ownership by our nurturing and supportive parent, Tata Motors, we have transformed our
business. Today Jaguar Land Rover is the UK�s largest premium automotive manufacturer, representing two of the most iconic British motoring brands.

Our unrelenting focus on design, technology, innovation and quality has seen Jaguar Land Rover reach global consumers in more markets than ever before thanks
to its most engaging product line-up, enriched further by the Jaguar F-TYPE and all-new Range Rover.

Our customers are at the heart of everything we do. Our cars are bought not just for what they can do but because they make our customers feel special and we
remain committed to exceeding expectations and delivering outstanding customer experience in all areas of our business.

Jaguar Land Rover has a clear vision for its future that can only be realised through investment. During this fiscal year we committed more than £2 billion to
product creation, facility and infrastructure investment. From a joint venture with Chery Automotive in China to developing our own range of low-emission
engines, our destiny is firmly in our hands and it is a responsibility our senior leadership team takes very seriously.

Our future success also lies with every employee in our business. We strengthened our team with more than 3,000 new hires this year, 10% of which joined our
leading apprentice and graduate programmes. Our workforce, together with our supply chain and global dealer network have delivered 374,636 (up 23%) cars to
customers around the world receiving more than 100 international awards � that is something for which we must all be incredibly proud.

Demand for our vehicles around the world remains strong. From traditional markets like the UK, US and Europe � where we continue to see challenging trading
conditions, to growth economies such as China, Russia and India. We are committed to delivering a range of new and refreshed products driven by advanced
sustainable technologies to meet the needs of this diverse and discerning population.

Financially 2013 was a positive year. Revenues rose 17% to £15.8 billion, while underlying earnings jumped by 19% to £2.4 billion, representing a return on sales
margin of 15.2%. Pre-tax profits rose 11% to £1.67 billion with free cashflow of £595 million.

Jaguar Land Rover is on a path to sustainable growth, we have the necessary building blocks in place to shape our future. Through a steadfast commitment to
delivering cutting edge advances in automotive technology, as showcased in the C-X75 hybrid supercar prototype, Jaguar Land Rover will continue to deliver
vehicles which meet the ethical and emotional demands of its customers delivering a truly unique experience synonymous only with our two iconic British brands.

Dr Ralf Speth

Chief Executive Officer

Jaguar Land Rover

CEO�S STATEMENT

ANNUAL REPORT // 09

Edgar Filing: TATA MOTORS LTD/FI - Form 6-K

Table of Contents 14



Table of Contents

10

KEY

MILESTONES 2012/2013

From launching critically-acclaimed new cars to supporting programmes with global impact, it was an action-packed year for the company.

29

June 2012

Land Rover�s most ambitious fundraising project to date, the Journey of Discovery raised £1million for the International Federation of Red Cross and Red Crescent
Societies and supported a water and sanitation project in Uganda. The 50-day, 10,000-mile Birmingham to Beijing expedition celebrated the production of the
millionth Land Rover Discovery.

26

September 2012

Two new models from Jaguar Land Rover created a stir on their global public debut at the Paris Motor Show. The F-TYPE, an all-new, two-seater sports car,
impressed with its clean lines, stunning performance and involving driving experience, while the fourth-generation Range Rover, the world�s first SUV with a
lightweight all-aluminium body, blended greater luxury and refinement with enhanced all-terrain performance and handling.

18

November 2012

The foundation stone was laid for a manufacturing facility near Shanghai, China. The joint venture with Chery Automobile Company will manufacture Jaguar
Land Rover vehicles and models for a new partnership brand, which will assemble cars tailored specifically for the Chinese market. The £1.15 billion investment
includes a new R&D centre and engine production facility.

JOURNEY OF DISCOVERY

JAGUAR LAND ROVER // 2012/13
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28

November 2012

The XFR-S - the fastest and most powerful Jaguar sports saloon to date � was unveiled at the Los Angeles Auto Show. The second model in Jaguar�s ultra-high
performance R-S range, the XFR-S joins its XKR-S sibling in the exclusive 300km/h club. Developed by the company�s specialist Engineered To Order (ETO)
division, it boasts electrifying performance from its 550PS, 5.0-litre supercharged V8 petrol engine.

20

January 2013

Race2Recovery, the Land Rover-sponsored group of injured soldiers fundraising for Forces charities, became the first-ever disabled team to complete the gruelling
Dakar Rally, covering 8,570km of harsh terrain from Peru to Chile in two weeks. Besides four Land Rover Defender-based Wildcat vehicles that raced in the
Rally, Land Rover provided the 28-strong team with off-road training, parts, Discovery support vehicles and financial support.

26

March 2013

The new Range Rover Sport made its debut with quintessentially British fanfare � driven to the stage at the New York Auto Show by James Bond actor

Daniel Craig. Significantly lighter, more fuel efficient and emitting 15% less CO2, it offers impeccable on-road dynamics and the world�s best all-terrain
performance in a superbly crafted package.

ANNUAL REPORT // 11
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A YEAR OF MAJOR AWARDS SUCCESS

As well as launching crtically-acclaimed cars, Jaguar Land Rover received a host of major awards for its class-leading products.

RANGE ROVER EVOQUE AWARDED BEST COMPACT

SUV BY AUTO EXPRESS

The Range Rover Evoque was, for the second year running, adjudged Best Compact SUV at the 2012 Auto Express Awards in June. The British magazine�s
Editor-in-Chief Steve Fowler said: �Last year�s Car of the Year is still the one to beat and easily keeps hold of its Best Compact SUV title.�

LAND ROVER DISCOVERY

IS AUSTRALIA�S BEST CARS

BEST ALL TERRAIN 4WD

The Discovery 4 3.0 SDV6 SE won

Australia�s Best Cars Best All-Terrain

4WD Award for 2012 in November. This is the fourth time in a row that the Discovery 4 has won this award � and eighth consecutive year that the Discovery has
won it. �This is a 4WD that will take you anywhere, on road or off road, with complete peace of mind and in the lap of luxury,� said the judging panel.

RANGE ROVER WINS

WHAT CAR? LUXURY

CAR OF THE YEAR

The Range Rover 3.0 TDV6 Vogue SE opened 2013 by bagging this prestigious award from What Car? magazine, the UK�s definitive buying guide. Judges
commented: �This all-new generation marries all the merits of a 4x4 with those of the finest luxury limos. It can traverse extreme terrain and ferry your family and
all its paraphernalia around in lavish comfort and convenience. Few cars offer this breadth of ability.�

JAGUAR LAND ROVER // 2012/13
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JAGUAR

JAGUAR IS NUMBER ONE IN J.D. POWER�S 2012 AND 2013 SATISFACTION SURVEYS

Jaguar is the UK�s top automotive brand for the second consecutive year. Data for the 2013 Vehicle Ownership Satisfaction Survey (VOSS), which considers the
opinions of over 16,000 UK car owners who rate 116 car models from 28 brands, was analysed by J.D. Power and Associates in partnership with buying guide
What Car?, who together identified

Jaguar as Best Brand in the UK for the second successive year.

JAGUAR WINS ACCOLADE AT WALPOLE AWARDS FOR EXCELLENCE

Jaguar won the British Luxury Brand Overseas accolade at the prestigious Walpole Awards for Excellence 2012, which are a highlight in the British luxury
calendar. This award is presented to a company judged to have achieved outstanding success in raising its profile and business overseas through export, expanding
retail presence, increasing sales and special events.

Previous award winners include Alexander McQueen, Victoria Beckham, the Royal Opera House and other iconic British brands.

JAGUAR F-TYPE DECLARED 2013 WORLD CAR DESIGN OF THE YEAR

The Jaguar F-TYPE scooped the prestigious 2013 World Car Design of the Year. Some 43 cars were considered for the award, this selection being reduced to a
shortlist by an advisory panel of design experts before final consideration by the 66 World Car of the Year jury members. Ian Callum, Director of Design, Jaguar,
said: �The F-TYPE is a sports car that is true to Jaguar�s design values � beauty of line and purity of form � and I�m honoured that the World Car of the Year jury has
recognised our work.�

671 TCC

ANNUAL REPORT // 13
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OUR BRANDS AND CARS

JAGUAR LAND ROVER // 2012/13
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In good hands� the new Range Rover Sport comes to life.

ANNUAL REPORT // 15
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F-TYPE LEADS THE JAGUAR NEW MODEL OFFENSIVE

From iconic new sportscars to the ultimate in luxury saloons, Jaguar�s new model offering in 2012/13 set new standards.

JAGUAR LAUNCHED the latest

in a distinctive bloodline of iconic sportscars in 2012 with the unveiling of the stunning new F-TYPE convertible.

Powerful, agile and distinctive, the F-TYPE is a true Jaguar, engineered for high performance and responsive handling. Supercharged V6 and V8 engines,
lightweight body construction and advanced driving technologies deliver an experience that is intuitive, instinctive and alive.

The engineering ethos underpinning the F-TYPE is centred on Jaguar�s industry-leading expertise in the use of aluminium. Featuring the most advanced iteration of
Jaguar�s acclaimed rigid and lightweight aluminium architecture to date, the F-TYPE has ideally balanced weight distribution that allows its involving rear-wheel
drive dynamics to be explored to the full.

Utilising extensive Computer Aided Engineering programmes, the attention to detail involved in the F-TYPE�s creation extended to the development of a new,
lighter, aluminium front subframe. In order to maximise the benefits of its advanced structure, the F-TYPE features all-aluminium double wishbone front and rear
suspension and a quick-ratio steering rack for ultimate responsiveness. The aluminium architecture has been optimised to provide the stiffest possible
underpinnings for the suspension with rigidity gains of more than 30% compared to any other Jaguar application.

Three variants are available - F-TYPE, F-TYPE S and F-TYPE V8 S. Each is distinguished by the power output of its supercharged petrol engine with all models
featuring stop/start technology to maximise efficiency. The V6-powered F-TYPE is designed to deliver pure driving pleasure. F-TYPE S adds greater power and
an increased range of sophisticated driving technologies, while F-TYPE V8 S provides towering performance and even greater levels of dynamic ability and
control.

JAGUAR LAND ROVER // 2012/13

Edgar Filing: TATA MOTORS LTD/FI - Form 6-K

Table of Contents 21



Table of Contents

Overview | Brands | Technology | Sustainability | Responsibility | Employees | Financials | Accounts

ANNUAL REPORT // 17

Edgar Filing: TATA MOTORS LTD/FI - Form 6-K

Table of Contents 22



Table of Contents

18

ALL-WHEEL DRIVE ADDS TO XF AND XJ APPEAL

A new all-wheel drive (AWD) system has been developed by Jaguar for its XF sports saloon and XJ flagship, specifically to increase their capability and
versatility in weather conditions in which grip may be compromised. The system has been created in response to customer demand for Jaguars with all the driver
involvement and feedback for which the marque is renowned but with the added layer of confidence that AWD provides in low-grip conditions.

The system, developed using Jaguar Land Rover�s expertise in AWD, is based around the new 340PS 3.0-litre V6 supercharged petrol engine, allied to the
acclaimed ZF eight-speed automatic gearbox and Jaguar Intelligent Stop/Start system. The new engine is the perfect partner to the AWD system thanks to its high
specific output that provides unruffled refinement and smooth, safe power and torque delivery whatever the conditions underfoot.

In order to maintain the essential Jaguar driver appeal the system is rear-wheel drive-biased and has undergone 18 months of extensive cold weather and
all-surface testing to ensure that steering integrity and suspension refinement are unaffected. The longitudinal engine installation means Jaguar�s engineers were
able to retain the rear axle as the primary drive path, with a multiplate clutch within the transfer case apportioning torque to the front axle as dictated by grip and
driver inputs.

The primary benefit of this system is that both the AWD XF and XJ remain every bit as agile and communicative as their rear-wheel drive counterparts with no
dilution of steering feel or feedback during spirited driving. In dry road conditions the system will deliver drive predominantly to the rear axle while constantly
monitoring grip levels, steering and throttle inputs, allowing it to intervene unobtrusively and almost instantaneously should it detect the possibility of wheel-slip,
delivering torque to the front axle as appropriate to maximise traction.

The AWD system dovetails with Jaguar Drive Control to add yet another layer of security and confidence by allowing the driver to select Winter mode. This
pre-warns the system that traction may be compromised and causes it to allocate a greater proportion of drive torque to the front axle. Integration with the
Dynamic Stability Control and anti-lock braking systems allows each wheel to be braked individually and torque apportioned from side-to-side across each axle to
further enhance security.

Offered in appropriate left-hand drive markets only, the sole external differentiation between these and rear-wheel drive XF and XJ models is the addition of �3.0
AWD� badging on the bootlid. The AWD system is available with both standard and long-wheelbase derivatives of the XJ.

JAGUAR 13MY: XJ ULTIMATE

Launched in April 2012, the XJ Ultimate represents the pinnacle of the luxurious, innovative XJ experience with heightened levels of opulence for rear-seat
passengers.

The flagship Jaguar XJ ushered in a new interpretation of the company�s established reputation for dramatic design and � with its lightweight aluminium architecture
� unrivalled performance. Now, the XJ Ultimate focuses on two further Jaguar hallmarks: innovation and luxury, extending the model�s emotive appeal.

Based on the long-wheelbase XJ, the interior changes applied to the Ultimate focus on the rear accommodation, extending the car�s limousine remit to provide a
fully-appointed luxury business class experience for the most discerning of global customers.

JAGUAR LAND ROVER // 2012/13
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The XJ Ultimate offers the of a private jet in a package to suit range of requirements. A full-length, trimmed centre console separates individually tailored rear
seats which power adjustment, ventilation, lumbar functions. A table, machined solid aluminium with piano-black detailing, rises up from the centre the touch of a
button to provide a its role supplemented by the provision iPads® with wireless keyboards in bespoke leather-trimmed docks.

Switching the focus from business to pleasure is the bespoke champagne chiller mounted between the two rear seats. This cools the bottle to the perfect
temperature before �presenting� it forwards when the chiller is opened. Two specially commissioned champagne flutes reside in a purpose-made cabinet beneath the
centre table. A full rear-seat entertainment package with twin headrest screens and wireless headphones completes the experience in combination with a new
20-speaker surround sound system.

To underline its purpose in ensuring that passengers remain cosseted at all times, the XJ Ultimate features revisions to the suspension to optimise rear ride comfort,
with no compromise to the car�s breadth of dynamic ability.

The exterior detailing of the XJ Ultimate offers discreet clues to the model�s figurehead status with sculpted lower air intakes chromed to match the grille, polished
stainless steel oval exhaust pipe finishers, unique dual-surfaced alloy wheels and subtle �Ultimate� badging. The XJ Ultimate was launched with three engine
options: Jaguar�s 5.0-litre V8 supercharged petrol engine, its powerful and efficient 3.0-litre V6 turbocharged diesel or new 3.0-litre V6 supercharged petrol unit,
all driving the rear wheels via an eight-speed transmission.

1,675

Litres in the of cargo stunning volume new combines XF Sportbrake, seductive design which with superb practicality.

JAGUAR 13MY: SPORTBRAKE

In 2012 the new XF Sportbrake took Jaguar�s globally acclaimed sporting saloon and extended its versatility and practicality.

The XF Sportbrake is entirely new from the B-pillar backwards, endowing it with a very different aesthetic, exemplified by the tautly-drawn elegance of the
side-window line and highlighted by its polished finish. The conjunction of flowing rear window graphic, rising waist and estate roofline lends the XF Sportbrake
a dynamic, broad-shouldered stance.

The design-led approach that created the XF Sportbrake�s exterior has been achieved in tandem with the goal of maximising practicality.

The extended roofline affords rear-seat passengers an additional 48mm of headroom and the seats offer both a 60:40 split fold function and integral ski hatch.
Remote-fold levers inside the load-space opening allow the seats to be stowed flat quickly and easily, creating a cargo volume of up to 1675 litres.

Befitting the XF Sportbrake�s perfect balance between usability and beauty, it is powered exclusively by Jaguar�s range of powerful, refined and efficient diesel
engines, driving the rear wheels via an eight-speed automatic gearbox. The 2.2-litre engine is fitted with Jaguar�s Intelligent Stop-Start system, while the 3.0-litre
V6 is available in two states of tune, with 275PS in the range-topping Diesel S.

Every derivative of the XF Sportbrake is fitted as standard with self-levelling air suspension at the rear to replace the coil springs fitted to the saloon. This system
has been developed and tuned by Jaguar�s chassis engineers to offer the same linear responses and ensure the XF Sportbrake offers identical dynamic attributes in
terms of ride and handling as the saloon while keeping the car level even when fully laden.

ANNUAL REPORT // 19

Edgar Filing: TATA MOTORS LTD/FI - Form 6-K

Table of Contents 24



Table of Contents

20

JAGUAR BACKS TEAM SKY�S RIDE TO TOUR DE FRANCE GLORY

Jaguar�s support of Team Sky Pro Cycling led to incredible success as Sir Bradley Wiggins swept to victory in the Tour de France.

IN APRIL 2012 JAGUAR

announced an exciting new three-year global partnership with Team Sky Pro Cycling, to coincide with the launch of the new XF Sportbrake.

Jaguar�s partnership with Team Sky is effective for Britain�s leading cycling team. The XF Sportbrake provides invaluable support to the team during the races,
carrying over £100,000 of cutting-edge cycling equipment on the roof alone. The car also acts as the �nerve centre� of the team on the road, from where all vital
strategic and split-second tactical decisions are made.

Team Sky is a professional UCI World Tour team that competes in everything from the one-day classics to stage races and the �Grand Tours�. The team�s stated
objective was not only to inspire a love of cycling but also to produce a winner of the legendary Tour de France by

£100k

worth of cycling equipment is carried by Team Sky on the roof of each Jaguar XF Sportbrake support car.

2014, and Jaguar was hugely proud to play a part in helping Sir Bradley Wiggins and Team Sky to win the world�s most prestigious cycle race in 2012.

The XF Sportbrake, which was launched at the 2012 Geneva Motor Show, draws on the strengths of the highly successful XF saloon. The car combines the
performance and craftsmanship of the award-winning XF along with the space and practicality of a luxury estate, perfectly aligning itself with the needs of the
most active of lifestyles.

Team Sky Pro Cycling required a vehicle capable of delivering space, performance and a practical and comfortable environment in which to work and store vital
pieces of equipment to allow the team to operate effectively. Its self-levelling air suspension at the rear and substantial 1,675-litre loadspace allowed it to meet
Team Sky�s exacting requirements.

Jaguar continues to activate the sponsorship globally and in the UK, largely across the four Grand Tours: the Giro d�Italia, the Tour de France, the Vuelta a España
and the Tour of Britain.

JAGUAR LAND ROVER // 2012/13
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JAGUAR ACADEMY OF SPORT STRIKES GOLD IN OLYMPIC YEAR

Jaguar�s support of some of Britain�s most promising athletes is supported by Olympic heroes Jessica Ennis-Hill and Sir Chris Hoy.

50

Rising Stars mentored by Dame Kelly Holmes with Jaguar�s support.

THE JAGUAR ACADEMY

of Sport aims to nurture and inspire excellence and we have an incredible line up of sporting legends from Sir Chris Hoy to Sir Steve Redgrave who work with us
to achieve our goals. Each year, Jaguar, through Sports Aid, recruits 50 Rising Stars that go through a unique Mentoring and Education Programme delivered by
Kelly Holmes Education.

The programme is an integral part of the Academy�s success and provides the Rising Stars with invaluable non-financial support to enhance their overall
development and learning, helping them on their journey to fulfilling their sporting dreams. Rising Stars work with the Academy�s Patrons and Ambassadors
through tailored workshops and talent days, which are delivered by experts in their fields.

November 2012 saw the Jaguar Academy of Sport Awards. The event, hosted by David Walliams and Kirsty Gallacher at The Savoy, celebrated some of the most
inspirational British sporting performances over the past year. Jessica Ennis-Hill was named �Most Inspirational Sportswoman of the Year�, while Sir Bradley
Wiggins, David Weir and Lord Coe also earnt recognition for their incredible successes in 2012.

JAGUAR LAND ROVER // 2012/13
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Jessica Ennis-Hill was named �Most Inspirational Sports Woman of the Year�.

ANNUAL REPORT // 23
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RANGE ROVER FAMILY REFRESHED IN RECORD SALES YEAR

The new Range Rover launch crowned Land Rover�s strongest ever results.

012/2013 SAW Land Rover launch 2 the fourth generation of the iconic Range Rover.

Unveiled in Paris in September 2012, the all-new Range Rover has been developed from the ground up to provide the ultimate in luxury. Its clean, elegant shape is
a fresh interpretation of the car�s iconic design cues and while instantly recognisable as a Range Rover, the new vehicle takes a significant step forward with a bold
evolution of the much-loved design.

The all-new Range Rover has been engineered to be the most refined, most capable Range Rover ever. With the adoption of the latest body and chassis
technologies, the vehicle�s all-terrain performance has moved on to another level, both in the breadth and accessibility of its off-road capability and its on-road
handling and refinement.

Inspired by aerospace construction, the all-new Range Rover is the world�s first SUV with all-aluminum monocoque body structure. It remains strong and rigid but
at 39% lighter

£370m

Investment advanced in aluminium the most manufacturing in the facility world than the previous generation Range Rover it is far more agile and responsive.
Aluminium also absorbs more energy per kilogramme than steel, so the Range Rover is able to withstand punishing off-road impacts and offers improved collision
safety.

The new Range Rover is even more capable off-road, with its advanced lightweight body structure, state-of-the-art suspension and unique Terrain Response®
technologies. Its lightweight suspension architecture delivers class-leading wheel travel, exceptional wheel articulation and composure to deal with the toughest
conditions.

The new model is built at Jaguar Land Rover�s advanced manufacturing facility in Solihull, which has benefited from a £370 million investment in all-aluminium
production processes including a state-of-the-art aluminium bodyshop � the largest of its kind in the world � and upgrades to paint-applications technologies, trim
assembly and warehousing. In April 2012 the plant moved to three shift production to support the introduction of this exciting new model which directly supports
1000 jobs in design, product development and manufacturing.

In March 2013, the New York Auto Show played host to the global debut of the all-new Range Rover Sport. The all-new Range Rover Sport marks a significant
step forward for the model, adopting advanced lightweight vehicle technologies and new powertrains to transform the driving experience for customers seeking
the ultimate premium sports SUV.
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SUCCESS ACROSS THE RANGE

Over the past year every Land Rover model has enjoyed success. The Freelander 2 was given a premium overhaul, delivering even better comfort, convenience
and driving enjoyment. New colours, new exterior design features, upgraded equipment levels and the new lightweight and efficient petrol engine all contribute to
make this SUV even better.

Land Rover Defender customers seeking a higher level of specification can now enhance their vehicle even further with three additional options and a choice of
two new exterior body colours, Barolo Black and Havana. A new premium seat design, upgraded in-car entertainment and four new contrast roof colours are also
available customers.

The new Discovery 4 HSE Luxury Limited Edition is probably the most luxurious specification yet offered on the Discovery 4, with striking exterior treatments
and colour choices allowing customers to stamp their own personality on the vehicle. The stunning equipment levels are backed up by rugged durability, great
performance and high efficiency.

The Range Rover Evoque has asserted itself as Land Rover�s most popular model, selling in excess of 100,000 vehicles in its first full year and sales continuing to
show rapid growth worldwide. The new Sicilian Yellow Special Edition offers customers highly desirable styling features which will build on the Evoque�s success
and reinforce its global appeal.

GLOBAL EXPANSION FOR LAND ROVER EXPERIENCE

Land Rover Experience gives the opportunity to get behind the wheel of a Land Rover and Range Rover for a unique, adrenaline-fuelled driving session. This
allows the driver to experience the sure-footed control, renowned handling and impressive agility of our vehicles first hand. The Land Rover Experience was
established in 1989 with the first franchise

100,000+

The number of Range Rover Evoques sold in its first full year of production.

centre opening in 2000. In 2012 there were 34 centres globally, with 40,000 guests between them. The most recent centre opening was in Huzhou, China, in
November 2012, and becomes the third experience centre in the country.

Surrounded by tea plantations and bamboo forests, the Land Rover Huzhou Experience centre is the biggest of its kind in East China.

NEW LUXURY CUSTOMER HANDOVER FACILITY

A new luxury customer handover facility at Land Rover�s advanced manufacturing facility in Solihull opened in January 2013. It is the first

Jaguar Land Rover facility of its kind and brings a highly personalised feel to the customer handover experience. An experiential centre evokes the feel of a
boutique hotel and gives customers to chance to feel a part of the Land Rover family from the moment they take the keys to their new car.

This facility has been designed to provide customers with the opportunity to come into direct contact with the Land Rover brand. It offers an intimate setting while
delivering bespoke and premium experiences using the latest technologies and offers the very highest levels of customer service.
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RALLYING SUPPORT FOR SOLDIERS

Land Rover supported a team of wounded servicemen in their Race2Recovery.

IN JUNE 2012 LAND ROVER

was pleased to announce major sponsorship support for an amateur rally team of wounded soldiers, as they bid to overcome the challenges of their injuries and
complete the most gruelling off-road racing challenge in the world. It would be the first entry into the Dakar Rally for an amputee driver and co-driver.

Land Rover�s sponsorship of the Race2Recovery project was designed to enable the 31-strong team to realise their ambition of completing the Dakar Rally in
January 2013, while raising money for charities including Help for Heroes that support wounded soldiers in their recovery and rehabilitation.

Land Rover�s support of Race2Recovery included the supply of Land Rover engines for use in the team�s race vehicles, Land Rover Discovery support vehicles,
off-road driving training, a favourable spares and parts supply arrangement, plus PR, marketing and financial support. The provision and funding of these
resources assisted the team�s logistical and management tasks that would otherwise require a major outlay of funds.

The team became record holders as the first disability team to complete the challenge.

5000

miles in 15 days: the Dakar Rally is a gruelling test of man and machine alike.
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LAND ROVER�S JOURNEY OF DISCOVERY

Epic journey marks production of one-millionth Land Rover Discovery and raises £1million for the Red Cross.

£1m

The by the amount 10,000-mile raised Land of Discovery Rover Journey for the Red Cross in 2012.

THE LAND ROVER �JOURNEY OF

Discovery� in 2012 raised £1million for the International Federation of Red Cross and Red Crescent Societies (IFRC), which has been Land Rover�s Global
Humanitarian Partner since 2007.

This landmark effort was Land Rover�s most ambitious fundraising project to date and supported a much-needed water and sanitation project in Uganda, which will
benefit 40,000 people over the next three years.

The project is in addition to the three-year global initiative �Reaching Vulnerable People Around the World�. This initiative, launched in 2010, provides additional
support for IFRC programmes in over 15 countries worldwide.

The 50-day, 10,000-mile �Journey of Discovery� from Birmingham to Beijing, was one of the most epic and ambitious modern-day overland journeys ever
undertaken and celebrated the production of the one-millionth Land Rover Discovery�the world�s most capable and versatile SUV.

One year on from Land Rover�s �Journey of Discovery�, huge progress has been made in turning that hard cash into a life-changing and life-saving initiative.

VX61 CWF
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JOURNEY OF DISCOVERY
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TECHNOLOGY

& INNOVATION
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Larger than life: up close with technology at Gaydon�s Virtual Innovation Centre.
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WORLD LEADERS IN LIGHTWEIGHT CONSTRUCTION

Advanced aluminium manufacturing and research into other innovative technologies.

420kg The reduction in weight of the new Range Rover compared to the outgoing model.

JAGUAR LAND ROVER continues to invest in and showcase world-class technology and innovation in lightweight materials and structures. Jaguar Land Rover
is already the global leader in the field of weight reduction, currently making four vehicles � the Jaguar XJ and XK, and the all-new Range Rover and Range Rover
Sport � using revolutionary all-aluminium bodies which greatly reduce the cars� weight and thus improve fuel economy. The company�s competency in aluminium
construction will be deployed across more of the model range in the future.

The company�s Solihull and Castle Bromwich production facilities are among the most advanced aluminium construction plants in the world and the models that
are produced there deliver all the benefits of this aerospace-inspired construction method. The all-new Range Rover, for example, benefits from the latest
aluminium body technologies and in becoming the world�s first all-aluminium SUV enjoys a 420kg reduction in weight compared to the outgoing model.

The company recognises the requirement to drive further significant weight reduction in the future. To this end, Jaguar Land Rover is leading a range of advanced
research projects, leading to innovations in powertrains and the use of lightweight materials. To further develop capability and capacity for increased innovation in
lightweight construction, Jaguar Land Rover is the major OEM partner in the High Value Manufacturing �Catapult� at Warwick Manufacturing Group (WMG).

As a company led by advanced design, engineering and technology, Jaguar Land Rover recognises that customers seek brands that reflect their aspirations for a
more sustainable world. It is working towards a low-carbon future by implementing a business-wide roadmap to support its aspiration to become carbon-neutral by
2020.
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THE NEXT STEPS TOWARDS HYBRID TECHNOLOGY

Jaguar Land Rover continues to invest in state-of-the-art powertrains including the latest in hybrid vehicles.

REDUCTION IN VEHICLE weight creates the opportunity to downsize engines for the same or greater levels of performance. As a result Jaguar Land Rover is
also investing heavily in the research and development of powertrain technologies that will ensure we possess world-class engines and electrification technology in
the medium and long term. Much of this investment is directed towards the development of our own range of next-generation 4-cylinder diesel and petrol engines
which will be built in a new state-of-the-art manufacturing facility under construction near Wolverhampton.

Land Rover has also announced its first hybrid products - the new Range Rover and Range Rover Sport. This technology has been specifically developed to
achieve the efficiency improvements of hybridisation but with no compromise in all-terrain capability.

89g The incredibly low CO2 output per kilometre of the 220mph C-X75 hybrid supercar.

Looking toward the medium and long-term,

Jaguar Land Rover has developed a number of technology prototypes through collaborative R&D programmes with a range of world-class partners. The Range_e
plug-in hybrid demonstrator achieved 89g CO2/km and won the 2011 SMMT

Award For Automotive Innovation.

The C-X75 hybrid supercar prototype was developed in partnership with Williams Advanced Engineering and demonstrates Jaguar Land Rover�s ability to create
what is arguably the most technically advanced car ever conceived. Its 1.6-litre engine generates an incredible 502bhp and is matched with 390bhp electric motors
that give the C-X75 a 220mph top speed but also an all-electric range of 60 kilometres and emissions below 89g/km.

In addition to these vehicle level projects,

Jaguar Land Rover has a number of collaborative

R&D projects in systems such as electric motors, power electronics and energy storage. JLR is also the lead OEM partner in the UK Energy Storage Centre,
developing capability in next-generation battery technology and alternative mobile energy storage.
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TECHNOLOGY AND INNOVATION ROUND-UP

2012 was a year of prestigious awards for innovation in design and engineering.

FROM DESIGN CONCEPT TO AWARD-WINNING PRODUCTS

Jaguar, Land Rover and Range Rover products are world-renowned for iconic design. The realisation of the designer�s original creative intent against a background
of functional, legislative, cost and manufacturing requirements is a constant driver for technical innovation across our brands.

In 2012 Jaguar Land Rover�s capability in this area was recognised by the Royal Academy of Engineering when the company won the prestigious MacRobert
Award for the many technical innovations that enabled the Range Rover Evoque to combine concept car design with full Range Rover functionality and
refinement. The company�s investment in innovation in this area will intensify in the coming years as new technology and materials allow our designers to express
themselves in ever more creative ways.

A CONNECTED WORLD

Jaguar Land Rover�s latest models are some of the most sophisticated mass-produced products in the world. They can park themselves, brake automatically in
emergencies, safely follow a

£92m Jaguar Land Rover�s investment in an automotive innovation campus at Manufacturing Warwick Group.

queue of traffic, warn the driver of unseen threats and much more. Jaguar Land Rover will continue to invest in technology and innovation to bring ever greater
levels of brand and customer-relevant intelligence to our products.

It is clear, though, that there is almost unlimited potential for innovation as these sophisticated products become part of the wider �Internet of Things� � the concept
whereby products (and even people) would be permanently connected via the internet. We recognise the potential of connectivity for our products and are
investing in the technology, infrastructure, partnerships and internal capability to exploit this potential for the benefit of our customers and company.

LOOKING TO THE FUTURE

Whilst Jaguar Land Rover has demonstrated world-class levels of technology and innovation through its new product launches in 2012/13, it is a growing
company with growing ambitions.

Recognising this, Jaguar Land Rover together with Tata Motors European Technical Centre and the UK Government has announced a £92m investment in a
National Automotive Innovation

Campus at Warwick Manufacturing Group (WMG) at the University of Warwick.

This new facility will create a state-of-the-art

Technology, Innovation and Education centre for Jaguar Land Rover and its key innovation partners to drive forward on all of the above technology themes and
exciting new ones as they emerge. The centre is scheduled for completion in 2016.
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FOCUS ON QUALITY PAYS DIVIDENDS

Jaguar ranks as UK�s top automotive brand, and Land Rover enters top ten for the first time.

THANKS TO JAGUAR Land Rover�s greatly improved focus on quality engineering and design, both brands performed extremely well in the 2013 Vehicle
Ownership Satisfaction Survey (VOSS).

Jaguar was, for the second year running, named the number one automotive brand in the UK, a title it originally received in June 2012. Land Rover, in sixth place,
is one of the most improved brands, having entered the top ten list of manufacturers for the first time.

Data from the VOSS survey was analysed by J.D Power and Associates, in partnership with UK car buying guide What Car?, who together identified Jaguar as
Best Brand in the UK for the second successive year and named Land Rover as their 2013 �Star Brand�.

Land Rover has shown consistent steady improvement in the survey, climbing to 6th place from 12th place in 2012 and 14th place in 2011.

Jaguar has also claimed top spot for the XF model in the J.D. Power and Associates/ What Car? survey Executive Car category. The XF � Jaguar�s highest-selling
product and the recipient of more than 100 international awards since its launch � has received five-star ratings for performance, service and running costs.

Jaguar UK dealers received commendation in the study, and were reported to be helpful and accommodating as well as providing servicing and repair work at
reasonable costs.

The Land Rover Discovery has been the best performing nameplate for Land Rover, climbing 29 places and coming top of its class for reliability. The Land Rover
Freelander has also shown improvement, scoring particularly well in terms of ownership experience.

1st place was awarded to Jaguar for the second year running in the �Best Brand� sector of the J.D. Power and Associates/ What Car? 2013 UK owners survey.
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SUSTAINABILITY STRATEGY
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Future perfect:

Jaguar�s C-X75 supercar prototype is a test-bed for innovative technology.
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A 360-DEGREE APPROACH TO SUSTAINABILITY

Our impact on the environment is at the forefront of our thinking from the moment we develop a concept for a new car.

OUR COMMITMENT TO sustainability ensures that we grow our business responsibly while responding to global trends and stakeholder needs. Our Sustainable
Development Policy will help us to ensure that sustainability is embedded at every stage of the life cycle of our products and at all levels of our business and our
2020 Sustainability Roadmap sets out the path we need to follow.

To achieve our sustainability vision, we take a 360-degree approach to sustainability across the lifecycle of our products and operations; from design to daily use
and end of life. Our strategy for 2020 comprises of six key themes (see facing page).

WHOLE-OF-LIFE PLANNING

From the moment we develop the concept for a new car, we consider sustainability. We are reducing the environmental and social impacts of our vehicles at every
stage of the life cycle, from product design to the end of the vehicle�s life.

The greatest opportunity for us to influence the life cycle impact of a vehicle comes at the design stage, and here we concentrate our efforts on finding ways to
reduce future potential impacts. We focus on reducing tailpipe CO2 emissions generated during use by our customers, as well as reducing CO2 emissions from
manufacturing.

We design cars that use resources efficiently and can be disposed of and recycled at the end of their life. We are using powertrain efficiencies, aerodynamics and
lightweight materials to improve the tailpipe emissions across our existing fleet. We are also exploring hybrid and electric vehicle technologies that could
dramatically reduce vehicles emissions in the future.
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Brands & Customers

Engaging our customers and leveraging sustainability through our brands.

Our People

Valuing our employees and embedding sustainability into our decision making.

Products

Sustainable products: Innovating to reduce environmental impacts, including CO2 emissions, over the product lifecycle.

Business Operations

Demonstrating leadership in sustainable business practices in all our activities across the world.

Advancing Knowledge

Through education and partnering to develop the skills and technologies for a sustainable future.

Improving Lives

Improving lives of millions of people through our community and CSR programmes.

Six steps to a 360º approach to sustainability
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We use Life Cycle Assessment (LCA) to quantify the environmental impact of raw materi
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