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CERTAIN DEFINITIONS

Unless the context requires otherwise, all references in this report to “Salem” or the “company,” including references to
Salem by “we” “us” “our” and “its” refer to Salem Media Group, Inc. and our subsidiaries.

All metropolitan statistical area (“MSA”) rank information used in this report, excluding information concerning The
Commonwealth of Puerto Rico, is from the Fall 2016 Radio Market Survey Schedule & Population Rankings
published by Nielsen Audio (“Nielsen”). According to the Radio Market Survey, the population estimates are based
upon the 2010 U.S. Bureau Census estimates updated and projected to January 1, 2017 by Nielsen.

NOTE REGARDING FORWARD-LOOKING STATEMENTS

Salem Media Group, Inc. (“Salem” or the “company,” including references to Salem by “we,” “us” and “our”) makes
“forward-looking statements” from time to time in both written reports (including this report) and oral statements, within
the meaning of federal and state securities laws. Disclosures that use words such as the company “believes,” “anticipates,”
“estimates,” “expects,” “intends,” “will,” “may,” “intends,” “could,” “would,” “should” “seeks” “predicts,” or “plans” and similar expressions
are intended to identify forward-looking statements, as defined under the Private Securities Litigation Reform Act of
1995.

You should not place undue reliance on these forward-looking statements, which reflect our expectations based upon
data available to the company as of the date of this report. Such statements are subject to certain risks and
uncertainties that could cause actual results to differ materially from expectations. These risks, as well as other risks
and uncertainties, are detailed in Salem’s reports on Forms 10-K, 10-Q and 8-K filed with or furnished to the Securities
and Exchange Commission. Except as required by law, the company undertakes no obligation to update or revise any
forward-looking statements made in this report. Any such forward-looking statements, whether made in this report or
elsewhere, should be considered in context with the various disclosures made by Salem about its business. These
projections and other forward-looking statements fall under the safe harbors of Section 27A of the Securities Act of
1933, as amended (the “Securities Act”), and Section 21E of the Securities Exchange Act of 1934, as amended (the
“Exchange Act”).

2
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PART I

ITEM 1. BUSINESS.

CORPORATE INFORMATION

Salem Media Group, Inc. (“Salem”) is a domestic multimedia company specializing in Christian and conservative
content, with media properties comprising radio broadcasting, digital media, and publishing. Effective February 19,
2015, we changed our name from Salem Communications Corporation to Salem Media Group, Inc. Salem was formed
in 1986 as a California corporation and was reincorporated in Delaware in 1999. Our content is intended for audiences
interested in Christian and family-themed programming and conservative news talk. Our filings with the Securities
and Exchange Commission (“SEC”) are available under the Investor Relations section of our website at
www.salemmedia.com. Any information found our website is not a part of, or incorporated by reference into, this or
any report of Salem filed with, or furnished to the SEC.

SEGMENT INFORMATION

We have three operating segments: (1) Broadcast, (2) Digital Media, and (3) Publishing, which also qualify as
reportable segments. Our operating segments reflect how our chief operating decision makers, which we define as a
collective group of senior executives, assess the performance of each operating segment and determine the appropriate
allocations of resources to each segment. We continually review our operating segment classifications to align with
operational changes in our business and may make changes as necessary.

We measure and evaluate our operating segments based on operating income and operating expenses that do not
include allocations of costs related to corporate functions, such as accounting and finance, human resources, legal, tax
and treasury, which are reported as unallocated corporate expenses in our consolidated statements of operations
included in this annual report on Form 10-K. We also exclude costs such as amortization, depreciation, taxes and
interest expense.

During the third quarter of 2016, we reclassed Salem Consumer Products, our e-commerce business that sells books,
DVD’s and editorial content developed by our on-air personalities, from our Digital Media segment to our Broadcast
segment. This reclassification was to consolidate all revenue and expenses generated by on-air hosts, which includes
broadcast programs and e-commerce product sales, to better assess the financial performance of each network
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program. This reclassification did not impact the reporting units used to test non-amortizable assets for impairment.
All prior periods presented are updated to reflect this new composition of our operating segments. Refer to Note 20 –
Segment Data in the notes to our consolidated financial statements contained in Item 8 of this annual report on Form
10-K for additional information.

Business Strategy

We are fundamentally committed to programming and content emphasizing Christian values, conservative family
themes and news. Our commitment to these values means that we may choose not to switch to other formats or pursue
potentially more profitable business opportunities in response to changes in audience preferences.

Our goal is to produce and deliver compelling content to audiences interested in Christian and family-themed
programming and conservative news talk to be considered the market leader for all audiences, programmers and
advertisers. Our integrated multimedia platform includes traditional forms of media, such as radio broadcasting, print
magazines and book publishing as well as emerging forms of media, such as websites and digital publications. We
continually pursue expansion of our media platform as the marketplace evolves while aggressively managing
operating costs and cash flows. Expansion opportunities for our media platform include increasing the strength and
reach of our broadcast signals, investing in and building Internet websites, promoting our authors and on-air talent,
and increasing the distribution and page views for our print and digital content. Our national presence in each of these
mediums provides advertisers and programmers with a powerful and integrated platform to reach audiences
throughout the United States without compromising the sense of community involvement and branding that we
generate locally with sponsored events and promotions.

Broadcasting

Our foundational business is the ownership and operation of radio stations in large metropolitan markets. Our radio
stations carry national and local programming content as well as advertising from national and local customers. We
produce and sponsor a number of community events that we believe are important in building our brand identity. We
also believe that our active community involvement, including remote broadcasts, client events, concerts and tie-ins to
major events, builds station awareness and listener loyalty. We promote our station websites on-air and at community
events to direct participants to our websites specifically designed for each of our radio stations. Our audiences can
access our entire library of digital content and online publications from any of our station websites.

To operate our broadcast entities efficiently, we assemble market clusters, or multiple radio stations operating within
the same geographic market. Several benefits are achievable when operating market clusters. First, we are able to offer
advertisers and programmers access to multiple audiences by providing airtime on each radio station in that market
when advantageous. Second, we realize cost and operating efficiencies by consolidating sales, technical and
administrative support, promotional functions and other shared overhead costs such as rent, when possible. Third, the
addition of new radio stations into existing markets allows us to leverage our hands-on knowledge of that market to
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increase our appeal to new audiences and advertisers.
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Salem Radio Network® and Salem Media Representatives™

Our broadcasting operation includes our national network of affiliated radio stations. Salem Radio Network® (“SRN”),
based in Dallas, Texas, develops, produces and syndicates a broad range of programming specifically targeted to
Christian and family-themed talk stations, music stations and News Talk stations. SRN delivers programming via
satellite to approximately 2,900 affiliated radio stations throughout the United States, including several of our
Salem-owned stations. We also own and operate SRN News Network (“SNN”), Today’s Christian Music (“TCM”) and
Singing News Network (formerly Solid Gospel Network), which are radio networks that produce and distribute talk,
news and music programming to radio stations throughout the United States, including several of our Salem-owned
stations.

Salem Media RepresentativesTM (“SMR”) is our national advertising sales firm with offices in nine U.S. cities. SMR
specializes in placing national advertising on religious and other format commercial radio stations. SMR sells
commercial airtime to national advertisers on our radio stations and through our networks, as well as for independent
radio station affiliates.

National companies often prefer to advertise across the United States as an efficient and cost effective way to reach
their target audiences. Advertisers can benefit from our national platform under which we offer radio airtime, digital
advertisements, and print magazine advertisements that reach audiences throughout the United States. SRN and our
radio stations each have relationships with SMR for the sale of available SRN spot advertising. SMR also contracts
with individual radio stations to sell airtime to national advertisers desiring to include selected Salem stations in
national buys covering multiple markets.

Digital Media

Our digital strategy is to continue to build a robust web-based platform designed for audiences interested in Christian
and family-themed content and conservative news. The Internet continues to change the way in which media is
delivered to audiences. Continual advancements with online search engines and social media sites provide consumers
with numerous methods to locate specific information and content online. These advancements have also enabled a
large number of individuals to create and publish content that may or may not be tailored to a specific consumer. Our
editorial staff, including our on-air personalities, provides web-based commentaries, programs, text, audio and video
content that we believe to be knowledge-based, credible and reliable. Our highly specific web-based content provides
advertisers a unique and powerful way to reach their targeted audiences.

Publishing
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Our publishing strategy mirrors that of our other operating segments — to build and maintain a distribution network
targeting audiences interested in Christian and family-themed content as well as conservative news. Our publishing
operating segment is comprised of three businesses: (1) Regnery Publishing is a traditional book publisher that has
published dozens of bestselling books by leading conservative authors and personalities, including Ann Coulter, Newt
Gingrich, David Limbaugh, Ed Klein, Mark Steyn and Dinesh D'Souza; (2) Salem Author Services, our
self-publishing services for authors through Xulon Press and Hillcrest Media; and (3) Salem Publishing™ which
produces and distributes five print magazines and one digital magazine. 

Audience Growth

The continued success of our business is dependent upon our ability to reach a growing audience. We seek growth
opportunities through increases in the strength and number of our broadcast signals, increases in the number of
page-views on our digital platform, increases in book sales and increases in our subscriber base for digital content and
print magazines. To accomplish this, we produce content that we believe is both compelling and of high commercial
value based on our market testing and understanding of our audience. We rely on a combination of research,
marketing, targeted promotions and live events to create visibility and brand awareness in each of our markets. By
maximizing our audience share, we can achieve growth in ratings and page turns that we convert into advertising
revenues. To maximize results, we cross-promote our content on each of our media platforms to enhance our brand
names and reach our targeted audiences. We believe that the growth of our media platform and audience provides
advertisers with effective methods to reach a growing audience.

4
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Technical Improvements

We continually seek ways to expand our media reach from a technological perspective. For broadcasting, we seek
growth opportunities by increasing the strength and number of our broadcast signals that allows us to reach listeners
from our day and night signals. During the year ended December 31, 2016, we acquired or entered into agreements to
acquire several FM translators and FM translator construction permits. Construction permits provide authority to
construct new FM translators or make changes in our existing facilities. We believe that securing these FM translators
and construction permits allows us to increase our audience by providing enhanced coverage and reach in existing AM
broadcast markets. FM translators allow our AM stations to be heard on FM and expand the listenership of our FM
HD channels with the potential to create new stations using the HD-2, HD-3 and HD-4 channel capacity. We continue
to build or purchase websites that allow our audiences to view our content online or through digital streaming. Our
digital content is available on numerous iPhone® and Android applications. Each of our radio stations, as well as
several of our websites, have iPhone® and Android applications that can be used to view our content or digital
streaming on mobile devices.

Sales Professionals

We have assembled an effective, highly trained sales staff that is responsible for converting our audience share into
revenue. We operate a focused, sales-oriented culture that rewards selling efforts through a commission and bonus
compensation structure. We hire sales professionals that are capable of selling both integrated and stand-alone
advertisements. We provide our sales professionals with the tools and resources necessary to compete effectively in
the marketplace. We sell and market our platforms as stand-alone products or in combination with other offerings.
Based on our experience, we tailor our platform to meet each advertiser’s needs, including the geographic coverage
area, event sponsorships and special features, digital promotions, e-mail sponsorships, and/or print advertisements.

Significant Community Involvement

We expect our public image to reflect the lifestyle and viewpoints of the target demographic groups that we serve. We
regularly collaborate with organizations that serve Christian and family-themed audiences as well as sponsor and
support events that are important to this group. We believe that our ongoing active involvement and our strong
relationships within the Christian community provide us with a unique competitive advantage that significantly
improves the marketability of our media platform to advertisers and programmers targeting such communities. Our
sponsored events include listener rallies, speaking tours, pastor appreciation events and concerts such as our Celebrate
Freedom® Music Festivals and Fishfest®. Local events such as these connect us with our audience and enable us to
create an enhanced awareness and name recognition in each of our markets. With this involvement, we can increase
the effectiveness of developing and improving our programming, which can contribute to a greater audience share and
higher ratings over time.

Edgar Filing: SALEM MEDIA GROUP, INC. /DE/ - Form 10-K

11



Corporate Structure

Management of our operations is largely decentralized with operational vice presidents and general managers located
throughout the United States. We believe that this decentralization encourages each general manager and vice
president to apply innovative techniques for improving and growing their operations locally in ways that may be
transferable to benefit other markets and operations.

Our broadcast operations vice presidents, some of whom are also station general managers, are experienced radio
broadcasters with expertise in sales, programming, marketing and production. Each of our broadcast operations vice
presidents oversees several markets on a regional basis. Our digital and publishing operations vice presidents and
general managers are also located throughout the United States in locations in which each of our entities operates.

All of our operations receive executive leadership and oversight from our corporate staff. Corporate staff members
have experience and expertise in, among other things, accounting and finance, treasury, risk management, insurance,
information technology, human resources, legal, engineering, real estate, strategic direction and other support
functions designed to provide resources to local management. Corporate staff also oversee the placement and rate
negotiations for national block programming on our stations. Centralized oversight of national programming is
necessary because several of our key programming partners purchase times in multiple radio markets.

Recent Events

During the year ended December 31, 2016, we completed or entered into the following transactions:

Debt

On December 30, 2016, we paid $5.0 million in principal on our term loan of $300.0 million (“Term Loan B”), and paid
interest due as of that date. We recorded a $12,000 pre-tax loss on the early retirement of long-term debt related to the
unamortized discount and $33,000 in bank loan fees associated with this principal prepayment.

On November 30, 2016, we paid $1.0 million in principal on our Term Loan B, and paid interest due as of that date.
We recorded a $2,500 pre-tax loss on the early retirement of long-term debt related to the unamortized discount and
$6,900 in bank loan fees associated with this principal prepayment.
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On September 30, 2016, we paid $2.3 million in principal on our Term Loan B, of which $1.5 million was an early
prepayment of principal, and paid interest due as of that date. We recorded a $3,900 pre-tax loss on the early
retirement of long-term debt related to the unamortized discount and $14,000 in bank loan fees associated with this
principal prepayment.

5
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On June 30, 2016, we paid $1.2 million in principal on our Term Loan B, of which $0.4 million was an early
prepayment of principal, and paid interest due as of that date. We recorded a $1,300 pre-tax loss on the early
retirement of long-term debt related to the unamortized discount and $3,400 in bank loan fees associated with this
principal prepayment.

On March 31, 2016, we paid the quarterly installment due of $0.8 million in principal on our Term Loan B and paid
interest due as of that date.

On March 17, 2016, we paid $0.8 million in principal on our Term Loan B and paid interest due as of that date. We
recorded a $2,500 pre-tax loss on the early retirement of long-term debt related to the unamortized discount and
$6,700 in bank loan fees associated with this principal repayment.

Equity

During the year ended December 31, 2016, our Board of Directors declared quarterly equity distributions to all
stockholders of record of our Class A and Class B common stock as follows:

Announcement Date Record Date Payment Date Amount Per Share Total Cash Distributed
(in thousands)

December 7, 2016 December 19, 2016 December 31, 2016 $ 0.0650 $ 1,678
September 9, 2016 September 19, 2016 September 30, 2016 $ 0.0650 $ 1,679
June 2, 2016 June 16, 2016 June 30, 2016 $ 0.0650 $ 1,664
March 10, 2016 March 22, 2016 April 5, 2016 $ 0.0650 $ 1,657

The actual declaration of any future equity distributions and the establishment of the per share amount, record dates,
and payment dates are subject to final determination by our Board of Directors and dependent upon future earnings,
cash flows, financial and legal requirements, and other factors. The current policy of our Board of Directors is to
review all relevant factors on a quarterly basis to determine the appropriate amount, if any, to allocate toward a cash
distribution with the general principle of using approximately 20% of Adjusted EBITDA less cash paid for capital
expenditures, less cash paid for income taxes, and less cash paid for interest. Adjusted EBITDA is a non-GAAP
financial measure defined in Item 6, Selected Financial Data included in this annual report on Form 10-K.

Broadcast Acquisitions
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We acquired or entered agreements to acquire several FM Translators or FM Translator construction permits during
the year. The FCC permits AM and FM radio stations to operate FM Translators. The FCC began an AM
Revitalization program, or “AMR,” that included several initiatives intended to benefit AM broadcasters. One of these
benefits, intended to promote the use of FM Translators by AM broadcasters, allows an AM station to relocate one
FM translator up to 250 miles from its authorized site and operate the translator on any non-reserved band FM channel
in the AM station’s market, subject to coverage and interference rules (“250 Mile Window”). On February 23, 2017, the
FCC amended its rules to allow an AM station using a rebroadcasting FM translator to locate the FM translator
anywhere within the AM station’s daytime service contour or anywhere within a 25-mile radius of the transmitter, even
if the contour extends farther than 25 miles from the transmitter. This rule change, when it becomes effective, will be
particularly useful for finding a location for these translators.

On January 29, 2016, the FCC opened a one-time only 250 Mile Window during which only Class C and Class D AM
broadcast stations could participate. This window closed on July 28, 2016. A second window opened on July 29,
2016, allowing Class A and Class B AM broadcast stations to participate in addition to any Class C and Class D AM
broadcast station that did not participate in the first 250 Mile Window. The second 250 Mile Window closed on
October 31, 2016. During these filing windows, qualifying AM stations were able to apply for one new FM translator
station, in the non-reserved FM band to be used solely to re-broadcast the AM station’s AM signal to provide fill-in
and/or nighttime service. The FM translator must rebroadcast the related AM station for at least four years, not
counting any periods of silence.

Construction permits provide authority to construct new FM Translators or make changes in existing facilities. We
believe that securing these FM Translators allows us to increase our listening audience by providing enhanced
coverage and reach of our existing AM broadcasts that can be heard on FM or expand the listenership of FM HD
channels with the potential to create new stations using the HD-2, HD-3 and HD-4 channel capacity.

Our broadcast acquisitions during the year ended December 31, 2016 include the following:

On December 31, 2016, we closed on the acquisition of an FM translator in Aurora, Florida for $50,000 in cash. The
FM translator will be used by our WHIM-AM radio station in Miami, Florida.

On December 31, 2016, we closed on the acquisition of an FM translator in Port St. Lucie, Florida for $50,000 in
cash. The FM translator will be used by our WLCC-AM radio station in Tampa, Florida.

On December 14, 2016, we closed on the acquisition of an FM translator in Rhinelander, Wisconsin for $50,000 in
cash. The FM translator will be used by our WWTC-AM radio station in Minneapolis, Minnesota.
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On December 8, 2016, we closed on the acquisition of an FM translator in Little Fish Lake Valley, California for
$44,000 in cash. The FM translator will be used by our KFIA-AM radio station in Sacramento, California.

6
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On December 1, 2016, we closed on the acquisition of an FM translator in Lake Placid, Florida for $35,000 in cash.
The FM translator will be used by our WTLN-AM radio station in Orlando, Florida.

On November 22, 2016, we closed on the acquisition of two FM translator construction permits in Lahaina, Hawaii
and Kihei, Hawaii for $110,000 in cash. The FM translators will be used by our KHNR-AM and KGU-AM radio
stations in Honolulu, Hawaii.

On November 22, 2016, we closed on the acquisition of an FM translator in Crested Butte, Colorado for $38,500 in
cash. The FM translator will be used by our KZNT-AM radio station in Colorado Springs, Colorado.

On November 21, 2016, we closed on the acquisition of an FM translator in Dansville, New York for $75,000 in cash.
The FM translator will be used by our WMCA-AM radio station in New York, New York.

On November 21, 2016, we closed on the acquisition of an FM translator in Carbondale, Pennsylvania for $75,000 in
cash. The FM translator will be used by our WPGP-AM radio station in Pittsburgh, Pennsylvania.

On November 11, 2016, we closed on the acquisition of an FM translator construction permit in Kingsville, Texas for
$50,000 in cash. The FM translator will be used by our KNTH-AM radio station in Houston, Texas.

On November 7, 2016, we closed on the acquisition of an FM translator in Sebring, Florida for $77,000 in cash. The
FM translator will be used by our WKAT-AM radio station in Miami, Florida.

On October 20, 2016, we closed on the acquisition of radio station KXFN-AM in St. Louis, Missouri for $190,000 in
cash. The station was dark upon closing and launched in December 2016.

On October 20, 2016, we closed on the acquisition of three FM translator construction permits for $155,000 in cash.
The FM translator construction permits were based in Angola, Indiana, Cofax, Indiana and Battle Creek, Michigan
and will be used by WHK-AM and WHKW-AM, our radio stations in Cleveland, Ohio and WSDZ-AM our radio
station in St. Louis, Missouri.
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On October 19, 2016, we closed on the acquisition of an FM translator construction permit in Palm Coast, Florida for
$65,000 in cash from a related party. The FM translator will be used by our WTWD-AM radio station in Tampa,
Florida.

On October 12, 2016, we closed on the acquisition of an FM translator in Lake City, Florida for $65,000 in cash from
a related party. The FM translator will be used by our WBZW-AM radio station in Orlando, Florida.

On June 24, 2016, we entered into a Local Marketing Agreement (“LMA”) to operate radio station KTRB-AM in San
Francisco, California beginning on July 1, 2016. On December 15, 2016, we entered into a new LMA to operate this
station with East Bay Broadcasting, LLC, a related party.

On June 20, 2016, we closed on the acquisition of an FM translator in the Columbus, Ohio market for $0.3 million in
cash. The FM translator is used in our Columbus, Ohio market.

On June 10, 2016, we closed on the acquisition of an FM translator in Amherst, New York for $60,000 in cash. The
FM translator is used in our Pittsburgh, Pennsylvania market.

On June 8, 2016, we closed on the acquisition of a construction permit for an FM translator construction permit in
Charlotte, Michigan for $50,000 in cash. The FM translator will be used in our Detroit, Michigan market.

On June 3, 2016, we closed on the acquisition of a construction permit for an FM translator in Atwood, Kentucky for
$88,000 in cash. The FM translator will be used in our Columbus, Ohio market.

On May 13, 2016, we closed on the acquisition of a construction permit for an FM translator in Kerrville, Texas for
$50,000 in cash. The FM translator will be used in our Houston, Texas market.

On May 2, 2016, we closed on the acquisition of an FM translator in Lincoln, Maine for $100,000 in cash. The FM
translator is used in our Boston, Massachusetts market.

On April 29, 2016, we closed on the acquisition of a construction permit for an FM translator in Emporia, Kansas for
$25,000 in cash. The FM translator will be relocated to Omaha, Nebraska, for use by our KCRO-AM radio station.
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Acquisitions — Digital Media

On December 1, 2016, we acquired ChristianConcertAlerts.com for $0.2 million, of which $0.1 million was paid in
cash upon close and the remaining $50,000 is due in two installments within the next year.

On October 17, 2016, we purchased Historyonthenet.com and Authentichistory.com for $0.1 million in cash.

7
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On September 13, 2016, we acquired Mike Turner’s line of investment products, including TurnerTrends.com, other
domain names and related assets for $0.4 million in cash and the assumption of $0.1 million in deferred subscription
liabilities. As part of the purchase agreement, we may pay up to an additional $0.1 million in contingent earn-out
consideration over the next twelve months based on the achievement of certain revenue benchmarks.

On April 1, 2016, we acquired the Retirement Watch newsletter and websites for $0.1 million in cash and the
assumption of $0.6 million in deferred subscription liabilities.

On March 8, 2016, we acquired King James Bible mobile applications for $4.0 million, of which $2.7 million was
paid in cash upon close and $1.3 million is due in deferred installments within one year from the closing date.

Throughout the year ended December 31, 2016, we acquired other domain names and assets associated within our
digital media operating segment for approximately $3,000 in cash.

Acquisitions — Publishing

On August 1, 2016, we acquired the assets of Hillcrest Media Group, Inc. for $3.5 million and the assumption of $1.0
million in deferred revenue liabilities. We paid $3.3 million in cash upon close with the remaining $0.2 million due
within 90 days upon the finalization of deferred revenue obligations.

Throughout the year ended December 31, 2016, we acquired other domain names and assets associated within our
publishing operating segment for approximately $3,000 in cash.

A summary of our business acquisitions and asset purchases for the year ended December 31, 2016, none of which
were individually or in the aggregate, material to our consolidated financial position as of the respective date of
acquisition, is as follows:

Acquisition Date Description Total Consideration
(Dollars in
thousands)

FM translator, Aurora, Florida (asset purchase) $ 50

Edgar Filing: SALEM MEDIA GROUP, INC. /DE/ - Form 10-K

20



December 31,
2016
December 31,
2016 FM translator, Port St. Lucie, Florida (asset purchase) 50

December 14,
2016 FM translator, Rhinelander, Wisconsin (asset purchase) 50

December 8, 2016 FM translator, Little Fish Lake Valley, California (asset purchase) 44
December 1, 2016 FM translator, Lake Placid, Florida (asset purchase) 35
December 1, 2016 Christian Concerts Alerts, LLC (asset purchase) 150
November 22,
2016 FM translator construction permit, Kihei, Hawaii (asset purchase) 55

November 22,
2016 FM translator construction permit, Lahaina, Hawaii (asset purchase) 55

November 22,
2016 FM translator, Crested Butte, Colorado (asset purchase) 39

November 21,
2016 FM translator, Dansville, New York (asset purchase) 75

November 21,
2016 FM translator, Carbondale, Pennsylvania (asset purchase) 75

November 11,
2016 FM translator construction permit, Kingsville, Texas (asset purchase) 50

November 7, 2016 FM translator, Sebring, Florida (asset purchase) 77
October 20, 2016 KXFN-AM, St. Louis, Missouri (business acquisition) 190
October 20, 2016 FM translator construction permit, Angola, Indiana (asset purchase) 50
October 20, 2016 FM translator construction permit, Cofax, Indiana (asset purchase) 55
October 20, 2016 FM translator construction permit, Battle Creek, Michigan (asset purchase) 50

October 19, 2016 FM translator construction permit Palm Coast, Florida purchased from a
related party (asset purchase) 65

October 17, 2016 Historyonthenet.com and Authentichistory.com (asset purchase) 85

October 12, 2016 FM translator Lake City, Florida purchased from a related party (asset
purchase) 65

September 13,
2016 Mike Turner’s investment products and domain names (business acquisition) 416

August 1, 2016 Hillcrest Media Group, Inc. (business acquisition) 3,515
June 20, 2016 FM translator, Columbus, Ohio (asset purchase) 345
June 10, 2016 FM translator, Amherst, New York (asset purchase) 60
June 8, 2016 FM translator construction permit, Charlotte, Michigan (asset purchase) 50
June 3, 2016 FM translator construction permit, Atwood, Kentucky (asset purchase) 88
May 13, 2016 FM translator construction permit, Kerrville, Texas (asset purchase) 50
May 2, 2016 FM translator, Lincoln, Maine (asset purchase) 100
April 29, 2016 FM translator construction permit, Emporia, Kansas (asset purchase) 25
April 1, 2016 Retirement Watch (business acquisition) 100
March 8, 2016 King James Bible mobile applications (business acquisition) 4,000
Various Purchases of other domain names and assets (asset purchases) 6

$ 10,120
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Refer to Note 4 - Acquisitions and Recent Transactions in the notes to our consolidated financial statements contained
in Item 8 of this annual report on Form 10-K for additional information and details related to our acquisition activity.

Divestitures

In November 2016, we entered an agreement with Word Broadcasting Network to transfer the operation of our
Louisville radio stations (WFIA-AM; WFIA-FM; WGTK-AM) under a 24 month Time Brokerage Agreement (“TBA”)
effective as of January 3, 2017. We received $0.5 million of cash from Word Broadcasting Network associated with
an option for them to purchase these stations.

On September 1, 2016, we received $0.7 million in cash associated with a land easement granted in our South
Carolina market.

On June 10, 2016, we received $2.5 million in cash from the National Park Service in exchange for its claim under
eminent domain for our tower site in Miami, Florida. We recognized a pre-tax gain of $1.9 million from this claim and
entered into a limited terms of use agreement with the National Park Service to broadcast from the tower site for the
next twenty years for a nominal fee.

Pending Transaction(s)

We are programming radio station KHTE-FM, Little Rock, Arkansas, under a 36 month TBA that began on April 1,
2015. The TBA is extendable for up to 48 months. We have the option to acquire the station for $1.2 million in cash
during the TBA period.

FM translators or FM translator construction permits purchase agreements pending as of the year-end December 31,
2016 include the following:

Date APA
Entered

Permit or
ID Authorized Site - Current Purchase

Price
Escrow
Deposits Date Closed Market

(Dollars in
thousands)
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7/25/2016 K283CA Festus, Missouri * 40 8 - St. Louis, Missouri
7/26/2016 K294CP Roseburg, Oregon * 45 9 3/01/2017 Portland, Oregon
7/26/2016 K276FZ Eaglemount, Washington * 40 8 - Portland, Oregon
8/25/2016 K278BH Astoria, Oregon 33 7 1/16/2017 Seattle, Washington
9/22/2016 K260CG Mohave Valley, Arizona* 20 2 1/6/2017 Phoenix, Arizona
10/07/2016 K279CM Quartz Site, Arizona * 20 2 - To be determined
* Indicates that the purchase is for an FM translator construction permit.

Radio Stations

We own and/or operate 118 radio stations in 40 markets, including 73 stations in 23 of the top 25 markets, consisting
of 34 FM radio stations and 84 AM radio stations. We are one of only three commercial radio broadcasters with radio
stations in all of the top 10 markets. We are the sixth largest commercial radio broadcaster in the United States as
measured by number of radio stations overall and the third largest operator as measured by number of stations in the
top 25 markets. We also program the Family Talk™ Christian-themed talk format station on SiriusXM Channel 131.

Our five main formats are (1) Christian Teaching and Talk, (2) News Talk, (3) Contemporary Christian Music, (4)
Spanish Language Christian Teaching and Talk and (5) Business.

Christian Teaching and Talk. We currently program 40 of our radio stations in our foundational format, Christian
Teaching and Talk, which is talk programming emphasizing Christian and family themes. Through this format, a
listener can hear Bible teachings and sermons, as well as gain insight to questions related to daily life, such as raising
children or religious legal rights in education and in the workplace. This format uses block programming time to offer
a learning resource and a source of personal support for listeners. Listeners often contact our programmers to ask
questions, obtain materials on a subject matter or receive study guides based on what they have learned on the radio.

Block Programming. We sell blocks of airtime on our Christian Teaching and Talk format stations to a variety of
national and local religious and charitable organizations that we believe create compelling radio programs.
Historically, more than 95% of these religious and charitable organizations renew their annual programming
relationships with us. Based on our historical renewal rates, we believe that block programming provides a steady and
consistent source of revenue and cash flows. Our top ten programmers have remained relatively constant and average
more than 30 years on-air. Over the last five years, block programming revenue has generated 40% to 43% of our total
net broadcast revenue.

Satellite Radio. We program SiriusXM Channel 131, the exclusive Christian Teaching and Talk channel on SiriusXM,
reaching the entire nation 24 hours a day, seven days a week.
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News Talk. We currently program 32 of our radio stations in a News Talk format. Our research shows that our News
Talk format is highly complementary to our core Christian Teaching and Talk format. As programmed by Salem, both
of these formats express conservative views and family values. Our News Talk format also provides for the
opportunity to leverage syndicated talk programming produced by SRN to radio stations throughout the United States.
Syndication of our programs allows Salem to reach audiences in markets in which we do not own or operate radio
stations.

Contemporary Christian Music. We currently program 13 radio stations in a Contemporary Christian Music (“CCM”)
format, branded The FISH® in most markets. Through the CCM format, we are able to bring listeners the words of
inspirational recording artists, set to upbeat contemporary music. Our music format, branded “Safe for the Whole
Family®”, features sounds that listeners of all ages can enjoy and lyrics that can be appreciated. The CCM genre
continues to be popular. We believe that the listener base for CCM is underserved in terms of radio coverage,
particularly in larger markets, and that our stations fill an otherwise void area in listener choices.

Spanish Language Christian Teaching and Talk. We currently program eight of our radio stations in a Spanish
Language Christian Teaching and Talk format. This format is similar to our core Christian Teaching and Talk format
in that it broadcasts biblical and family-themed programming, but the programming is specifically tailored for
Spanish-speaking audiences. Additionally, block programming on our Spanish Language Christian Teaching and Talk
stations is primarily local while Christian Teaching and Talk stations are primarily national.

Business. We currently program 13 of our radio stations in a business format. Our business format features financial
commentators, business talk, and nationally recognized Bloomberg programming. The business format operates
similar to our Christian Teaching and Talk format in that it features long-form block programming.

The following table sets forth information about each of Salem’s stations, in order of market size:

MSA Station Year
Market(1) Rank(2) Call Letters Acquired Format
New York, NY 1, 19 (3) WMCA-AM 1989 Christian Teaching and Talk

WNYM-AM 1994 News Talk
Los Angeles, CA 2 KKLA-FM 1985 Christian Teaching and Talk

KRLA-AM 1998 News Talk
KFSH-FM 2000 Contemporary Christian Music

Chicago, IL 3 WYLL-AM 2001 Christian Teaching and Talk
WIND-AM 2005 News Talk

San Francisco, CA 4, 35 (4) KFAX-AM 1984 Christian Teaching and Talk
KDOW-AM 2001 Business
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KTRB-AM LMA News Talk
Dallas-Fort Worth, TX 5 KLTY-FM 1996 Contemporary Christian Music

KWRD-FM 2000 Christian Teaching and Talk
KSKY-AM 2000 News Talk
KTNO-AM 2012 Spanish Language Christian Teaching and Talk
KEXB-AM 2015 Business

Houston-Galveston, TX 6 KNTH-AM 1995 News Talk
KKHT-FM 2005 Christian Teaching and Talk
KTEK-AM 2011 Business

Washington, D.C. 7 WAVA-FM 1992 Christian Teaching and Talk
WAVA-AM 2000 Christian Teaching and Talk
WWRC-AM 2010 News Talk

Atlanta, GA 8 WNIV-AM 2000 Christian Teaching and Talk
WLTA-AM 2000 Christian Teaching and Talk
WAFS-AM 2000 Business
WFSH-FM 2000 Contemporary Christian Music
WGKA-AM 2004 News Talk
WDWD-AM 2015 Christian Teaching and Talk

Philadelphia, PA 9 WFIL-AM 1993 Christian Teaching and Talk
WNTP-AM 1994 News Talk

Boston, MA 10 WEZE-AM 1997 Christian Teaching and Talk
WROL-AM 2001 Christian Teaching and Talk
WWDJ-AM 2003 Spanish Language Christian Teaching and Talk
WBIX-AM 2015 Business

Miami, FL 11 WKAT-AM 2005 Spanish Language Christian Teaching and Talk
WHIM-AM 2008 Christian Teaching and Talk
WZAB-AM 2009 Business
WOCN-AM 2014 Operated by a third party under a TBA
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Detroit, MI 12 WDTK-AM 2004 News Talk
WLQV-AM 2006 Christian Teaching and Talk

Seattle-Tacoma, WA 13 KGNW-AM 1986 Christian Teaching and Talk
KLFE-AM (5) 1994 News Talk
KNTS-AM (5) 1997 Spanish Language Christian Teaching and Talk
KKOL-AM 1997 Business

Phoenix, AZ 14 KKNT-AM 1996 News Talk
KPXQ-AM 1999 Christian Teaching and Talk
KXXT-AM 2014 Christian Teaching and Talk

Minneapolis-St. Paul, MN 15 KKMS-AM 1996 Christian Teaching and Talk
KDIZ-AM 1998 Other
WWTC-AM 2001 News Talk
KYCR-AM 2015 Business

San Diego, CA 16 KPRZ-AM 1987 Christian Teaching and Talk
KCBQ-AM 2000 News Talk

Denver-Boulder, CO 17 KRKS-FM 1993 Christian Teaching and Talk
KRKS-AM 1994 Christian Teaching and Talk
KNUS-AM 1996 News Talk
KBJD-AM (6) 1999 Spanish Language Christian Teaching and Talk
KDMT-AM 2015 Business

Tampa, FL 18 WTWD-AM (7) 2000 Christian Teaching and Talk
WTBN-AM (7) 2001 Christian Teaching and Talk
WLCC-AM 2012 Spanish Language Christian Teaching and Talk
WGUL-AM 2005 News Talk
WWMI-AM 2015 Business

St. Louis, MO 21 WSDZ-AM 2015 News Talk
KXFN-AM 2016 Other

Portland, OR 22 KPDQ-FM 1986 Christian Teaching and Talk
KPDQ-AM 1986 Christian Teaching and Talk
KFIS-FM 2002 Contemporary Christian Music
KRYP-FM 2005 Regional Mexican
KDZR-AM 2015 News Talk

Riverside-San Bernardino, CA 24 KTIE-AM 2001 News Talk
San Antonio, TX 25 KSLR-AM 1994 Christian Teaching and Talk

KLUP-AM 2000 News Talk
KRDY-AM 2014 Spanish Language Christian Teaching and Talk

Pittsburgh, PA 26 WORD-FM 1993 Christian Teaching and Talk
WPIT-AM 1993 Christian Teaching and Talk
WPGP-AM 2015 News Talk

Sacramento, CA 27 KFIA-AM 1995 Christian Teaching and Talk
KTKZ-AM 1997 News Talk
KSAC-FM 2002 Business
KKFS-FM 2006 Contemporary Christian Music

Orlando, FL 31 WORL-AM 2006 News Talk
WTLN-AM 2006 Christian Teaching and Talk
WBZW-AM 2006 Business
WDYZ-AM 2015 Spanish Christian Teaching and Talk
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Cleveland, OH 32 WHKW-AM 2000 Christian Teaching and Talk
WFHM-FM 2001 Contemporary Christian Music
WHK-AM 2005 News Talk

Columbus, OH 36 WRFD-AM 1987 Christian Teaching and Talk
WTOH-FM 2013 News Talk

Nashville, TN 42 WBOZ-FM (8) 2000 Contemporary Christian Music
WFFH-FM (8) 2002 Contemporary Christian Music
WFFI-FM (8) 2002 Contemporary Christian Music
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Louisville, KY 54 WFIA-FM 1999 Operated by a third party under a TBA
WGTK-AM 2000 Operated by a third party under a TBA
WFIA-AM 2001 Operated by a third party under a TBA

Greenville, SC 58 WGTK-FM 2013 News Talk
WRTH-FM 2014 Classic Hits
WLTE-FM 2014 Classic Hits

Honolulu, HI 62 KAIM-FM 2000 Contemporary Christian Music
KGU-AM 2000 Business
KHCM-AM 2000 Operated by a third party under a TBA
KHCM-FM 2004 Country Music
KGU-FM 2004 Christian Teaching and Talk
KKOL-FM 2005 Oldies
KHNR-AM 2006 News Talk

Omaha, NE 72 KGBI-FM 2005 Contemporary Christian Music
KOTK-AM 2005 News Talk
KCRO-AM 2005 Christian Teaching and Talk

Sarasota-Bradenton, FL 73 WLSS-AM 2005 News Talk
Little Rock, AR 85 KDIS-FM 2014 Christian Teaching and Talk

KKSP-FM 2015 Contemporary Christian Music
KHTE-FM LMA News Talk

Colorado Springs, CO 89 KGFT-FM 1996 Christian Teaching and Talk
KBIQ-FM 1996 Contemporary Christian Music
KZNT-AM 2003 News Talk

Oxnard-Ventura, CA 119 KDAR-FM 1974 Christian Teaching and Talk
Youngstown-Warren, OH 129 WHKZ-AM 2001 Christian Teaching and Talk
Warrenton, VA WRCW-AM 2012 News Talk

(1) Actual city of license may differ from metropolitan market served.

(2)

All metropolitan statistical area (“MSA”) rank information used in this annual report on Form 10-K, excluding
information concerning The Commonwealth of Puerto Rico, is from the Fall 2016 Radio Market Survey Schedule
& Population Rankings published by Nielsen. According to the Radio Market Survey, the population estimates are
based upon the 2010 U.S. Bureau Census estimates updated and projected to January 1, 2016 by Nielsen
Demographics.

(3) This market includes the Nassau-Suffolk, NY Metro market, which independently has a MSA rank of 19.
(4) This market includes the San Jose, CA market, which independently has an MSA rank of 35.

(5)
KNTS(AM) is an expanded band AM station paired with KLFE(AM). The licenses for these stations include a
condition that the most recent license renewal was granted subject to the resolution of AM expanded band dual
operating authority issues in MB Docket No. 07-294.

(6)
KBJD(AM) is an expanded band AM station paired with KRKS(AM). The licenses for these stations include a
condition that the most recent license renewal was granted subject to the resolution of AM expanded band dual
operating authority issues in MB Docket No. 07-294.

(7)WTBN-AM is simulcast with WTWD-AM, Tampa, FL.
(8)WBOZ-FM is trimulcast with WFFH-FM, Nashville, TN and WFFI-FM, Nashville, TN.
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Revenues generated from each of our radio stations, networks, e-commerce sites for on-air host materials, advertising
firms and radio station websites, including banner and digital advertisements are reported as broadcast revenue in our
consolidated financial statements included in Item 8 of this annual report on Form 10-K. Our broadcasting revenue
includes radio advertising or spot revenue, programming revenue, e-commerce sales of content created by our on-air
hosts, event revenue, digital revenue from station websites and email blasts, and network advertising revenue. The
principal source of our network revenue is from the sale of advertising time. Our e-commerce sites that generate
broadcast revenues include the following:

· SRNStore.com
· Salem Consumer Products

Advertising Revenue. We recognize advertising and commission revenue from radio stations as the spots air or are
delivered. For the year ended December 31, 2016, we derived 31.7% of our net broadcast revenue, or $64.0 million,
from the sale of local spot advertising and 6.6% of our net broadcast revenue, or $13.4 million, from the sale of
national spot advertising.
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Programming Revenue. We recognize programming revenue as the programs air. For the year ended December 31,
2016, we derived 24.4% and 18.3% of our net broadcast revenue, or $49.3 million and $37.0 million, respectively,
from the sale of national and local block programming time, respectively. We derive national program revenue
primarily from geographically diverse, well-established non-profit religious and educational organizations that
purchase time on our stations in a large number of markets in the United States. National program producers typically
purchase 121/2, 25 or 50-minute blocks of time on a Monday through Friday basis and may offer supplemental
programming for weekend release. We obtain local program revenue from community organizations and churches that
typically purchase blocks for weekend releases and from local speakers who purchase daily releases. We believe that
our management team is successful in identifying and assisting quality local programs expand into national
syndication.

Network Revenue. SRN’s net revenue, including commission revenue for SMR, for the year ended December 31, 2016
was $17.7 million, or 8.8% of net broadcast revenue.

Digital Media

Our digital media-based businesses provide Christian, conservative, investing and health-themed content,
e-commerce, audio and video streaming, and other resources digitally through the web. Revenue generated from our
digital media operating segment includes advertising arrangements based on cost-per-click or performance-based
advertising; display advertisements where revenue is dependent upon the number of page views; and lead generating
advertisements where revenue is dependent upon users registering for, purchasing or demonstrating an interest in our
advertisers' products or services. We also generate revenue from digital subscriptions, streaming, downloads and
product sales through our church product sites. Revenue is recognized upon digital delivery or page views, downloads
and upon shipment of products. Revenue from this operating segment is reported as Digital Media revenue on our
consolidated statements of operations included in Item 8 of this annual report on Form 10-K.

We own and operate numerous websites including:

Salem Web Network™ Christian Content Websites:

OnePlace.com™ is a leading provider of on-demand, online audio streaming for nearly 200 radio programs from more
than 185 popular Christian broadcast ministries. Oneplace.com serves as both a complement to and an extension of
our block programming radio business.
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Christianity.com offers engaging articles and video focused on exploring the deeper, theological issues and
apologetics of the Christian faith. It is also a leading provider of online Bible trivia games.

Crosswalk.com® offers compelling, editorial-driven, biblically-based, lifestyle and devotional content to Christians
who take seriously their relationship with Christ.

GodTube.com is a video viewing platform for Christian videos with faith-based, family-friendly content.

GodVine.com is an online platform designed to share inspirational, family-friendly video through Facebook and other
social media outlets.

Jesus.org offers a comprehensive database of biblical answers to the most common questions about the life and work
of Jesus Christ.

BibleStudyTools.com is a free Bible website for verse search and in-depth studies featuring commentaries, reading
plans, and other helpful resources designed as aids to Bible study.

CrossCards.com™ provides faith-based, inspirational e-greeting cards for all occasions and holidays.

LightSource.com provides on-demand, video streaming for nearly 85 Christian television programs from more than 70
ministry partners.

iBelieve.com creates editorial-driven, lifestyle content, focused on helping Christian women use personal experience
to examine the deeper issues of life and faith.

CCMmagazine.com provides information and insight on Christian music. 

ChristianHeadlines.com reports the news of importance to the Christian audience with a headlines blog, Christian
worldview commentary, and features on events from the worldwide Christian Church.
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Townhall Media — Conservative Opinion Websites:

Townhall.com™ is an interactive community that brings users, conservative public policy organizations, congressional
staff and political activists together under the broad umbrella of conservative thoughts, ideas and actions.
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HotAir.com is a leading news and commentary site with conservative news and opinions.

Twitchy.com is a website featuring selected quotes and current events centered on U.S. politics, global news, sports,
entertainment, media, and breaking news.

RedState.com is the leading conservative, political news blog for right of center activists.

Human Events.com is a conservative opinion website that provides news and commentary on issues of interest to the
conservative community.

BearingArms.com is a clearinghouse for news and resources on Second Amendment issues, gun control, self-defense
and firearms.

Salem Church Products Websites:

WorshipHouseMedia.com is an online church media resource, providing creative videos to churches to enhance
worship and sermons. In addition, WorshipHouseKids.com provides children’s ministries with products to fulfill their
visual needs.

SermonSpice.com is an online provider of church media for local churches and ministries.

ChurchStaffing.com™ is a source of job search information for churches and ministries offering a platform for personnel
and staff relations. This site allows those seeking employment to submit resumes and view job listings.

ChristianJobs.com™ provides services catering to the hiring needs of Christian-based businesses, nonprofit
organizations, and ministries. The site connects these organizations with thousands of job seekers through its online
presence and partnerships with Salem’s radio stations.
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SermonSearch.com is a subscription-based resource for preachers and teachers with preparation materials like sermon
outlines, illustrations, and preaching ideas from many of America’s top Christian communicators.

Digital Financial Websites and Publications

Our digital platform includes the following investing websites and publications:

Eagle Financial Publications provides market analysis and investment strategies for individual subscribers to
newsletters from investor commentators.

www.DividendInvestor.com offers stock screening tools and dividend information for individual subscribers to obtain
dividend information and data.

Digital Mobile Applications

Our digital mobile applications, available in iOS and/or Android platforms, provide another means by which our
content is available to our audiences. Our mobile applications include the following:

· Daily Bible
· Daily Bible Devotion

· Twitchy
· HotAir

· Townhall
· OnePlace
· Red State

· Bible Study Tools
· Bible Quotes
· Bible Trivia

· iBelieve
· Spanish Bible

E-Commerce Websites
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Salem Church Products are websites that offer resources for churches and ministries in the areas of church media,
worship, children’s and youth ministry, preaching and teaching and employment.

Eagle Wellness – Newport Natural Health (“NNH”) is an e-commerce website that offers health advice and nutritional
products. NNH provides insightful health advice and is a trusted source of high quality nutritional supplements from
Leigh Erin Connealy, MD, who is the medical director of one of the largest medical practices in the country where she
practices integrative medicine.
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Publishing

Our publishing operating segment is comprised of three businesses: (1) book publishing, (2) self-publishing services
and (3) print and digital magazines.

Regnery Publishing, with nearly a 70-year history, is one of the nation's leading publishers of conservative books.
Having published many of the seminal works of the early conservative movement, Regnery today continues as a
leading publisher in the conservative space, with leading authors including Ann Coulter, Dinesh D'Souza, Newt
Gingrich, David Limbaugh, Ed Klein and Mark Steyn.

Salem's book publishing business also includes Salem Author Services, comprised of Xulon Press™ and Hillcrest
Media, which offer print-on-demand self-publishing services for authors. Xulon Press™ publishes books for Christian
authors while Hillcrest Media publishes books for all general market genres.

Salem PublishingTM, our print magazine division, publishes magazines on a monthly or semi-monthly basis.  Content
from our print magazines is also available on branded websites designed for each publication.

Our publications include the following Christian publications:

· Singing News®
· Homecoming® The Magazine

· YouthWorker Journal™
· Preaching Magazine™

· FaithTalk Magazine™

COMPETITION

We operate in a highly competitive broadcast and media business. We compete for audiences, advertisers and
programmers with other radio broadcasters, broadcast and cable television operators, newspapers and magazines, book
publishers, national and local digital services, outdoor advertising, direct mail, online marketing and media
companies, social media platforms, web-based blogs, and mobile devices.
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BROADCASTING. Our broadcast audience ratings and market shares are subject to change, and any change in a
particular market could have a material adverse effect on the revenue of our stations located in that market. While we
already compete in some of our markets with stations that offer similar formats, if another radio station were to
convert its programming to a format similar to one of ours, or if an existing competitor were to strengthen its
operations, our stations could suffer reduced ratings and/or reduced revenues. In these circumstances, we could also
incur significantly higher promotional and other related expenses. We cannot assure that our stations will maintain or
increase their current audience ratings and revenues.

We compete for advertising revenue with other commercial religious format stations as well as general format radio
stations. Our competition for advertising dollars includes other radio stations as well as broadcast television, cable
television, newspapers, magazines, direct mail, online and billboard advertising, some of which may be controlled by
horizontally integrated companies. Several factors can materially affect competitive advantage, including, but not
limited to audience ratings, program content, management talent and expertise, sales talent and experience, audience
characteristics, signal strength, and the number and characteristics of other radio stations in the same market.

Christian and Family-Themed Radio. The segment of this industry that focuses on Christian and family themes is also
a highly competitive business. The financial success of each of our radio stations that focuses on Christian Teaching
and Talk is dependent, to a significant degree, upon its ability to generate revenue from the sale of block program time
to national and local religious and educational organizations. We compete for this program revenue with a number of
different commercial and non-commercial radio station licensees. While we believe that no commercial group owner
in the United States specializing in Christian and family-themed programming approaches Salem in size of potential
listening audience and presence in major markets, other religious radio stations exist and enjoy varying degrees of
prominence and success in each of our markets.

New Methods of Content Delivery. Competition also comes from new media technologies and services. These include
delivery of audio programming by cable television and satellite systems, digital audio radio services, mobile devices
including smart phone applications for iPhone® and Android®, personal communications services and the service of
low powered, limited coverage FM radio stations authorized by the FCC. The delivery of live and stored audio
programming through the Internet has also created new competition. In addition, satellite delivered digital audio radio,
which delivers multiple audio programming formats to national audiences, has created competition. We have
attempted to address these existing and potential competitive threats through a more active strategy to acquire and
integrate new electronic communications formats including Internet acquisitions made by SWN and our exclusive
arrangement to provide Christian and family-themed talk on SiriusXM, a satellite digital audio radio service.
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NETWORK. SRN competes with other commercial radio networks that offer news and talk programming to religious
and general format stations and noncommercial networks that offer Christian music formats. SRN also competes with
other radio networks for the services of talk show personalities.

DIGITAL MEDIA. Salem Web Network™ and Townhall Media compete for visitors and advertisers with other
companies that deliver online audio programming and Christian and conservative web-based content as well as
providers of general market websites. The online media and distribution business changes quickly and is highly
competitive. We compete to attract and maintain interactions with advertisers, consumers, content creators and web
publishers. Salem Church Products competes for customers with other online sites that offer resources useful in
ministries, preaching, teaching and for employment within the Christian community. Our wellness products compete
in a large, highly fragmented industry that includes specialty retailers, supermarkets, drugstores, mass merchants,
multi-level marketing organizations, mail-order companies, other online retailers and pharmaceuticals.

PUBLISHING. Regnery Publishing competes with other book publishers for readers and book sales as well as
competes for product quality, customer service, suitability of format and subject matter, author reputation, price,
timely availability of both new titles and revisions of existing books, digital availability of published products, and
timely delivery of products to customers. Print magazines compete for readers and advertisers with other print
publications, including those that also address themes of interest to church leadership and the Christian audience.
Salem Author Services, comprised of Xulon Press™ and Hillcrest Media competes for authors with other on-demand
publishers including those focused exclusively on Christian book publishers.

Federal Regulation of Radio Broadcasting

Introduction. The ownership, operation and sale of broadcast stations, including those licensed to Salem, are subject
to the jurisdiction of the FCC, which acts under authority derived from The Communications Act of 1934, as
amended, and the rules and regulations promulgated thereunder (the “Communications Act”). Among other things, the
FCC assigns frequency bands for broadcasting; determines whether to approve certain changes in ownership or
control of station licenses; regulates transmission facilities, including power employed, antenna and tower heights, and
location of transmission facilities; adopts and implements regulations and policies that directly or indirectly affect the
ownership, operation and employment practices of stations; and has the power to impose penalties for violations of its
rules under the Communications Act.

The following is a brief summary of certain provisions of the Communications Act and of specific FCC regulations
and policies. Failure to observe these or other rules and policies can result in the imposition of various sanctions,
including monetary forfeitures, the grant of “short” (less than the maximum) license renewal terms or, for particularly
egregious violations, the denial of a license renewal application, the revocation of a license or the denial of FCC
consent to acquire additional broadcast properties. For further information concerning the nature and extent of federal
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regulation of broadcast stations you should refer to the Communications Act, FCC rules and the public notices and
rulings of the FCC.

License Grant and Renewal. Radio broadcast licenses are granted for maximum terms of eight years. Licenses must
be renewed through an application to the FCC. Under the Communications Act, the FCC will renew a broadcast
license if it finds that the station has served the public interest, convenience and necessity, that there have been no
serious violations by the licensee of the Communications Act or the rules and regulations of the FCC, and that there
have been no other violations by the licensee of the Communications Act or the rules and regulations of the FCC that,
when taken together, would constitute a pattern of abuse.

Petitions to deny license renewals can be filed by certain interested parties, including members of the public in a
station’s market. Such petitions may raise various issues before the FCC. The FCC is required to hold hearings on
renewal applications if the FCC is unable to determine that renewal of a license would serve the public interest,
convenience and necessity, or if a petition to deny raises a “substantial and material question of fact” as to whether the
grant of the renewal application would be prima facie inconsistent with the public interest, convenience and necessity.
In addition, during certain periods when a renewal application is pending, the transferability of the applicant’s license
is restricted.

The following table sets forth information with respect to each of our radio stations for which we hold the license.
Stations that we operate under an LMA or TBA are not reflected on this table. A broadcast station’s market may be
different from its community of license. The coverage of an AM radio station is chiefly a function of the power of the
radio station’s transmitter, less dissipative power losses and any directional antenna adjustments. For FM radio
stations, signal coverage area is chiefly a function of the Effective Radiated Power (“ERP”) of the radio station’s antenna
and the Height Above Average Terrain (“HAAT”) of the radio station’s antenna.
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Market(1) Station Call
Letters

Operating
Frequency

Expiration Date of
License

FCC
Class

Height Above
Average
Terrain (in feet)

Power
(in Kilowatts) Day
/ Night

New York, NY WMCA-AM 570 June 2022 B N/A 5 / 5
WNYM-AM 970 June 2022 B N/A 50 / 5

Los Angeles, CA KKLA-FM 99.5 December 2021 B 2,959 10
KRLA-AM 870 December 2021 B N/A 50 / 3
KFSH-FM 95.9 December 2021 A 328 6

Chicago, IL WYLL-AM 1160 December 2020 B N/A 50 / 50
WIND-AM 560 December 2020 B N/A 5 / 5

San Francisco, CA KFAX-AM 1100 December 2021 B N/A 50 / 50
KDOW-AM 1220 December 2021 D N/A 5 / 0.145

Dallas-Fort Worth, TX KLTY-FM 94.9 August 2021 C 1,667 100
KWRD-FM 100.7 August 2021 C 1,988 98
KSKY-AM 660 August 2021 B N/A 20 / 0.7
KTNO-AM 1440 August 2021 B N/A 50 / 0.35
KEXB-AM 620 August 2021 B N/A 5 / 4.5

Houston-Galveston, TX KNTH-AM 1070 August 2021 B N/A 10 / 5
KKHT-FM 100.7 August 2021 C 1,952 100
KTEK-AM 1110 August 2021 D N/A 2.5

Washington, D.C. WAVA-FM 105.1 October 2019 B 604 74
WAVA-AM 780 October 2019 D N/A 12
WWRC-AM 1260 October 2019 B N/A 35 / 5

Atlanta, GA WNIV-AM 970 April 2020 D N/A 5 / 0.039
WLTA-AM 1400 April 2020 C N/A 1 / 1
WAFS-AM 1190 April 2020 D N/A 25
WFSH-FM 104.7 April 2020 C1 1,657 24
WGKA-AM 920 April 2020 B N/A 14 / 049
WDWD-AM 590 April 2020 B N/A 12 / 4.5

Philadelphia, PA WFIL-AM 560 August 2022 B N/A 5 / 5
WNTP-AM 990 August 2022 B N/A 50 / 10

Boston, MA WEZE-AM 590 April 2022 B N/A 5 / 5
WROL-AM 950 April 2022 B N/A 5 / 0.09
WWDJ-AM 1150 April 2022 B N/A 5 / 5
WBIX-AM 1260 April 2022 B N/A 5 / 5

Miami, FL WKAT-AM 1360 February 2020 B N/A 5 / 1
WHIM-AM 1080 February 2020 B N/A 50 / 10
WZAB-AM 880 February 2020 B N/A 4 / 5
WOCN-AM 1450 February 2020 B N/A 1 / 1

Detroit, MI WDTK-AM 1400 October 2020 C N/A 1 / 1
WLQV-AM 1500 October 2020 B N/A 50 / 10

Seattle-Tacoma, WA KGNW-AM 820 February 2022 B N/A 50 / 5
KLFE-AM 1590 February 2022 B N/A 20 / 5
KNTS-AM 1680 February 2022 B N/A 10 / 1
KKOL-AM 1300 February 2022 B N/A 50 / 47

Phoenix, AZ KKNT-AM 960 October 2021 B N/A 5 / 5
KPXQ-AM 1360 October 2021 B N/A 50 / 1
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KXXT-AM 1010 October 2021 B N/A 15 / 0.25
Minneapolis-St. Paul, MN KKMS-AM 980 April 2021 B N/A 5 / 5

KDIZ-AM 1570 April 2021 B N/A 3.8 / 0.23
WWTC-AM 1280 April 2021 B N/A 5 / 5
KYCR-AM 1440 April 2021 B N/A 5 / 0.5

San Diego, CA KPRZ-AM 1210 December 2021 B N/A 20 / 10
KCBQ-AM 1170 December 2021 B N/A 50 / 2.9

Denver-Boulder, CO KRKS-FM 94.7 April 2021 C 984 100
KRKS-AM 900 April 2021 B N/A 6.5 / 0.39
KNUS-AM 710 April 2021 B N/A 5 / 5
KBJD-AM 1650 April 2021 B N/A 10 / 1
KDMT-AM 1690 April 2021 B N/A 10 / 1

Tampa, FL WTWD-AM 910 February 2020 B N/A 5 / 5
WTBN-AM 570 February 2020 B N/A 5 / 5
WLCC-AM 760 February 2020 B N/A 10 / 1
WGUL-AM 860 February 2020 B N/A 5 / 1.5
WWMI-AM 1380 February 2020 B N/A 9.8 / 6.5

St. Louis, MO WSDZ-AM 1260 December 2020 B N/A 20 / 5
KXFN-AM 1380 December 2021 B N/A 5 / 1
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Portland, OR KPDQ-FM 93.9 February 2022 C1 1,270 52
KPDQ-AM 800 February 2022 B N/A 1 / 0.5
KFIS-FM 104.1 February 2022 C2 1,266 6.9
KRYP-FM 93.1 February 2022 C3 1,270 1.6
KDZR-AM 1640 February 2022 B N/A 10 / 1

Riverside-San Bernardino, CA KTIE-AM 590 December 2021 B N/A 2.5 / 0.96
San Antonio, TX KSLR-AM 630 August 2021 B N/A 5 / 4.3

KLUP-AM 930 August 2021 B N/A 5 / 1
KRDY-AM 1160 August 2021 B N/A 10 / 1

Pittsburgh, PA WORD-FM 101.5 August 2022 B 528 43
WPIT-AM 730 August 2022 D N/A 5 / 0.024
WPGP-AM 1250 August 2022 B N/A 5 / 5

Sacramento, CA KFIA-AM 710 December 2021 B N/A 25 / 1
KTKZ-AM 1380 December 2021 B N/A 5 / 5
KSAC-FM 105.5 December 2021 B1 1,010 2.55
KKFS-FM 103.9 December 2021 A 328 6

Orlando, FL WORL-AM 660 February 2020 B N/A 3.5 / 1
WTLN-AM 950 February 2020 B N/A 12 / 5
WBZW-AM 1520 February 2020 B N/A 5 / 0.35
WDYZ-AM 990 February 2020 B N/A 50 / 14

Cleveland, OH WHKW-AM 1220 October 2020 B N/A 50 / 50
WFHM-FM 95.5 October 2020 B 620 31
WHK-AM 1420 October 2020 B N/A 5 / 5

Columbus, OH WRFD-AM 880 October 2020 D N/A 23
WTOH-FM 98.9 October 2020 A 505 2.6

Nashville, TN WBOZ-FM 104.9 August 2020 A 328 6
WFFH-FM 94.1 August 2020 A 453 3.2
WFFI-FM 93.7 August 2020 A 755 1.15

Louisville, KY WFIA-FM 94.7 August 2020 A 394 3.3
WGTK-AM 970 August 2020 B N/A 5 / 5
WFIA-AM 900 August 2020 D N/A 0.93 / 0.162

Greenville, SC WGTK-FM 94.5 December 2019 0 1,489 100
WRTH-FM 103.3 December 2019 0 495 2.7
WLTE-FM 95.9 December 2019 A 233 6

Honolulu, HI KHNR-AM 690 February 2022 B N/A 10 / 10
KAIM-FM 95.5 February 2022 C 1,854 100
KGU-AM 760 February 2022 B N/A 10 / 10
KHCM-FM 97.5 February 2022 C1 46 80
KHCM-AM 880 February 2022 B N/A 2 / 2
KGU-FM 99.5 February 2022 C 1,965 100
KKOL-FM 107.9 February 2022 C 1,965 100

Omaha, NE KGBI-FM 100.7 June 2021 C0 1,014 100
KOTK-AM 1420 June 2021 B N/A 1 / 0.33
KCRO-AM 660 June 2021 D N/A 1 / 0.054

Sarasota-Bradenton, FL WLSS-AM 930 February 2020 B N/A 5 / 3
Little Rock, AR KDIS-FM 99.5 June 2020 0 312 6

KKSP-FM 93.3 June 2020 0 698 22
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Colorado Springs, CO KGFT-FM 100.7 April 2021 C 2,218 78
KBIQ-FM 102.7 April 2021 C 2,280 72
KZNT-AM 1460 April 2021 B N/A 5 / 0.54

Oxnard-Ventura, CA KDAR-FM 98.3 December 2021 B1 1,289 1.5
Youngstown-Warren, OH WHKZ-AM 1440 October 2020 B N/A 5 / 5
Warrenton, Virginia WRCW-AM 1250 October 2019 D N/A 3 / 0.125

Radio station KNTS-AM is an expanded band station paired with station KLFE-AM in the Seattle, WA market, and
station KBJD-AM is an expanded band station paired with KRKS-AM in the Denver, CO market. We are operating
these four stations pursuant to FCC licenses or other FCC authority pending resolution by the FCC of the issue of AM
expanded band dual operating authority. Depending upon how the FCC resolves that issue, it is possible that we will
be required to surrender one station license in each station pair. Except for these stations, we are not currently aware
of any facts that would prevent the timely renewal of our licenses to operate our radio stations, although there can be
no assurance that our licenses will be renewed.
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The following table sets forth information with respect to each of our radio stations FM translators for which we are
the licensee and/or operate.

Station Operating Expiration FCC Height Above
Average

Power (in
Kilowatts)

Power (in
Kilowatts)

Market Call Letters Frequency Date of License Class Terrain (in feet) Day Night
Boston WROL / W262CV 100.3 February 2017 D 164 0.05 0.05
Cleveland WHK / W260CY 99.9 April 2017 D 164 0.099 0.099
Cleveland WHKW / W262CY 100.3 April 2017 D 731 0.25 0.25
Colorado Springs KZNT / K266CK 101.1 March 2019 D 731 0.15 0.15
Colorado Springs KZNT / K266CK 101.1 May 2017 D -191 0.15 0.15
Columbus WRFD / W283CL 104.5 October 2020 D -191 0.099 0.099
Columbus WTOH / W240CX 95.9 October 2020 D 545 0.099 0.099
Dallas-Ft. Worth KTNO / K273BJ 102.5 August 2021 D 696 0.08 0.08
Detroit WDTK / W268CN 101.5 October 2020 D 434 0.085 0.085
Detroit WLQV / W224CC 92.7 October 2020 D 914 0.25 0.25
Greenville WGTK / W245CH 96.9 December 2019 D 923 0.125 0.125
Greenville WGTK / W275BJ 102.9 December 2019 D 1,364 0.099 0.099
Honolulu KGU /  K236CR 95.1 December 2016 D 1,390 0.25 0.25
Honolulu KHNR / K239CD 94.3 March 2017 D 204 0.05 0.05
Houston KNTH / K277DE 103.3 June 2017 D 204 0.099 0.099
Houston KTEK / K241CM 96.1 January 2017 D 514 0.25 0.25
Louisville WJIE / W297BV 1007.3 August 2020 D 542 0.15 0.15
Miami WHIM / W298AM 97.7 October 2019 D 286 0.15 0.15
Miami WKAT / W272DS 102.3 August 2019 D 603 0.099 0.099
Miami WOCN / W270CV 101.9 February 2019 D 603 0.099 0.099
Minneapolis WWTC / K298CO 107.5 November 2019 D N/A 0.08 0.08
Minneapolis WWTC / K298CO 107.5 July 2017 D 176 0.085 0.085
New York WMCA / W272DX 102.3 November 2019 D 176 0.25 0.25
Omaha KCRO / K293CJ 106.5 June 2021 D 585 0.125 0.125
Omaha KOTK / K233CO 94.5 June 2021 D 462 0.099 0.099
Orlando WDYZ / W268CT 101.5 October 2019 D 315 0.25 0.25
Orlando WORL / W288CJ 105.5 May 2019 D 323 0.05 0.05
Orlando WTLN / W235CR 94.9 August 2019 D 439 0.099 0.099
Orlando WORL / W288CJ 105.5 February 2020 D 434 0.25 0.25
Orlando WTLN / W235CJ 94.9 February 2020 D 439 0.15 0.15
Orlando WTLN / W235CR 94.9 February 2020 D 434 0.15 0.15
Pittsburgh WPGP / W233CS 92.5 August 2019 D 434 0.099 0.099
Pittsburgh WPIT / W243BW 96.5 March 2019 D N/A 0.099 0.099
Pittsburgh WPIT / W243BW 96.5 June 2022 D 528 0.08 0.08
Pittsburgh WPIT / W243BW 96.5 May 2017 D 528 0.085 0.085
Portland KDZR / K232FM 96.7 TBD D 528 0.25 0.25
Portland KPDQ / K294CP 106.3 TBD D 1,307 0.125 0.125
Sacramento KFIA / K245AR 105.7 TBD D 1,307 0.099 0.099
San Diego KCBQ / K260CG 96.1 August 2017 D 291 0.25 0.25
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San Diego KPRZ / K279CM 106.1 TBD D 1,760 0.05 0.05
Seattle KGNW / K281CQ 104.1 September 2019 D 846 0.099 0.099
Seattle KGNW / K281CQ 104.1 February 2022 D 1,248 0.25 0.25
St. Louis KXFN / K283CA 95.9 TBD D 1,248 0.15 0.15
St. Louis WSDZ / K236CS 96.7 June 2017 D 501 0.15 0.15
Tampa WLCC / W282CI 104.3 August 2019 D 501 0.099 0.099
Tampa WTWD / W271CY 102.1 April 2017 D 417 0.099 0.099
Tampa/Sarasota WLSS / W229BR 93.7 February 2020 D 271 0.08 0.08
Tampa/Sarasota WLSS / W276CR 103.1 February 2020 D 212 0.085 0.085

Ownership Matters. The Communications Act prohibits the assignment of a broadcast license or the transfer of
control of a broadcast license without the prior approval of the FCC. In determining whether to assign, transfer, grant
or renew a broadcast license, the FCC considers a number of factors pertaining to the licensee, including compliance
with various rules limiting common ownership of media properties, the “character” of the licensee and those persons
holding “attributable” interests therein, and compliance with the Communications Act’s limitation on alien ownership, as
well as compliance with other FCC policies, including equal employment opportunity requirements.
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Under the Communications Act, a broadcast license may not be granted to or held by a corporation that has more than
one-fifth of its capital stock owned or voted by aliens or their representatives, by foreign governments or their
representatives, or by non-U.S. corporations. Under the Communications Act, there are limitations on the licensee of a
broadcast license, that is held by any corporation that is controlled, directly or indirectly, by any other corporation
more than one-fourth of whose capital stock is owned or voted by aliens or their representatives, by foreign
governments or their representatives, or by non-U.S. corporations. These restrictions apply in modified form to other
forms of business organizations, including partnerships. We therefore may be restricted from having more than
one-fourth of our stock owned or voted by aliens, foreign governments or non-U.S. corporations, although the FCC
has recently adopted streamlined waiver procedures for requests to exceed the statutory limits.

Multiple Ownership: The Communications Act and FCC rules also generally restrict the common ownership,
operation or control of radio broadcast stations serving the same local market, of a radio broadcast station and a
television broadcast station serving the same local market, and of a radio broadcast station and a daily newspaper
serving the same local market. The FCC also restricts the number of television stations an entity may own both in
local markets and nationwide.

Our current ownership of radio broadcast stations complies with the FCC’s multiple ownership rules; however, these
rules may limit the number of additional stations that we may acquire in the future in certain of our markets and could
limit the potential buyers of any stations we may attempt to sell. The FCC is also required by the Communications Act
to review its broadcast ownership rules every four years. During 2009, the FCC held a series of hearings designed to
evaluate possible changes to its rules. In May 2010, the FCC formally initiated its 2010 quadrennial review of its
media ownership rules with the issuance of a Notice of Inquiry (“NOI”). The NOI was intended to assist the
Commission in establishing a framework within which to analyze whether its media ownership rules remain “necessary
in the public interest as a result of competition,” due to the dramatic changes occurring in the media marketplace.
Numerous parties filed comments and reply comments in response to the NOI. In June and July 2011, the FCC
released to the public eleven economic studies related to its media ownership rules. In December 2011, the FCC
issued a Notice of Proposed Rulemaking (“NPRM”) seeking comment on proposed rule changes in connection with the
2010 quadrennial review. In March 2014, the FCC issued a Further Notice of Proposed Rulemaking (“FNPRM”)
seeking comment on specific proposed changes to its ownership rules in connection with the 2010 and 2014
quadrennial reviews of the broadcast ownership rules and consolidated its 2010 quadrennial review with the 2014
quadrennial review of the ownership rules. On August 25, 2016, the FCC released a Second Report and Order to close
the 2010 and 2014 Quadrennial Review proceedings. The FCC decided to retain its local radio ownership rules
without modification. The FCC, however, recently filed a motion requesting that the Third Circuit Court of Appeals
hold in abeyance the consolidated cases pending before it in connection with the broadcast ownership rules, because it
intends to act on a Petition for Reconsideration of the Second Report and Order, which could result in changes to the
local radio ownership rules. We can make no determination as to what effect, if any, any such rule changes will have
on us.

Attribution: Because of these multiple and cross-ownership rules, a purchaser of voting stock of the company that
acquires an “attributable” interest in the company may violate the FCC’s rule if it also has an attributable interest in other
television or radio stations, or in daily newspapers, depending on the number and location of those radio or television
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stations or daily newspapers. Such a purchaser also may be restricted in the other companies in which it may invest, to
the extent that these investments give rise to an attributable interest. If an attributable stockholder of the company
violates any of these ownership rules, the company may be unable to obtain from the FCC one or more authorizations
needed to conduct its radio station business and may be unable to obtain FCC consents for certain future acquisitions.

The FCC generally applies its television/radio/newspaper cross-ownership rules and its broadcast multiple ownership
rules by considering the “attributable,” or cognizable, interests held by a person or entity. A person or entity can have an
interest in a radio station, television station or daily newspaper by being an officer, director, partner, member, or
stockholder of a company that owns that station or newspaper. Whether that interest is cognizable under the FCC’s
ownership rules is determined by the FCC’s attribution rules. If an interest is attributable, the FCC treats the person or
entity who holds that interest as an “owner” of the radio station, television station or daily newspaper in question, and
therefore subject to the FCC’s ownership rules. On December 22, 2011, the FCC issued an NPRM to seek comment on
specific proposed changes to its ownership rules. In the NPRM, the FCC tentatively concluded to maintain its local
radio ownership rules largely intact. Comments and Reply Comments have been received by the FCC in connection
with the NPRM (2010 quadrennial review). In March 2014, the FCC issued an FNPRM seeking comment on specific
proposed changes to its ownership rules in connection with the 2010 and 2014 quadrennial reviews of the broadcast
ownership rules. On August 25, 2016, the FCC released a Second Report and Order to close the 2010 and 2014
Quadrennial Review proceedings. In the Second Report and Order, the FCC readopted its Television Joint Sales
Agreement (JSA) Attribution Rule adopted in the Report and Order in this proceeding, which makes certain television
JSAs attributable. No other changes were made to the attribution rules.
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Proposed Changes. As noted above, in May 2010, the FCC formally initiated its 2010 quadrennial review of its media
ownership rules with the issuance of a NOI. The NOI is intended to assist the Commission in establishing a
framework within which to analyze whether its media ownership rules remain “necessary in the public interest as a
result of competition,” due to the dramatic changes occurring in the media marketplace. Numerous parties have filed
comments and reply comments in response to the NOI. In June and July 2011, the FCC released to the public eleven
economic studies related to its media ownership rules. On December 22, 2011, the FCC issued an NPRM in the 2010
quadrennial review to seek comment on specific proposed changes to its ownership rules. In the 2010 quadrennial
review NPRM, the FCC tentatively concluded to maintain its local radio ownership rules largely intact. Comments
and Reply Comments were received by the FCC in connection with the NPRM. In March 2014, the FCC issued an
FNPRM seeking comment on specific proposed changes to its ownership rules in connection with the 2010 and 2014
quadrennial reviews of the broadcast ownership rules and consolidated its 2010 quadrennial review with the 2014
quadrennial review of the ownership rules. On August 25, 2016, the FCC released a Second Report and Order to close
the 2010 and 2014 Quadrennial Review proceedings. The FCC decided to retain its local radio ownership rules
without modification. The FCC, however, recently filed a motion requesting that the Third Circuit Court of Appeals
hold in abeyance the consolidated cases pending before it in connection with the broadcast ownership rules, because it
intends to act on a Petition for Reconsideration of the Second Report and Order, which could result in changes to the
local radio ownership rules. We can make no determination as to what effect, if any, such changes might have on us.

Federal Antitrust Considerations. The Federal Trade Commission (“FTC”) and the Department of Justice (“DOJ”), which
evaluate transactions to determine whether those transactions should be challenged under the federal antitrust laws, are
also active in their review of radio station acquisitions, particularly where an operator proposes to acquire additional
stations in its existing markets.

For an acquisition meeting certain size thresholds, the Hart-Scott-Rodino Improvements Act (“HSR Act”) and the rules
promulgated thereunder require the parties to file Notification and Report Forms with the FTC and the DOJ and to
observe specified waiting period requirements before consummating the acquisition. At any time before or after the
consummation of a proposed acquisition, the FTC or the DOJ could take such action under the antitrust laws, as it
deems necessary or desirable in the public interest, including seeking to enjoin the acquisition or seeking divestiture of
the business acquired or other assets of the company. The FTC or the DOJ may investigate acquisitions that are not
required to be reported under the HSR Act under the antitrust laws before or after consummation. In addition, private
parties may under certain circumstances bring legal action to challenge an acquisition under the antitrust laws. The
DOJ also has stated publicly that it believes that LMAs and other similar agreements customarily entered into in
connection with radio station transfers prior to the expiration of the waiting period under the HSR Act could violate
the HSR Act.

We can provide no assurances that our acquisition strategy will not be adversely affected in any material respect by
antitrust reviews.

GEOGRAPHIC FINANCIAL INFORMATION
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Our advertisers and programmers are based in various locations throughout the United States. While no one customer
or programmer accounts for 10% or more of our revenues, individually or in the aggregate, our broadcast operating
segment is particularly dependent on advertising revenue generated from our Los Angeles and Dallas broadcast
markets. Our Los Angeles radio stations generated 15.1% of our total net broadcasting advertising revenue for the
year ended December 31, 2016, 14.7% of our total net broadcasting advertising revenue for the year ended December
31, 2015 and 14.3% for the year ended December 31, 2014. Our Dallas radio stations generated 20.8% of our total net
broadcasting advertising revenue for the year ended December 31, 2016, 24.5% of our total net broadcasting
advertising revenue for the year ended December 31, 2015 and 24.0% for the year ended December 31, 2014.

Because substantial portions of our broadcast advertising revenues are derived from our Los Angeles and Dallas
markets, our ability to generate revenues in those markets could be adversely affected by local or regional economic
downturns in these areas.

EMPLOYEES

As of February 2, 2017, we employed 1,590 employees of which 1,214 are full time and 376 are part time. These
employees consist of 1,153 employees in radio broadcasting, 181 employees in digital media entities, 136 employees
in publishing, and 120 corporate employees. We consider our relations with our employees to be good and none of our
employees are covered by collective bargaining agreements.

We employ on-air personalities and we may enter into employment agreements with these on-air personalities in order
to protect our interests in these relationships. However, on-air talent may be lost to competitors for a variety of
reasons. While we do not believe that the loss of any one of our on-air personalities would have a material and adverse
effect on our consolidated financial condition and results of operations, the loss of several key on-air personalities
combined could have a material and adverse effect on our business.
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AVAILABLE INFORMATION

Our Internet address is www.salemmedia.com. We make available free of charge on our investor relations website
under the heading “SEC Filings” our Annual Reports on Form 10-K, Quarterly Reports on Form 10-Q, Current Reports
on Form 8-K and any amendments to those reports filed or furnished pursuant to Section 13(a) or 15(d) of the
Exchange Act. These reports are available as soon as reasonably practical after we electronically file them or furnish
them to the SEC. Any information found on our website is not a part of or incorporated by reference into, this or any
other report of the company filed with, or furnished to, the SEC.

ITEM 1A. RISK FACTORS

You should carefully consider the risks described below before investing in our securities. Our business is subject to
risks associated with general economic conditions, geopolitical events, competition, technological obsolescence and
employee relations. The risks described below, along with risks not currently known to us or that we currently believe
are immaterial, may impair our business operations and liquidity in unfavorable ways. We operate in a continually
changing business environment in which new risk factors emerge from time to time. We can neither predict new risk
factors, nor can we assess the impact, if any, these new risk factors may have on our business. The extent to which any
risk factor, or combination of risk factors, may affect our business, financial condition and results of operations could
seriously and materially influence the trading price of our common stock.

CERTAIN FACTORS AFFECTING SALEM

We may choose not to pursue potentially more profitable business opportunities outside of our Christian,
conservative news talk and family-themed formats, or not to broadcast programming that violates our
programming standards, either of which may have a material and adverse effect on our business.

We are fundamentally committed to broadcasting, digital and publishing formats and programming emphasizing
Christian values, conservative family themes and news. We may choose not to switch to other formats or pursue
potentially more profitable business opportunities due to this commitment, which could result in lower operating
revenues and profits than we might otherwise achieve. We also do not intend to pursue business opportunities or
broadcast programming that would conflict with our core commitment to Christian and family-themed formats or that
would violate our programming standards, even if such opportunities or programming would be more profitable. Our
decision not to pursue other formats, business opportunities and/or broadcast programming that is inconsistent with
our programming standards may have a material and adverse effect on our business.
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We are controlled by a few controlling stockholders who exercise control over most matters submitted to a
stockholder vote and may have interests that differ from other security holders. Therefore, they may take actions
that are not in the interests of other security holders.

As of December 31, 2016, Edward G. Atsinger III (Chief Executive Officer), Stuart W. Epperson (Chairman), Nancy
A. Epperson (wife of Chairman) and Edward C. Atsinger (son of Chief Executive Officer) controlled approximately
83.8% in aggregate of the voting power of our capital stock including all of the outstanding shares of our Class B
Common Stock, each share of which is entitled to ten votes on matters subject to a stockholder vote. Thus, these four
stockholders have the ability to control fundamental corporate transactions requiring stockholder approval, including
but not limited to, the election of all of our directors, approval of merger transactions involving Salem and the sale of
all or substantially all of Salem’s assets. The interests of any of these controlling stockholders may differ from the
interests of our other security holders in a material manner.

RISKS ASSOCIATED WITH BUSINESS OPERATIONS

ECONOMIC CONDITIONS

We may be adversely and acutely affected by deteriorating economic conditions.

The risks associated with our businesses become more acute in periods of a slowing economy or recession, which are
often accompanied by a decrease in advertising. A decline in the level of business activity of our advertisers could
have an adverse effect on our revenues and profit margins. During economic slowdowns in the United States, many
advertisers have reduced their advertising expenditures. While the precise impact of economic slowdowns on our
business is difficult to predict, our exposure to several risks increases with a slowing economy or a recession,
including but not limited to:

• Increasing pressure to sell advertising and block programming time at discounted rates;

•Increases in the length of time to collect receivables and higher risks that accounts become uncollectible as our
customers face tight credit markets;

•Reductions in donations to ministries, which could negatively impact their ability to purchase and pay for block
programming time;

•We may be unable to find suitable replacements for ministries which can no longer purchase and pay for block
programming;
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•Limitations on our ability to obtain additional financing to fund working capital, capital expenditures, acquisitions and
other corporate requirements;

• Limitations on our ability to pursue projects that could have been economically beneficial; and

• Impairment losses on the value of our indefinite-lived intangible assets including FCC broadcast licenses,
goodwill, and mastheads and impairment losses on other long-lived assets.

Our results of operations could be negatively impacted by weak economic conditions of an individual business
sector.

A recession or downturn in the economy of any individual business sector could have a significant effect on us. Even
with the recovery seen from the 2008 economic recession, an individual business sector (such as the automotive
industry) that tends to spend more on advertising than other sectors, might be forced to maintain a reduced level of
advertising expenditures for several years after economic recovery has been in progress. If that sector experiences a
slower recovery than the economy in general, that sector may reduce its advertising expenditures further if additional
downturns occur. If that sector’s spending represents a significant portion of our advertising revenues, any reduction in
its advertising expenditures may negatively impact our results of operations.

General economic conditions, including a prolonged weakness in the economy, may affect consumer purchases,
which could adversely affect our wellness product sales.

Our wellness product operating results are dependent on a number of factors impacting consumer spending, including
general economic and business conditions; consumer confidence; wages and employment levels; the housing market;
consumer debt levels; availability of consumer credit; credit and interest rates; fuel and energy costs; energy
shortages; taxes; general political conditions, both domestic and abroad; and the level of customer traffic within
department stores, malls and other shopping and selling environments. Consumer product purchases, including
purchases of our wellness products, may decline during recessionary periods. A prolonged downturn or an uncertain
outlook in the economy may materially and adversely affect our wellness product business, revenues and profits.

REPUTATION

Damage to our reputation could damage our businesses and our relationship with advertisers and block
programmers.
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Maintaining a positive reputation is critical to our ability to attract and maintain relationships with advertisers, block
programmers and our audience. As a company that focuses on, among other things, Christian and family-themed
content, in particular, damage to our reputation could therefore cause significant harm to our business and prospects.
Harm to our reputation can arise from numerous sources, including, among others, employee misconduct, litigation or
regulatory action, failure to deliver minimum standards of service and quality, compliance failures and unethical
behavior. Negative publicity regarding us, whether or not true, may also result in harm to our business prospects.

Poor perception of our brand, business or industry could harm our reputation and materially and adversely affect
our business, financial condition and results of operations.

Our business is dependent upon attracting a large audience to our radio stations, websites and publications. Our brand,
business and reputation are vulnerable to poor perception. Any damage to our reputation could harm our ability to
attract and retain advertisers, customers and content creators, which could materially and adversely affect our financial
condition and results of operations.

Unfavorable publicity or consumer perception of our wellness products, the ingredients they contain and any
similar products distributed by other companies could cause fluctuations in our operating results and could have a
material adverse effect on our reputation, the demand for our wellness products and our ability to generate
revenue.

We are highly dependent upon consumer perception of the safety and quality of our wellness products and the
ingredients they contain. Consumer perception of our wellness products and the ingredients they contain, as well as
consumer perception of similar wellness products, can be significantly influenced by scientific research or findings,
national media attention and other publicity about wellness product use. A wellness product may be received
favorably, resulting in high sales associated with that product that may not be sustainable as consumer preferences
change. Future scientific research or publicity could be unfavorable to the wellness product industry or any of our
particular wellness products or the ingredients they contain and may not be consistent with earlier favorable research
or publicity. A future research report or publicity that is perceived by our wellness product consumers as less
favorable or that questions earlier research or publicity could have a material adverse effect on our ability to generate
wellness product revenues. Unfavorable market perception of our wellness products could have a material adverse
effect on our reputation, the demand for our wellness products, and our ability to generate wellness product revenues.
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KEY EMPLOYEES

Our business is dependent upon the performance of key employees, on-air talent and program hosts, as well as our
ability to attract new employees.

Our business is dependent upon the performance and continued efforts of certain key individuals, including Edward
G. Atsinger III, our Chief Executive Officer, and Stuart W. Epperson, our Chairman of the Board. Notwithstanding
that we have entered into employment agreements with such individuals, the loss of the services of such key
individuals could have a material adverse effect upon us. Further, Mr. Epperson has radio interests unrelated to our
operations that will continue to impose demands on his time and Mr. Atsinger has an interest in an aviation business
unrelated to our operations that will continue to impose demands on his time. Our success is highly dependent upon
the retention of these and other key employees throughout our organization. In addition, we are dependent upon our
ability to continue to attract new employees with key skills to support continued business growth.

We also employ or independently contract with several on-air personalities and hosts of syndicated radio programs
with significant loyal audiences on both a national level and in their respective local markets. Several of our on-air
personalities have a presence that extends beyond our radio platforms into other strategic areas. Although we have
entered into long-term agreements with some of our executive officers, key on-air talent and program hosts to protect
our interests in those relationships, we can give no assurance that all or any of these key employees will remain with
us or will retain their audiences. Competition for these individuals is intense and many of our key employees are
at-will employees who are under no legal obligation to remain with us. Our competitors may choose to extend offers
to any of these individuals on terms that we may be unable or unwilling to meet. In addition, any or all of our key
employees may decide to leave for a variety of personal or other reasons beyond our control. Furthermore, the
popularity and audience loyalty of our key on-air talent and program hosts is highly sensitive to rapidly changing
public tastes. A loss of such popularity or audience loyalty is beyond our control and could limit our ability to
generate revenues.

If we fail to maintain strong relationships with our authors and other creative talent, as well as to develop
relationships with new creative talent, our business and financial performance could be materially and adversely
affected.

Our business, in particular book publishing and financial publications, is highly dependent on maintaining strong
relationships with the authors and other creative talent who produce the products and services sold to our customers.
Any overall weakening of these relationships, or the failure to develop successful new relationships, could have a
material adverse impact on our business and financial performance.
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FACTORS AFFECTING REVENUE AND AUDIENCE GROWTH

If we are unable to maintain or grow our advertising revenues, our business, financial condition and operating
results may be materially and adversely affected.

Our radio stations, digital media and publishing entities are to varying degrees dependent upon advertising for their
respective revenues. We compete for advertising revenue with other commercial broadcasters, including faith-based
and general format radio stations, as well as with other media outlets such as broadcast and cable television,
newspapers, print magazines, direct mail, digital and billboard advertising. Due to this significant competition, we
may not be able to maintain or increase our current advertising revenue. Any sustained economic downturn could
negatively impact our ability to generate revenues. If we are unable to maintain and grow our advertising revenues,
our business, financial condition and results of operations may be materially and adversely affected.

Since the economic recession of 2008 and 2009, we have experienced a stabilization of advertising revenue. This
stabilization excludes the beneficial impact of political advertising as such impact varies with the type and nature of
elections. There can be no assurance that our advertising revenue will not be volatile in the future or that such
volatility will not have an adverse impact on our business, financial condition or results of operations.

Our business generates revenue from the sale of advertising, and the reduction in spending by or loss of advertisers
could seriously harm our business.

We derive a substantial part of our total revenues from the sale of advertising. For the years ended December 31,
2016, 2015 and 2014, 38.3%, 39.2% and 40.0% of our total revenues, respectively, were generated from the sale of
broadcast advertising. We are particularly dependent on revenue from our Los Angeles and Dallas markets which
generated 15.1% and 20.8%, respectively, of our total net broadcasting advertising revenue for the year ended
December 31, 2016, 14.7% and 24.5%, respectively, of our total net broadcasting advertising revenue for the year
ended December 31, 2015 and 14.3% and 24.0%, respectively, for the year ended December 31, 2014.
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Our revenues and net operating income may not be sufficient to utilize deferred tax assets that could offset future
taxable income.

As of December 31, 2016, we had deferred tax assets of $79.5 million, net of valuation allowances of $4.5 million, on
our consolidated balance sheet included in this annual report on Form 10-K. We expect to utilize these deferred tax
assets to reduce consolidated income tax liabilities over future periods. However, we may not be able to fully utilize
these deferred tax assets if future taxable income and related income tax liabilities are insufficient to allow their use.
We may be required to record a larger valuation allowance against these deferred tax assets if we believe that we are
unable to utilize them, which would have a material adverse effect on our results of operations and financial position.

Our advertising revenues in certain markets are ratings-sensitive and subject to decline based on ratings agency
projections.

Nielsen uses its own technology to collect data for its ratings service. The Portable People Meter TM (“PPM”) is a small
device that does not require active manipulation by the end user and is capable of automatically measuring radio,
television, Internet, satellite radio and satellite television signals that are encoded for the service by the broadcaster.
The PPM offers a number of advantages over the traditional diary ratings collection system including ease of use,
more reliable ratings data and shorter time periods between when advertising runs and when audience listening or
viewing habits can be reported. PPM data can fluctuate when changes are made to the “panel” (a group of individuals
holding PPM devices) and in markets where we subscribe to Nielsen under the PPM, our ratings tend to fluctuate even
when there are no significant programming or competitive changes in the market. As a result, all of our stations are
susceptible to inconsistencies in ratings that may or may not accurately reflect the actual number of listeners at any
given time, which, in turn, may result in adverse effects on our advertising revenues in markets where such revenues
are ratings-sensitive.

Our revenues and net operating income may not be sufficient to utilize deferred tax assets that could offset future
taxable income.

As of December 31, 2016, we had deferred tax assets of $79.5 million, net of valuation allowances of $4.5 million, on
our consolidated balance sheet included in this offering memorandum. We expect to utilize these deferred tax assets to
reduce consolidated income tax liabilities over future periods. However, we may not be able to fully utilize these
deferred tax assets if future taxable income and related income tax liabilities are insufficient to allow their use. We
may be required to record a larger valuation allowance against these deferred tax assets if we believe that we are
unable to utilize them, which would have a material adverse effect on our results of operations and financial position.
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If we cannot attract the anticipated listener, programmer and advertiser base for our newly-acquired radio stations,
we may not recoup associated operating costs or achieve profitability for these radio stations.

We frequently acquire radio stations that previously broadcasted in formats other than our primary formats. We
continue to program some of these stations in non-primary formats and we re-program others to one of our primary
formats. During, and for a period after, the conversion of a radio station’s format, the radio station typically generates
operating losses. The magnitude and duration of these losses depend on a number of factors, including the
promotional and marketing costs associated with attracting listeners and advertisers to our radio station’s new format
and the success of these efforts. There is no guarantee that the operation of these newly-acquired stations or our
operations in new formats will attract a sufficient listener and advertiser base. If we are not successful in attracting the
listener and advertiser base we anticipate, we may not recoup associated operating costs or achieve profitability for
these newly-acquired radio stations.

If we do not maintain or increase our block programming revenues, our business, financial condition and
operating results may be materially and adversely affected.

The financial success of each of our radio stations that feature Christian Teaching and Talk programming is
significantly dependent upon our ability to generate revenue from the sale of block programming time to national and
local religious and educational organizations. Block programming accounted for 42.7% of our net broadcast revenue
for the year ended December 31, 2016, 41.9% of our net broadcast revenue for the year ended December 31, 2015 and
41.0% of our net broadcast revenue for the year ended December 31, 2014. We compete for this program revenue with
a number of commercial and non-commercial radio stations. Due to the significant competition for this block
programming, we may not be able to maintain or increase our current block programming revenue, in which case, our
business, financial condition and results of operations may be materially and adversely affected.

We face significant competition, which we expect will continue to intensify, and we may not be able to maintain or
improve our competitive position or market share.

We operate in a highly competitive broadcast and media business. We compete for advertisers and customers with
other radio broadcasters, as well as with other media sources including broadcast and cable television, newspapers and
magazines, national and local digital services, outdoor advertising, direct mail, online marketing and media
companies, social media platforms, web-based blogs, and mobile devices. We face intense competition from a wide
range of competitors, including online marketing and media companies, integrated social media platforms and other
specialist and enthusiast websites.

Our broadcast audience ratings and market shares are subject to change, and any change in a particular market could
have a material adverse effect on the revenue of our stations located in that market. Salem Web Network competes for
visitors and advertisers with other companies that deliver online audio programming and Christian and conservative
Internet content as well as providers of general market Internet sites. Our book publishing business competes for
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readers with other book publishers, including those targeted specifically at Christian and conservative audiences. Our
print magazines compete for readers and advertisers with other print publications including those that follow the
Christian music industry and those that address themes of interest to church leadership and the Christian audience.
Salem Author Services, comprised of Xulon Press™ and Hillcrest Media, competes for authors with other
self-publishers.
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The level of competition that we face could make it more difficult for us to provide value to our consumers, our
advertisers and our content creators. The perceived level of value could result in increased pricing pressure, reduced
profit margins, increased sales and marketing expenses, decreased website traffic and failure to increase, or the loss of,
market share, any of which would likely seriously harm our business, revenue, financial condition and results of
operations. There can be no assurance that we will be able to compete successfully against current or future
competitors.

If we are unable to continue to drive and increase visitors to our owned and operated websites and to our customer
websites and convert these visitors into repeat users and customers cost-effectively, our business, financial
condition and results of operations could be adversely affected.

We attract traffic to our owned and operated websites by offering content that is highly specific and that we believe is
relevant to our audiences. How successful we are in these efforts depends, in part, upon our continued ability to create
and distribute high-quality, commercially valuable content in a cost-effective manner at scale that connects consumers
with content that meets their specific interests and effectively enables them to share and interact with the content and
supporting communities. We may not be able to create content in a cost-effective manner or that meets rapidly
changing consumer demand in a timely manner, if at all. Any such failure to do so may adversely affect user and
customer experiences and reduce traffic driven to our websites that could adversely affect our business, revenue,
financial condition and results of operations.

Even if we succeed in driving traffic to our owned and operated websites and to our customer websites, neither we nor
our advertisers and customers may be able to monetize this traffic or otherwise retain consumers. Our failure to do so
could result in decreases in customers and related advertising revenue, which could have a material adverse effect on
our business, financial condition and results of operations.

Concentration of book publication sales may make it difficult for us to compete effectively in the publication
market.

The sale of printed book publications is concentrated in national, regional, and online bookstore chains. These
bookstore chains account for a vast majority of book publishing revenues. Due to this concentration of book
publication sales, it may be difficult for us to compete effectively in the market, which could adversely affect our
publishing revenues and growth prospects of our publishing business.

Our financial results would suffer if we fail to successfully meet market needs with our publishing business.
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The sale of books represents a substantial part of revenues for Regnery Publishing. If we are unable to successfully
develop and execute promotional strategies for new books that respond to customer trends, including trends related to
demand for eBooks, or other technological changes, Regnery Publishing and Salem as a whole may suffer
accordingly.

We may be unable to increase or maintain our digital advertising revenues, which could have a material adverse
effect on our business, financial condition and results of operations.

We generate advertising revenue from the sale of digital display advertisements on our websites. Our ability to
increase or maintain this advertising revenue is largely dependent upon the number of users actively visiting our
websites. We also must increase user engagement with our advertisers in order to increase our advertising revenues.
Additionally, digital advertising techniques are evolving, and if our technology and advertisement serving techniques
do not evolve to meet the needs of advertisers, our advertising revenue could decline. Changes in our business model,
advertising inventory or initiatives could also cause a decrease in our advertising revenue. Because digital media is a
concentrated growth area for us, any decrease in revenues in these areas could affect our business, financial condition
and results of operations.

Digital advertisements are reportedly becoming a means to distribute viruses over the Internet. If this practice
continues, it could result in consumers becoming less inclined to click through digital advertisements, which could
adversely affect the demand for digital advertising. Additionally, we do not have long-term agreements with most of
our digital advertisers. Any termination, change or decrease in our advertising relationships could have a material
adverse effect on our revenues and profitability. If we do not maintain or increase our advertising revenues, our
business, results of operations and financial condition could be materially and adversely affected.
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If the methodologies of Internet search engines' are modified, traffic to our websites and corresponding consumer
origination volumes could decline.

We depend in part on various Internet search engines, including Google®, Bing®, and Yahoo!®, to direct a
significant amount of traffic to our websites. Our ability to maintain the number of visitors directed to our websites
through which we distribute our content by search engines is not entirely within our control. Changes in the
methodologies used by search engines to display results could cause our websites to receive less favorable placements,
which could reduce the number of unique visitors who link to our websites. Any reduction in the number of users
directed to our websites could negatively affect our ability to earn revenue. If traffic on our websites declines, we may
need to employ more costly resources to replace lost traffic, and such increased expense could adversely affect our
business, financial condition and results of operations.

Wireless devices and mobile phones are used to access the Internet, and our online marketing services may not be
as effective when accessed through these devices, which could cause harm to our business, financial condition and
results of operations.

The number of people who access the Internet through devices other than personal computers has increased
substantially in the last several years. Our websites were originally designed for persons accessing the Internet on a
desktop or laptop computer. The smaller screens, lower resolution graphics and less convenient typing capabilities of
wireless devices and mobile phones may make it more difficult for visitors to respond to our offerings. In addition, the
cost of mobile advertising is relatively high and may not be cost-effective for our services. We must also ensure that
our licensing arrangements with third-party content providers allow us to make this content available on these devices.
If we cannot effectively make our content, products and services available on these devices, fewer consumers may
access and use our content, products and services. In addition, if our services continue to be less effective or less
economically attractive for customers seeking to engage in advertising through these devices and this segment of
Internet traffic grows at the expense of traditional computer Internet access, we will experience difficulty attracting
website visitors and attracting and retaining customers and our business, financial condition and results of operations
will be harmed.

POTENTIAL LEGAL LIABILITIES

As a creator and a distributor of multimedia content, we face potential liability and expenses for legal claims based
on the nature and content of the materials that we create and/or distribute, or that are accessible via our owned and
operated websites and our network of customer websites. If we are required to pay damages or expenses in
connection with these legal claims, our business, financial condition and results of operations may be harmed.
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We rely on the work product of various content creators, both employees and non-employees, to produce original
programs, articles and content for our radio programs, websites and print publications. We face potential liability
based on a variety of theories, including defamation, negligence, unlawful practice of a licensed profession, copyright,
trademark infringement, or other legal theories based on the nature, creation or distribution of this information, and
under various laws, including the Lanham Act and the Copyright Act of 1976. We may also be exposed to similar
liability in connection with content that we do not create but that is posted to our owned and operated websites and to
our network of customer websites by users and other third parties through forums, comments, personas and other
social media features. In addition, it is also possible that visitors to our owned and operated websites and to our
network of customer websites could make claims against us for losses incurred in reliance upon information provided
on our owned and operated websites or our network of customer websites. These claims, whether brought in the
United States or abroad, could divert management time and attention away from our business and result in significant
costs to investigate and defend, regardless of the merit of these claims. If we become subject to these or similar types
of claims and are not successful in our defense, we may be forced to pay substantial damages. While we run our
content through a rigorous quality control process, including an automated plagiarism program, there is no guarantee
that we will avoid future liability and potential expenses for legal claims based on the content of the materials that we
create or distribute. Should the content distributed through our owned and operated websites and our network of
customer websites violate the intellectual property rights of others or otherwise give rise to claims against us, we
could be subject to substantial liability, which could have a negative impact on our business, financial condition and
results of operations.

We could face liability for the information we publish in our financial newsletters, including information based on
data we obtain from other parties.

We may be subject to claims for securities law violations, defamation (including libel and slander), negligence, or
other claims relating to the information we publish in our financial newsletters. While we strive to minimize such
risks, it is possible that we could be subject to investigations and potential enforcement actions by the SEC or civil
liability for securities fraud to subscribers who invest on the basis of information provided in our financial newsletters
and related materials or by the independent financial commentators who provide newsletter content. For example,
subscribers may take legal action against us if they rely on published information or market analysis that contains an
error or on market strategies that do not perform as described. Additionally, a company may claim that we have made
a defamatory statement about it, its employees or its financial position. The authors of our newsletters also rely on a
variety of outside parties as sources for some of the information we use in our published data. These sources include
securities exchanges, fund companies, hedge funds, transfer agents, and other data providers. Accordingly, in addition
to possible exposure for publishing incorrect information that results directly from our own errors, we could face
liability based on inaccurate data provided to us by others or based upon the actions of the authors. Defending civil
claims or being subject to SEC investigations or enforcement actions based on the information we publish in our
financial newsletters could be expensive and time-consuming and could adversely impact our business, operating
results, and financial condition.
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The sale of our wellness products involves product liability and related risks that could expose us to significant
insurance and loss expenses.

We face an inherent risk of exposure to wellness product liability claims if the use of our wellness products results in,
or is believed to have resulted in, illness or injury. Most of our wellness products contain combinations of ingredients,
and there is little long-term experience with the effect of these combinations. In addition, interactions of these
wellness products with other products, prescription medicines and over-the-counter drugs have not been fully explored
or understood and may have unintended consequences. While our third party manufacturers perform tests in
connection with the formulations of our wellness products, these tests are not designed to evaluate the inherent safety
of our wellness products.

Although we maintain product liability insurance, it may not be sufficient to cover all product liability claims and such
claims that may arise could have a material adverse effect on our business and financial condition. We carry product
liability insurance coverage that requires us to pay deductibles/retentions with primary and excess liability coverage
above the deductible/retention amount. Because of our deductibles and self-insured retention amounts, we have
significant exposure to fluctuations in the number and severity of claims. The successful assertion or settlement of an
uninsured claim, a significant number of insured claims or a claim exceeding the limits of our insurance coverage
would harm us by adding further costs to our business and by diverting the attention of our senior management from
the operation of our business. Even if we successfully defend a liability claim, the uninsured litigation costs and
adverse publicity may be harmful to our business.

Any product liability claim may increase our costs and adversely affect our revenues and operating income. Moreover,
liability claims arising from a serious adverse event may increase our costs through higher insurance premiums and
deductibles, and may make it more difficult to secure adequate insurance coverage in the future. In addition, our
product liability insurance may fail to cover future product liability claims, which, if adversely determined, could
subject us to substantial monetary damages.

TECHNOLOGICAL ADVANCES

We must respond to the rapid changes in technology, services and standards of our industry in order to remain
competitive.

The media industry is subject to rapid technological change, evolving industry standards and the emergence of
competition from new media technologies and services. We cannot make assurances that we will have the resources to
acquire new technologies or to introduce new services that could compete with these new technologies. Various new
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media technologies and services are currently being developed or introduced, including but not limited to:

•Satellite-delivered digital audio radio service, which has resulted in the introduction of new subscriber-based satellite
radio services with numerous niche formats;

•Audio programming by cable systems, direct-broadcast satellite systems, personal communications systems, content
available over the Internet and other digital audio broadcast formats;

•In-band on-channel digital radio, which provides multi-channel, multi-format digital radio services in the same
bandwidth currently occupied by traditional AM and FM radio services;

•Low-power FM radio, which could result in additional FM radio broadcast outlets including additional low-power FM
radio signals authorized in December 2010 under the Local Community Radio Act;

• High Definition (“HD”) radio;
• Internet radio and other audio content offerings such as Pandora and iHeart Radio; and

•Personal digital audio devices (e.g. audio via WiFi, mobile phones, WiMAX, etc.) or other emerging next-generation
networks and technologies.

We currently program one channel on SiriusXM. We also offer podcasts and downloads of portions of our
programming; however, we cannot assure you that this arrangement will be successful or enable us to adapt
effectively to these new media technologies. We cannot predict the effect, if any, that competition arising from new
technologies or regulatory change(s) may have on the radio broadcast industry or on our financial condition and
results of operations.

New technologies may increase competition with our broadcasting and printing operations.

Our broadcasting and printing businesses face increasing competition from new technologies, such as broadband
wireless, satellite radio and audio broadcasting by cable television systems, as well as new customer products, such as
portable digital audio players and smart mobile phones. These new technologies and alternative media platforms
compete with our radio stations for audience share and advertising revenues. The FCC also has approved new
technologies for use in the radio broadcasting industry, including the terrestrial delivery of digital audio broadcasting,
which significantly enhances the sound quality of radio broadcasts. We are unable to predict the effect that such
technologies and related services and products will have on our broadcasting operations, but the capital expenditures
necessary to implement such technologies could be substantial. We cannot assure that we will continue to have the
resources to acquire new technologies or to introduce new services to compete with other new technologies or
services, and other companies employing such new technologies or services could increase competition with our
businesses.
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Our printing business also faces increasing competition from the Internet, eBook reader devices, tablets and other new
technologies. These new technologies and alternative media platforms compete with our printed books and magazines
for audience share and advertising revenues. We must continue to expand our publishing businesses from traditional
publishers to new digital technologies. We may make significant investments in new products and services that may
not be profitable, or whose profitability may be significantly lower than we have experienced. Success and continued
growth depends greatly on developing new products and the means to deliver them in an environment of rapid
technological change.

We must respond to changes in consumer behavior as a result of new technologies in order to remain competitive.

Technology, particularly digital technology used in the entertainment industry, continues to evolve rapidly, leading to
alternative methods for the delivery and storage of digital content. These technological advancements have driven
changes in consumer behavior and have empowered consumers to seek more control over when, where and how they
consume digital content. Content owners are increasingly delivering their content directly to consumers over the
Internet, often without charge, and innovations in distribution platforms have enabled consumers to view such
Internet-delivered content on televisions and portable devices. There is a risk that our responses to these changes and
strategies to remain competitive, including distribution of our content on a “pay” basis, may not be adopted by
consumers. In publishing, the trend toward digital media may drive down the price consumers are willing to spend on
our products disproportionately to the costs associated with generating literary content. Our failure to protect and
exploit the value of our content, while responding to and developing new technology and business models to take
advantage of advancements in technology and the latest consumer preferences, could have a material adverse effect on
our business, financial condition and results of operations.

INFORMATION TECHNOLOGY, CYBERSECURITY AND OTHER EVENTS

The interruption or failure of our information technology and communications systems, or those of third parties
that we rely upon, may materially and adversely affect our business, financial condition, and results of operations.

The availability of our products and services depends on the continuing operation of our information technology and
communications systems. Any damage to or failure of our systems, or those of third parties that we rely upon (e.g.,
co-location providers for data servers, storage devices, and network access) could result in interruptions in our service,
which could reduce our revenue and profits. Our systems are also vulnerable to damage or interruption from
earthquakes, terrorist attacks, floods, fires, power loss, telecommunications failures, computer viruses or other
attempts to harm our systems.
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Furthermore, third-party service providers may experience an interruption in operations or cease operations for any
reason. If we are unable to agree on satisfactory terms for continued data center hosting relationships, we would be
forced to enter into a relationship with other service providers or assume hosting responsibilities ourselves. If we are
forced to switch hosting facilities, we may not be successful in finding an alternative service provider on acceptable
terms or in hosting the computer servers ourselves. We may also be limited in our remedies against these providers in
the event of a failure of service. We also rely on third-party providers for components of our technology platform,
such as hardware and software providers. A failure or limitation of service or available capacity by any of these
third-party providers may materially and adversely affect our business, financial condition and results of operations.

We rely on third parties to provide software and related services necessary for the operation of our business.

We incorporate and include third-party software into and with our applications and service offerings and expect to
continue to do so. The operation of our applications and service offerings could be impaired if errors occur in the
third-party software that we use. It may be more difficult for us to correct any defects in third-party software because
the development and maintenance of the software is not within our control. Accordingly, our business could be
adversely affected in the event of any errors in this software. There can be no assurance that any third-party licensors
will continue to make their software available to us on acceptable terms, to invest the appropriate levels of resources
in their software to maintain and enhance its capabilities, or to remain in business. Any impairment in our relationship
with these third-party licensors could harm our ability to maintain and expand the reach of our service, increase
listener hours and sell advertising, each of which could harm our business, financial condition and results of
operations.
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Our broadcasts often rely on content owned by third parties; obtaining such content could be costly and require us
to enter into disadvantageous license or royalty arrangements.

We rely heavily upon content and software owned by third parties in order to provide programming for our
broadcasts. The cost of obtaining all necessary licenses and permission to use this third-party content and software
continues to increase. Although we attempt to avoid infringing known proprietary rights of third parties in our
broadcasting efforts, we expect that we may be subject to legal proceedings and claims for alleged infringement from
time to time in the ordinary course of business. Any claims relating to the infringement of third-party proprietary
rights, even if not meritorious, could result in costly litigation, divert management’s attention and resources, or require
us to enter into royalty or license agreements which are not advantageous to us. In addition, parties making claims
may be able to obtain an injunction, which could prevent us from broadcasting all or certain portions of individual
radio broadcasts containing content owned by third parties. We also rely on software that we license from third
parties, including software that is integrated with internally developed software and used to perform key broadcasting
and accounting functions. We could lose the right to use this software or it could be made available to us only on
commercially unreasonable terms. Although we believe that alternative software is available from other third-party
suppliers or internal developments, the loss of or inability to maintain any of these software licenses or the inability of
the third parties to enhance in a timely and cost-effective manner their products in response to changing customer
needs, industry standards or technological developments could result in limitations or delays in broadcasting or
accounting for programming by us until equivalent software can be developed internally or identified, licensed and
integrated, which would harm our business.

We may have difficulty scaling and adapting our existing technology and network infrastructure to accommodate
increased traffic and technology advances or changing business requirements, which could lead to the loss of
current and potential customers and advertisers, and cause us to incur expenses to make architectural changes.

To be successful, our network infrastructure has to perform well and be reliable. The greater the user traffic and the
greater the complexity of our products and services, the more computing power we will need. In the future, we may
spend substantial amounts to purchase or lease data centers and equipment, upgrade our technology and network
infrastructure to handle increased traffic on our owned and operated websites and roll out new products and services.
This expansion could be expensive and complex and could result in inefficiencies or operational failures. If we do not
implement
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